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A RENEWED VOTE OF CONFIDENCE 


The year 1921—a year of business ex- 
tremity—proved to be The Chicago Daily 
News’ year of advertising opportunity, in 

at it was again able to demonstrate—and 
under the most exacting conditions of gen- 
eral business depression—its long estab- 


* lished power of service to its advertising 


patrons. 


During a year of business uncertainties 
and readjustments and of the general cut- 
ting down of advertising appropriations, 
and the careful weighing of every dollar 
spent, [he Chicago Daily News published 
the greatest amount of advertising among 
all the Chicago daily newspapers. 


Following are the figures: 


The Daily News....... .6 days 


a 
The Herald & Examiner .6 days 


The Tribune .. 


Under the most exacting analysis of the 
Chicago advertising situation advertisers, 
local an dnational, were governed by the 
common conviction that the 400,000 cir- 
culation of The Daily News—94% of it 
concentrated in Chicago and its suburbs— 
could be depended upon to produce the 
greatest possible returns for every dollar 
expended. 

The result was that the lineage figures 
for 1921 show that The Daily News led all 
other Chicago daily newspapers in the 


total volume of display advertising pub- 
lished. 


Lines 
13,309,155 13,309,155 
9,523,905 9,523,905 
4,114,254 
4,595,795 
7,957,654 
4,382,382 


Lines 


3,785,250 


THE CHICAGO DAILY NEWS 


First in Chicago 
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WHY the INTERTYPE 
d Reason “The Better Machi 


This is the third of a series of practical talks on Intertype construction. More will follow. Watch for them! 








———— 


Flexibthty! 


The man in the picture is removing the third or bottom mag- 
azine from a Model C three-magazine Intertype. 


\Whether that magazine contains 5-point or large display 
matrices, it can be used with equal ease on another Model C 
(as the first, second or third magazine) or on a Model B or 


Model A. 

Note particularly that the middle and bottom magazines are 
changed as easily as the top one. 

Also that all Intertype mold caps—regular, recessed, adver- 
tising figure, and head-letter—are freely interchangeable on 
the same standard mold bodies. 





All of which means that any Intertype is your head-letter 

machine, any Intertype is your ad alley machine, any Inter- 
type is your fast machine for “straight matter.” All are 

pare with instructions for re- always available in emergencies for any particular work 

moving the third or bottom ° ° 

magazine from any other three- which the occasion may demand. 


magazine machine 


Instructions for removing any 
magazine from any Intertype: 
Throw back channel entrance: 
pull down magazine supporting 
frame; pull magazine off. Com- 





“Intertype” stands for 
Interchangeable typesetting machines 





Part of the Chicago Tribune’s Battery of 8 Intertypes 


LINE I 


COR PORAT 


General Offices, 807 Terminal Building, BROOKLYN, N. Y. 








or 











oD 


550 Kand McNally Building, Cuica British Branch, Intertype Limited 306 Aronson Building, SAN FRANCISCO 
303 Glaslyn B uilding, MEMPHI 15 Britannia Street, King’s Cross, London, W.C. 1 Canadian Agents, Toronto Type Foundry Co, 








a 



























if 


S 


” 


al 





=| features. papers may obtain exclusive city rights to 
Its endorsement of Public Ledger the Public Ledger Foreign News Service 





Editor & Publisher for February 25, 1922 3 


tes ex 
? j OR« 4 


A. 
adie Wt wb 





‘BROOKLYN EAGLE 


publishes daily 


© PUBLIC LEDGER 


Foreign News 


“oc 


E feel that the Ledger foreign news service is a 

very strong feature. It furnishes the specialized 
news of the old world which our readers want and we 
have been much gratified by the appreciation it has 
evoked. It has proved an effective feature in the 
Eagle. The London and Irish service has been notably 
good. The Far East service has been excellent also.”’ 


(Signed) H. M. CHRIST 
Managing Editor, Brooklyn Daily Eagle 


Lord Northcliffe has said that the Foreign News 1s therefore high praise. 
“reputation of the Eagle in England The Public Ledger “* ’ 


Hag fe credit line’? on 
today is as great as itisin Brooklyn 


a dispatch or article in any newspaper, 


For 80 years the Eagle has ranked as means that it 1s something worthy of 
a leader among American newspapers, careful reading. 
especially in thorough covering of 5 


the news and sound judgment of news Through the Ledger Syndicate, news- 


LEDGER 
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In Philadelphia 


Nearly everybody reads The Bulletin. 
Its circulation is larger than that of any 
other daily or Sunday newspaper pub- 
lished in Pennsylvania, and is one of the 
three largest in the U.S. A. 


Its name is a household word in and 
around Philadelphia. [tis aclean,reliable, 
non-sensational newspaper. 











Net paid 


average circulation \ 


497.478 | 


copies a day in 
January 





No prize, premium, coupon or other artificial 


methods of stimulating circulation are used by 
The Bulletin. 


3d Largest Market in the U.S. A. 


(Copyright 1922—-W. L. Mcl.ean) 
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HICAGO, Feb. 22.—The annual con- 
Todos of the Inland Daily Press 
\ssociation, which closed here today with 
the election of Frank H. Burgess, of La 
Crosse (Wis.), as president, marked the 
pening of a new era Of mutual under- 
danding and cooperation between the in- 
wrests represented by the large and small 
ailies of the United States and Canada, 
he weekly newspapers, the national mag- 
ines and the business press, and the ac- 
omplishments of the convention may 
asily be set down as the most important 
nd far-reaching in effect that have been 
whieved in the publishing industry as a 
whole in many years. 

They mark the beginning of the end 
f the strife and petty differences that 
lave long existed between the publishing 
‘tors mentioned to the detriment of all 
onerned—a definite agreement being 
ually reached to unite on common 
ound in asking Congress to reduce the 
st of second-class postage for all users 
{this division of the mails. 

Second-class postage has been the bit- 
west point of difference among the pub- 
cers of the United States for many 
as. Hereafter it will mot be, accord- 
gto an agreement reached by the In- 
ni Daily Press Association, American 
Newspaper Publishers’ Association, Na- 
imal Editorial Association, National 
hblishers’ Association and the Asso- 
‘ated Business papers. 

All these factions will make a joint ef- 
itt to persuade Congress to reduce sec- 
mitlass charges by reverting to the 
ates existing on the second zone law 
dance for the fiscal year of 1919-1920, 
vhich would be a reduction of about 37 
ptcent from the zone rates now in ef- 
lett, 

The joint effort will not be in any way 
mattack on the zone law, but merely a 
‘quest for a modification of the charges 
nthe ground that second-class postage 
‘the only item of eleven titles, included 
athe war revenue measure of October 
\ 1917, which to date has not been 
wanted relief. 

Today second-class postage rates are 
igher than they ever were, through the 
provisions of the progressive increases 
Tthe zone law section of the 1917 war 
‘enue measure, the maximum figure 
‘wing been reached July 1, 1921. The 
we today is an even higher charge per 
fund than that paid on parcel post. 
‘Me average charge per pound on sec- 
atlass mai] is 3.9 cents, as compared 
wth 33 cents for parcel post. 

t will be urged upon Congress to 
rake the reduction as a matter of fair- 
8 to an industry, welfare of which 
"ans More to the morale of the nation 
“@ any other. 
ide from postal affairs, which was 
* star topic of discussion, the Inland 
tiation placed itself on record as 
“oning the commission form of com- 
Métion for advertising agencies, and 


















By JOHN F. 


(Special Telegraph to 


declaring that the splitting of commis- 
sions by advertising agencies and adver- 
tisers is “immoral and destructive of the 
best interests of the advertiser, the pub- 
lisher and the agent and should not be 
permitted to continue by the publisher 
because it is a conversion of his funds, 
and by the agent because it leads to fail- 
ure instead of success.” 

The Inland also adopted a resolution 
recommending that the American News- 
paper Publishers’ Association, at its com- 
ing annual convention in New York in 
April, established a defense fund to sup- 
port members in “every proper way to 
enable them to uphold the principles, in 
relations with labor unions, for which 
the A. N. P. A. stands.” 

It was also voted to extend the Inland 
cost-finding system service to all mem- 
bers of the association, instead of only 
those file reports, as in the past. 

The following officers were elected: 

President, Frank H. Burgess, La 
Crosse Tribune; secretary-treasurer, Wil 
V. Tufford, Clinton, Ia.; vice-presidents : 
Arkansas—George H. Adams, Pine Bluff 
Graphic; Canada—Henry Burgoyne, St. 
Catharines (Ont.) Standard; Iowa—F. 
W. Woodward, Dubuque Telegraph-Her- 
ald; Illinois—Mrs. M. S. Shaw, Dixon 
Telegraph; Indiana—J. A. Kautz, Ko- 
komo Tribune; Kansas—Charles_ F. 
Scott, Iola Register; Kentucky—Urey 
Woodson, Owensboro Messenger; Min- 
nesota—E. P. Stewart, Minneapolis 
Tribune; Michigan—A. R. Treanor, 
Saginaw News-Courier ; Missouri—James 





REDMOND 
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Todd, Maryville Democrat-Forum ; 
North Dakota—N. B. Black, Fargo 
Forum; Nebraska—J. H. Sweet, Ne- 


braska City Press; Ohio—F. E. Alvord, 
Sandusky Star-Journal; South Dakota— 
J. H. McKeever, Aberdeen American; 
Wisconsin—Emory <A. Odell, Monroe 
Times. 

Board of Directors: Michigan—A. L. 
Miller, Battle Creek Enquirer and News; 
Wisconsin—F. R. Starbuck, 
Journal-News; Ohio—W. J. Galvin, 
Lima-Times Democrat; Canada—J. I. 
McIntosh, Guelph (Ont.) Mercury; II- 
linois—Verne E. Joy, Centralia Sentinel; 
Kansas—Gene A. Howe, Atchison Globe; 
Iowa—Lee P. Loomis, Muscatine Jour- 
nal; Minnesota—Mankato Free Press; 
Indiana—George D. Lindsay, Marion 
Chronicle; Missouri—W. Southern, Jr., 
Independence Examiner ; ex-officio mem- 
ber—John Sundine, Moline (Ill.) Dis- 
patch, retiring president. 

Permanent committee on cost finding: 
C. R. Butler, Mankato (Minn.) Free 
Press; A. L. Miller, Battle Creek 
(Mich.) Enquirer & News; Herbert L. 
Adams, Perry (Ia.) Chief; B. E. Pink- 
erton, Monmouth (Ill.) Atlas; E. H. 
Harris, Richmond (Ind.) Palladium. 

Prior to the decision reached at the 
Inland convention, the big and small 
newspapers, the weeklies, the magazine 
and the business press for years have 
refused to come to any joint agreement 
on what second-class postage relief they 
wanted. Congress and the government 
authorities long ago made it plain that 


Racine 








A. N. P. A. AFFIRMS STAND ON LABOR PACTS 








(By Telegraph to Foitor & PuBLisHER) 

HICAGO, Feb. 22.— Announcement 

was made here today by Victor F. 
Lawson, of the Chicago Daily News, 
chairman of the American Newspaper 
Publishers Association sub-committee on 
international arbitration, that the commit- 
tee will stand by the instructions of the 
1921 convention and refuse to make any 
international arbitration contracts which 
do not provide for the arbitration of all 
points of difference, including Interna- 
tional Union law. 

The announcement says that the de- 
cision was arrived at by the committee 
at its meeting in New York, on January 
26, and has been approved by the board 
of directors. It follows the decision of 
the International Typographical Union 
not to submit for referendum vote to its 
members the A. N. P. A.’s demand that 
International law must be arbitrated. The 
matter, as far as the I. T. U. is con- 
cerned, is thus settled unless the union 
reconsiders its action and agrees to the 


A. N. P. A. terms. 


All negotiations for the renewal of 
international contracts by the A. N. P. A. 
up to the time of their ending had been 
with the I. T. U. alone, on the under- 
standing that the pressmen, stereotyper’s 
and photo-engraver’s unions would agree 
to the terms reached with the I. T. U,, 
but since the refusal of the I. T. U. to 


consider the matter further, President 
Berry, of the International Printing 
Pressmen’s and Assistants’ Union has 


advised the A. N. P. A. sub-committee 
that his union will submit to arbitration 
of international law and is willing to 
renew the contract with the A. N. P. A. 
on these terms. The prospects are now 
that a new contract will be signed be- 
tween the A. N. P. 
on that basis. 


A. and the pressmen 


The stereotypers and the photo-en- 
gravers have not advised the A. N. P. A. 
of their intentions and until they state 
otherwise it will be considered that they 
stand with the typographical union and 
no negotiations for new International 
contracts will be carried on with them. 


\LL PUBLISHERS UNITE FOR LOWER MAIL RATES 


inland Press Association Convention Sees All Differences Sunk Between Large and Small Newspapers, 
Magazines and Business Papers—1921-1920 Rate Is Goal—Burgess Heads I. D. P. A. 


no relief of any kind would even be con- 
sidered until all the factions came to a 
common understanding on recommenda- 
tions. In fact, the present zone law is 
considered by many to be the result of 
the non-agreement of the publishing fac- 
tion on what they wanted done when the 
subject came up for vote in Congress in 
1917. From that time until now the 
strife has continued. The publishers of 
the smaller dailies and weeklies have 
stood out and fought for the highest 
zone charges, considering it a protection 
for them against larger newspapers’ com- 
petition. 

They also fought moditications of the 
zone law on the ground that reversion to 
a flat rate, such as the magazines had 
been striving to obtain, would mean that 
the little fellows would be paying un- 
duly for heavy mails of the periodical 
publications and the larger newspapers. 

The American Newspaper Publishers’ 
Association has been divided against it- 
self on this question for years. When 
S. E. Thomason, of the Chicago Trib- 
une, became chairman of the A. N. P. A. 
postal committee a year ago he started 
out on a plan to create better under- 
standing and friendliness between all the 
factions—to show that each had big in- 
terests in common in the settlement of 
the postal question—and today’s agree- 
ment at the Inland Association conven- 
tion is the direct result of Mr. Thoma- 
son’s work. Mr. Thomason, incidentally, 
is also a member of the I. D. P. A. 

Leading up directly to the accomplish- 
ment of today was the conference called 
in Washington on January 30 by Mr. 
Thomason, to which representatives of 
all the conflicting elements were invited 
to attend as his guests. It was Mr. 
Thomason’s purpose to make them ac- 
quainted personally with one another and 
then argue their differences out across 
the dinner table and conference board, 
instead of standing miles apart and hurl- 
ing challenges and charges at one an- 
other which had always resulted in the 
engendering of a more bitter antagcnism 
than in any understanding. 

The Washington conference got along 
so well that Mr. Thomason called an- 
other meeting here on Monday of this 
week and entertained the factional repre- 
sentatives at a luncheon at the South 
Shore Country Club. 

At the close, the differences of years’ 
standing had been patched up and all 
were agreed that individual desires 
should be buried, all should work to- 
gether in an effort to make Congress 
approach the fairness of reducing the 
second-class rates to the point of 1919- 
20. It was found especially that the feel- 
ing on part of the representatives of the 
smaller publisher that the big publisher 
should pay the biggest part of the bill 
had also been ironed out. The agree- 
ment was made then and there that those 
(Continued on page 34) 
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WALSH ANTI-GAMBLING 
ADVOCATES ACTIVE 


Submit Reply to Vigorous Protest of 
Publishers to Senate Committee 
and Say Opposition is Con- 
fined to Few Papers 


Feb. 23.—Advocates of 
anti-gambling amendment, 
which vigorous protest was 
made recently by representative news- 
paper publishers, have not abandoned 
their fight for its enactment. The Board 
of Temperance, Prohibition and Public 
Morals of the Methodist Episcopal 
Church, issued this week a reply to 
the arguments advanced by publishers be- 
fore the Senate Judiciary Subcommittee. 
The statement, in part, follows: 


\V ASHINGTON, 
the Walsh 


against 


Any one is challenged to quote any 
words in Section 5 that would interfere 
with any newspaper publishing all the 
news of a race or contest, provided that 
it did not print the odds “by way of 
advice or suggestion” in such a way as 
to assist promoted gambling. 

It is clearly a misinterpretation of the 
bill to say that “it could put in prison 
a boy who wrote his father about the 
odds on a Harvard-Yale football game,” 
or that it would forbid the mailing of 
news in the public interest, for instance, 
that “a notorious embezzler had made 
heavy winnings by backing horses at 
Latonia race track.” Note in the sec- 
tion that it is not forbidden to publish 
the “outcome or result” of contests, 
but only the odds upon that outcome 
or result, “by advice sug- 
gestions” as to het or how to 
settle 


of 
to 


way 
how 


or 


one’s bets. 

The bill does not make the postmaster 
general a censor hecause every U.S. dis- 
trict judge in the country can restrain or 
countermand his orders. Any person ag- 
grieved by action of post office author- 
ities in declaring matter unmailable has 
recourse to the U. S. District Court, and 
in case an injunction is refused, recourse 
to higher courts. The laws already de- 
clare to be non-mailable all printing 
which contains obscene matter or which 
advertises lotteries or fraudulent schemes. 
3ut in each case where matter .is re- 
jected by the, mails, there is possible an 
appeal to the courts. 

The gambling promoters aimed at in 
this bill have a wealthy and powerful 
organization which has not presented it- 
self at the hearings. It prefers to keep 
out of sight and to let more reputable 
interests fight the battle for it. 

Why do they exaggerate the fact that 
the English or German news or sporting 
papers carrying forbidden matter could 
not come into this country? All great 
papers issue more than one edition. For- 
eign papers could easily furnish an Am- 
erican edition, adapted to our laws, 

Why do they give so little attention 
to the 1,000 or more trotting race tracks 
in this country which effectually ex- 
clude promoted gambling? Why do they 
give much space to the 18 jockey 
running race tracks which promote the 
gambling business? The silence of the 
vast majority of the press and the ac- 
tivity of a few papers against this bill 
is very significant. 

Most papers are apparently against 
printing gambling news. Some of the 
50 papers printing such news feel that 
they are forced to by the practice of 
competitors. They welcome this bill as 
an aid to rid their columns from the 
racing tips. Under thse conditions, the 
active opposition to the bill from a few 
newspapers shows the great power of 
the gambling interests, not necessarily to 
buy the papers, but indirectly to control 

their activities in this matter, Such 


so 


Editor 


interests are a vastly greater danger to 
the freedom of the than 
tion 5. 


press is Sec- 


TAKATA IS TRANSFERRED 
Well Known Japanese Journalist Leaves 
for Europe 

M. Takata, staff correspondent of the 
Gsaka Mainichi and the Tokyo Nichi- 
Nichi, who has been in charge of the 


New York office 
of those newspa- 
pers since 1919, 
sailed for Eng- 


land last Saturday 
on the “Olympic.” 

He will spend 
several months in 
England and if 
the General Con- 
ference is held at 
Genoa he will go 
to Italy to cover 
that event. Mr. 
Takata expects to 
spend a year in Europe, and will spend 
some time in Paris and Berlin. Before 
returning to this country he will visit 
his home office. 

Since coming to the United States Mr. 





M. Takata 


Takata has covered many important 
stories for his papers. In 1919 he re- 
ported the first meeting of the Interna- 


tional Labor Conference at Washington. 
From there he made a tour to the Pacific 
reporting the presidential cam- 
paign of 1920, and while in California 
made an investigation of the anti-Japa- 
nese movement. He also covered the 
Conference on the Limitation of Arma- 
ments. K. Ishikawa, who has been at- 
tached to the New York office and who 
was also a member of the staff of those 
papers at the arms conference, accom- 
panied Mr. Takata. K. Hanazono, who 
came here especially to cover the arms 
conference, will be in charge of the New 
York office until Mr. Takata’s return. 


coast, 


MANY JOIN NEW CLUB 


Work of Organization of Newspaper 
Club Nearly Completed 

More than 325 active newspaper men 
of New York have applied for member- 
ship in the Newspaper Club and made 
the incorporation payment of $5, accord- 
ing to a report made by Jack Binns, act- 
ing treasurer, at a general meeting last 
Saturday. More than 100 newspaper 
men attended the meeting. 

The board of governors met Monday 
and following the recommendations 
the general meeting asked the committee 
on constitution to redraft Section 3, 
pertaining to active membership. Strong 
opposition was made to this section at 
the general meeting because it qualified 


of 


magazine contributors for membership 
in this class. 
The board of governors elected the 


following committee to pass on member- 
ship applications: Ben Mallon, Eprtor 
& PuBLisHER, chairman; William  P. 


Seazell, World; Jack Binns, Tribune; 
Harold A. Vivian, Herald; and Oliver 
H. P. Garrett, Globe. 


New Dublin Ireland Paper 
A new newspaper, The Separatist, has 
appeared in Dublin. Its announced pol- 
icy will be advocacy of the use of the 
Free State a step ultimate 
complete separation. 


as toward 


Missouri Alumni “Who’s Where” 

The University of Missouri School of 
Journalism has issved a directory giving 
the names and addresses and a tabloid 
history each of its graduates and 
former graduates, giving their business 
connections since leaving the university. 


of 


& Publisher for 
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AIRPLANE REPORTING 
SPEEDS ROMA NEWS 
Kolbert of V. P. aul Hutchinson of 


I. N. S. Race by Air When Giant 
Dirigible Plunges to Destruction 


February 


Telegraph te Evitor & PuBiisuEer) 


(By 
WasHincron, D. C., Feb. 23.—The 
airplane reporter became something 


more than a flight of fiction this week 
when two news gathering organizations 
sent men in Navy planes to the scene of 
the Roma disaster. In so doing new 
records were established for getting men 
“on the job,” 200 miles distant. James 
T. Kolbert, desk man for the United 
Press was taken from the routine of 
late afternoon, rushed in a taxi to a 
Waiting airplane and raced through the 
air in little than two hours. He 
left Washington at 4:35 P. M., and 
reached his destination at 6:10 P. M. 
William K. Hutchinson of the Interna- 
tional News Service, dozing in the Sen- 
ate press gallery over a dull speech 
was tapped on the shoulder and asked 
if he would “get his hat, grab a taxi 
for Bolling Field and hop an airplane for 


less 


Hampton Roads.” His orders were 
given and carried out as part of the 
day’s work. Hutchinson came here to 


aid on the armament conference work, 
having served previously in the Chicaco 
aud New York bureaus, The Associa- 
ted Press left the story to their Nor- 
folk correspondents who did a good job 
on it. 

The State, War and Navy correspon- 
dents corps encountered difficulties over- 
coming bureaucratic red tape in order 
to gain the Washington end of the story. 
Kor one thing, the Adjutant General's 
office would not keep a small staff after 
hours to identify the next of kin of the 
dead and injured. Norfolk was unable 
to provide it, so all the morning papers 
had to depend on the names alone of 
the crew. It was necessary for news- 
papermen to pay for a long distance call 
from the war department to gain even 
the names. It was said the department 
had no funds to pay for such a telephone 
call. 

The incident is interesting, in that it 
throws further light on the policies of 
the two departments. The navy put 
airplanes at the disposal of the press to 
give the American people service, the 
army could not afford a short ’phone 
call and would not take the trouble to 
identify the victims. 


CHICAGO POSTMASTER ENJOINED 


Landis Issues Injunction Against Ban 
on Chicago Tribune Contest 

(By Telegraph to Evitor & PuBLIsHER) 

Cuicaco, Feb. 23.—An attempt by the 
postmaster to bar the Chicago Tribune 
from the mails, on the ground that its 
“Lucky Name” contest now running is 
a lottery, was temporarily restrained Feb- 
ruary 21 by Federal Judge K. M. Landis. 
March 7 was set for a hearing at which 
the Tribune’s attorneys will ask for a 
temporary writ of injunction to remain 
in effect until the case is disposed of on 
its merits. The Tribune's attorneys, in 
their petition to Judge Landis, contend 
that the so-called horoscope casting or 
“Lucky Name” contest is not a lottery 
but rather an aid to public education in 
that it shows the derivation of names; 
furthermore, that the contest is not a 
lottery becattse anyone can enter it 
whether a subscriber to the Tribune or 
only the purchaser of a single copy or 
not the purchaser of a copy of the 
Tribune at all. 

Postmaster Lueder has been quoted as 


saying his action in barring the Tri 
from the mails was on 
Washington. Recently the 
the Herald-Examiner discontinued ge! 
Number” contests on 
master-General Hays. 


TRUTH WEEK IN ST. LOUIS 





Better Business Bureaus in Four-D, 
Session : 

(By Telegraph to Envitor & PuBtistee) 
St. Louis, Feb. 23.—This has been 
Truth Week in St. Louis in honor of 
the conference of Better Business By 
reaus of the United States, which bem 
at the Hotel Statler Tuesday mornj 
The newspapers of St. Louis have bee, 


printing a series of advertisements 
pleading for honesty in advertising 
These advertisements are 


ad ; signed by the 
Advertising Club of St. Louis, whi 
some of the leading merchants have ap. 
nounced their desire to co-operate wig 
the vigilance movement. 

Charles H. Mackintosh, president of 
the Associated Advertising Clubs of the 
World, and such other leaders jp Vig 
lance work of the Associated Clubs % 
W. P. Green, H. J. Kenner, and Meri 
Sidener are here, and have taken pat 
in the discussions. 

At a luncheon Tuesday, when me 
than 6CO representative business ne 
were present, M. L. Wilkinson, preside 
ot Scruggs-Vandervoort-Barney, a lane 
department store, spoke on the Tr 
Movement. He awarded the Wilkins. 
Trophy, given annually to the man yy 
does the most for Truth in advertisig 
to A. W. Pauley, former president ¢ 
the Better Business Bureau, 

The members of the conference wer 
guests at a dinner this evening, and wi 
be in session until tomorrow. 


ANOTHER MICHIGAN FATALITY 


Port Huron Press Follows Kalamam 
Star to the Graveyard 


The Port Huron ( Mich.) Press sx 
pended publication February 18 te 
Times-Herald, the only other daily inthe 
city, of 30,000 population, taking ov 
its subscription list. The Press was pub- 
lished by J. R. Osius and for a mot 
or more had been operating in a cit 
lation combination with William % 
Hearst’s Detroit Times, a copy of ti 
latter publication going to every Pres 
subscriber in addition to the Press. 

Incidentally, two of four new dij 
papers that have started in Michig 
within the last four months have alreai 
discontinued. Besides the Press, 
Kalamazoo Star quit a short time 
that city, with 50,000 population, a 
going back to a one daily basis. 
new dailies still in the ring are the 
Tribune and the Lansing Capital-New 


No Newspaper Sales Tax 


Wasuincton, Feb, 23.—Current 9 
ion among House members handling ® 
Soldier Bonus legislation favors # 
tion of the general theory of the @ 
dian sales tax in the event it 1s 
sary to resort to additional tax i 
to finance the measure. Such a cot 
it said, would make it a produ 
and wholesalers’ tax but would ex® 
from its scope the products of ™* 
papers, as well the weekly, ° 
monthly and monthly periodicals. Ho 
members declared there need be 1! 
of Congress including newspapers ® 
in the scope of a producers’ tax © 
might add that from all appeal) 
there is no prospect of any sort 
tax being approved by the present 
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few YORK PUBLISHERS WIN LABOR DECISION 


ator in Dispute with Web Pressmen Gives Newspaper Owners Sole Control Over Employment of 
Union Workmen, Sets Eight Hours As Day’s Work—Basic Wage Scale Not Reduced 


ACHING results are ex- 
= from the decision rendered 


Y Bh rederal Judge Martin T. Manton in 
aitration proceedings between the 
ders’ Association of New York 

ca py ad New York Newspaper Web 

i Bpconen’s Union No. 25, which was 

By j February 21 and, in addition to 

gan Bing ac the dispute which has been in 

ing, Miagress since last February, put on a 


wen Mh hgsis working conditions which have 
cits [A source of friction for the past 12 
ing. 

the \cgeptance of the decision by both 
hile fh. was agreed to before proceedings 


a pt sarted, and Lester L. Jones, repre- 
with Hing the publishers on the arbitration ’ 
: signed the decision with Judge 
t of Bein ©The union representative, Al- 
the "4 Kreitler, refused to sign and 
Vig: Hy not even approve a minority re- 
8 8 HE. yithout further sanction from his 
Merle The publishers are prepared, it 
bat Hod for a strike if the union decides 
repudiate its agreement to accept the 
mrt nn 
BS Bite the decision affects immediately 
- the Greater New York papers, it 
ae en eagerly awaited by publishers 
Tht syghout the country, many of whom 
er ted the New York publishers in the 
— ration of their case by prompt fur- 
Ms Ph of desired information. It is re- 
dd as one of the most important 
ed ie in the history of labor controver- 
id wl tt provides fundamental princi- 
of the relations of employer and 
sabor and the rights of union labor 
fe preservation of its organization. 
LITY HB eit hours are fixed as a day’s work, 
tight consecutive hours between 7 
sma? Md 7 p. m. for day work; any 
k consecutive hours between 7 p. m. 
jam. for night work; Saturday 
ess Sui any eight consecutive hours be- 
18, te p.m. and 5 a.m. The night 
ly mths were formerly six, beginning at 
ng oWiMeht on every day except Saturday, 
was PE extra pay if pressmen were called 
















a mon 
a cite 
liam Xj 
y of the 
ry Pres 
e58, 


mthe regular starting hour. 

time will be paid at time and a 
ot actual time worked above eight 
. Overtime was formerly com- 
Hin half-hour periods. 

gs for day work are fixed at $8.50 
ew dal dy for pressmen-in-charge; $7.50 
Michie jtameymen pressmen; $9 per night 
* altel ressmen-in- charge; $8 for journey- 
Tess, MB oessmen. The day wages are un- 
time ed, while the night scale is in- 
tion, “Bei 0 cents per night for both press- 
asi. “O<harge and pressmen. 

e the fl mer of men employed on each 
tal-NO“RR is to be designated by the pub- 
instead of by the union as now. 








Tex m may be assigned to any work in 

pressroom by the publisher, instead 
rrent ; stow, by the union. The publisher 
andling "BH be the judge of competency and is 
-e G ® control of the pressroom force. 





BMblisher may transfer men from 
‘0 press and from one position to 
et, which is a new rule. 

publisher will be represented by 
man, who may be, but need not 
Fmember of the union. The fore- 
» Wages will be determined by 
ment between him and the pub- 
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wand a half will be paid for all 

y between 7 a. m. and 7 p. m. 
New York legal holidays, instead 

“ttain holidays as before. 

‘ tion of the contract is to be 

-.' 1922, to September 1, 
8 provision was requested by 




























the union before the decision was ren- 
dered. 

Newspapers which are parties to the 
agreement, are: 

New York World, New York Evening 
World, New York Times, New York 
American, New York Journal, New 
York Sun, New York Herald, New 
York Evening Telegram, New York 
Tribune, New York Globe, New York 
Journal of Commerce, New York Even- 
ing Mail, New York Daily News, New 
York Evening Post, New York Morn- 
ing Telegraph, Brooklyn Citizen, Brook- 
lyn Eagle, Brooklyn Standard Union, 
New Yorker Staats-Zeitung-Herald, II 
Progreso Italo-Americano, Courier des 


Etats Unis, and the Brooklyn Daily 
Times. The last-named is not a mem- 
ber of the Publishers’ Association, but 


took part in the proceedings. 

The text of the decision follows: 

“Before entering upon a discussion of 
the controverted questions presented, the 
Arbitration Board felicitates the ‘Pub- 
lishers’ and the ‘Union’ upon the spirit 
which has been exemplified in the pres- 
entation of the questions involved and 
their consideration. Without rancor or 
feeling, the parties have submitted, calm- 
ly and dispassionately, arguments sup- 
porting their views as to the terms of 
the proposed contract. They ask the 
Arbitration Board to draft the contract 
which they agree to sign, and by the 
terms of which they agree to be bound 
from March 1, 1922, to Sept. 1, 1923. 

“Two things have been kept in mind, 
which should be the guiding spirit of 
the contract of employment. First, a 
clear understanding of the obligations of 


the employer toward the employe, and 
the employe to the employer. Second, 
the essential of bringing pleasure and 
profit to the employer and employe. 

“A clear statement defining an em- 
ployer and employe is useful. An ‘em- 
ployer’ is one who uses or engages the 
services of another for pay. The em- 
ployer is deemed to have superior 
choice, control and direction of an em- 
ploye and the employe represents his 
will, not merely in the ultimate result 
of the work, but in the details. The 
‘employe’ is one who engages in the 
performance of the proper duties as- 
signed to him by his employer and con- 
tracts to do so for pay. He labors for 
the pleasure or interest of another. His 
duties should be defined and directed 
by his employer. The purpose and 
thought should be to increase the quan- 
tity and quality of work and add pro- 
ductivity inuring to the general wealth 
of mankind. To state this purpose nec- 
essarily means to encourage improved 
methods, the use of new machinery and 
contrivances, to bring to the work the 
best effort and to give contentment to 
the workers. Arbitrary and useless 
rules as to working conditions which re- 
sult in a waste of time and loss of pro- 
ductivity should be eliminated. Whether 
the contract between the employer and 
employe is oral or in writing, these all- 
important terms are implied or stated. 
The custom of the industry and the 
practice of human principles therein 
are implied. The employer promises the 
employe value in money for the value 
in services performed. He also prom- 
ises care and caution according to rea- 








DEVELOPMENTS IN NEW YORK PRESSMEN’S 
DISPUTE DURING PAST YEAR 





ITH the decision of Judge Manton 

closing, so far as the publishers are 
concerned, a resumé of developments 
since the last contract expired will be of 
interest to publishers confronted by sim- 
ilar controversies with employes. It fol- 
lows: 

Early in February, 1921, the newspaper 
owners of New York met at the request 
of Frank A. Munsey and discussed the 
wage scales of the unions employed. The 
owners prepared a statement, the gist of 
which was printed at the time in Epitor 
& PustisHer, and this statement was sub- 
mitted to the local and international of- 
ficers of the principal newspaper unions. 
It declared that conditions were such that 
the owners felt a reduction of wages 
should be asked from the unions, but that 
if the unions would make changes in their 
rules and working conditions which 
would do away with waste and un- 
economic practice, the owners would try 
to maintain wages unless “utter catas- 


trophe compelled a drastic retrench- 
ment.” 
They adopted three broad principles: 
First—A shift of work no less in 


length than the number of hours gen- 
erally accepted as a day’s or night’s work 
in other industries and in the newspaper 
industry in other cities. 
Second—Payment of regular wages 
only for time faithfully given; and of 
the so-called overtime wages only in ex- 
change for actual time given in excess 
of the fixed number of hours that con- 
stitute a regular day’s or night’s work. 


Third—So long as first right of em- 
ployment is given by contract to mem- 
bers of unions, the right of the employer 
to determine the size and to direct the 
control of his force, with due considera- 
tion to the health and strength of the 
men; so long as the work lies within the 
trade with which the organization is gen- 
erally identified, the right of the em- 
ployer to decide what they shall do and 
to judge whether or not they do it well 
and faithfully. 

The pressmen’s contract expired Feb- 
ruary 28, 1921. The owners met the in- 
terriational and local officers of that union 
February ‘22, 1921, and presented their 
written statement. The result of the 
conference was the appointment of a 
committee of three to represent the 
owners and three to represent the union. 
This committee was to endeavor to nego- 
tiate a contract by conciliation on the 
basis of fact, with the understanding that 
if they could not agree, all points of 
difference would be arbitrated. Brad- 
ford Merrill of the Hearst newspapers, 
F. D. White of the World and E. G. 
Martin of the Brooklyn Eagle represent- 
ed the owners. Negotiations continued 
for seven months and finally failed. The 
next three months were spent in an effort 
to secure arbitration, with the pressmen 
holding out against arbitration of cer- 
tain points despite their previous agree- 
ment. Martin T. Manton, Judge of the 
U. S. Court of Appeals, was finally 
agreed upon as arbitrator, after the pub- 
(Continued on page 32) 





sonable and humane principles for the 
safety and health of his employe. The 
employe promises value in services for 
the wages received; his best endeavors 
to active productivity in the industry 
and care and caution for his own pro- 
tection and the protection of his fellow 
employes, as well as the employer’s 
property. A recognition of these re- 
ciprocal duties will go a long way to- 
ward fixing the terms for this contract. 
Duty! the sublimest word in the Eng- 
lish language, should be exacted of each 
for the solution of the vexatious terms, 
if any there be, of this contract. The 
period through which we are passing 
calls for efficient and full productivity. 
We shall brush aside rules and men 
who curtail in any way the work, or the 
amount of work, and which endanger 
the safety or retard the happiness of 
the employes engaged in this industry. 

“Article I of the contract should read 
as follows: 

I. In consideration of the mutual promises 
the parties agree that the publisher will employ 
for the operation of his or its presses members 
of the New York Newspaper Wel Pressmen’s 
Union, No, 25, in the numbers required by each 
publisker, and at such times as the publisher 
requires, upon four heurs’ notice from the pub 
lisher, but upon condition that competent press- 
men are furnished by the unicn. 

The publishers shall have the sole right to 
determine the number of men necessary to 
operate and man the presses in their respective 
pressrooms. the union fails to furnish the 
necessary number of men required by the 
publisher, the publisher may then have the 
right to employ the necessary help to properly 
and efficiently man and operate the presses in 
its business. The publisher will be the judge 


of the ccmpetency of the men so employed, 
but may do so thr ugh his fereman, who 
is deemed to have knowledge and efficient 


judgment as to the competency of employes. 

It is the intent of this agreement that the 
union shall at all times have the first opportu- 
nity to supply the men necessary for the ub- 
lisher, but upon failure sc to do for a period of 
ten days, the publisher may permanently retain 
workmen who are not members of the union. 

“The foregoing provision is intended 
to constitute the foreman in every sense 
a workman and representative of the 
publisher, representing the publisher and 
his business. It is thought that his ex- 
perience, with freedom of judgment, will 
make for the best interests of the in- 
dustry if the responsibility rests upon 
him to determine the competency of 
workmen. He is in a position to judge 
the competency of the workmen, but the 
publisher must have the final decision 
as to competency. Provision will here- 
after be made for the right of the pub- 
lisher to employ a foreman, which will 
eliminate the real or fancied abuses said 
to have existed heretofore by reason of 
his required membership in the union. 

“The foreman must be responsible 
for the administration of the press- 
room efficiently and economically. He 
must therefore not be interfered with 
by the Chapel Chairman. The right 
of the employer to discharge employes 
for cause within the limits of this 
contract must be observed. It is es- 
sential that the foreman be free to act 
in directing the men where they shall 
work and what they shall do. It must 
be realized at all times that he is an 
employe and representative of the pub- 
lisher. 

“It is the intent of this provision 
that the publisher shall have the free 
and full control of his pressroom oper- 
ation. His shall be the final judgment 
as to the competency of the men en- 
gaged in the work and the work itself. 

“Article II shall read as follows 

Il. Eight consecutive hours, exclusive of the 
luncheon period hereinafter provided for, con- 


sidered between the hours of 7 a. m. and 7 
p. m., shall constitute a regular day’s work. 
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Any eight consecutive hours, exclusive of the 
luncheon period provided for, between 7 p. m. 
and 7 a. m., except on Saturday, when the 
hours shall be in eight consecutive hours be- 
tween 5 p. m. and 5 a. m., shall constitute a 
regular night’s work. Workmen called for duty 

5 a. m. and 7 a, m. for day work shall 


between 5 
receive one dollar extra. Reasonable notice 


shall be given by the publisher to the workmen 
for the hours it is desired that they labor, Men 
working on Saturday and Saturday night on 
Brooklyn papers shall receive the regular Sai 
urday night scale for Saturday night and a 
bonus of $1.50, provided at least four hours 
elapse between the two shifts. 


“This is a radical change in the day 
shift hours as well as the night shift 
hours. The -demands of the publisher’s 
business require it. To permit of four 
shifts, as heretofore, does not work for 
the essential purposes of the employ- 
ment. It is very clear that it has hereto- 
fore resulted -in the men working not 
more than: eight hours but receiving ex- 
tra pay for alleged overtime because of 
the arbitrary hours fixed for the shifts. 
It established beyond contradiction 
that for the work to be performed by 
the pressmen it necessary to com- 
mence earlier than 12 midnight. A fair 
twelye-hour shift should begin at the ap- 
propriate hour of 7 a. m. and 7 p. m. 
The public demands for the publication 
of newspapers have changed. The work- 
men must have regard for this. It is 
essential that the newspapers be out and 
ready for delivery to trains leaving for 
points outside of the city. This is a con- 
venience and a requirement of the pub- 
lisher. It should be met by the work- 
men under their promise of service. The 
eight-hour day has been established and 
is now universally recognized. A shift 
of twelve hours is established by the 
practice in the great majority of other 
cities, and in New York City alone is 
there a six-hour shift. The publisher’s 
requirements make it necessary that the 
night shift hours begin at 7 p. m. except 
on Saturday night. This business condi- 
tion should be appreciated and met by 
the union in fixing the hours. Special 
provision should be made for Brooklyn. 
The four Brooklyn newspapers are pub- 
lished in the afternoon and have a Sun- 
day edition. If the men return after a 
four-hour rest period, they are permitted 
to earn another day’s pay. It is not de- 
manded that the so-called ‘regular’ 
men work Saturday or Saturday night. 
The privilege of doing this remains with 
the men. If they do so, they receive 
seven days’ pay. Fixing the shift hours 
as above requiring the men to work but 
eight hours a day imposes no additional 
hardship; it may mean a different ar- 
rangement at home so as to accommo- 
date these hours of employment. It is 
no greater tax upon the health of the 
workmen. Changing the hours of shift 
on Saturday night to 5 p. m. is neces- 
sary to take care of the normal and reg- 
ular Saturday night work. 

“The bonus for this service on Satur- 
day night is reduced. The bonus of 
$2.28 was granted during the war period. 
We think the request to entirely elimi- 
nate this bonus should not be granted. 
It is a privilege accorded the publishers 
to have the same crew man the presses 
for sixteen hours out of the twenty-four 
hours which should be recognized, not 
only by the usual pay therefor, but a 
bonus to encourage the men. We think 
this will be helpful to the industry, the 
publisher as well as the workmen. 

“Article 3 should read as follows: 


III. 
shall de 


is 


is 


Luncheon.—The time for the luncheon 
designated by the publisher. A full 
half hour for lunch shall be allowed each man 
uring. each eight-hour shift, but no man 
shall be sent to lunch until he has worked at 
least three heurs nor shall he be kept from 
lunch more than five hours from starting 
time, except im cases of emergency. When 
more than one hour’s overtime is required 
the end of the regular eight-hour shift, 
a second lunch period shall be allowed. The 
lunch period shall not be a part of the 
regular hours of labor nor shall it be paid for 
where the intervals between editions permit 
any press to stop so that the crew can cv to 
lunch. In offices where continuous operation 


at 


Editor 


of necessary, if men take their 


luncheon in turn and the presses continue in 
operation, each half-hour lunch peried shall be 
counted as part of the eight-hour work. 

“In al] industries where the eight 
hours of labor is recognized and pre- 
vails, it is the intent that the employer 
receive the full eight hours of work; 
therefore the lunch period in the cases 
referred to in the above article should 
not be considered part of the eight hours 
of labor. Where men leave presses in 
operation in charge of fellow workmen, 
who must necessarily assume greater 
burdens during the absence of the men 
for lunch, it is fair that this period of 
one-half hour be counted as part of the 
eight hours of service. 

“Article 4 should read as follows 


presses is 


IV. Wages.—The foreman’s wages shall Ix 
fixed by the publisher in an amount to be mu 
tually agreed upon between the foreman and 
the publisher. The minimum wage of thc 
pressmen in charge shall be $8.50 per eight 
hour day. The wages of pressmen shall be 


$7.50 per eight-hour day. 
The minimum wages for eight hours of worl 


at night for pressmen in charge shall be $9; 
the wages for pressmen shall be $8. 
“Since it is the intent of this con- 


tract that the foreman in the future, in 
fact as well as in spirit, represents the 
publisher, he shall be employed with due 
regard for his ability to superintend the 
work in hand. It is to the interest of 
the publisher to pay wages fully ade- 
quate to obtain the best services, as the 
necessities of this industry require. 

“We have examined the very exhaus- 
tive exhibits and thorough arguments of 
the union on the one side, demanding 
an increase of $10 per week in wages, 
and of the publisher on the other hand, 
asking for a decrease in wages. We 
decline to allow the union an increase, 
as this is not in keeping with the cost 
of living or famfly requirements of the 
day. The statistics gathered and fur- 
nished to the Arbitration Board satis- 
factorily establish that there is a de- 
crease in the cost of living, although 
not in rents. The men engaged in this 
industry, and affected by this contract, 
have been accustomed to earning much 
in excess of these wages by extra work. 
Under other provisions of this contract 
they will be deprived of this opportu- 
nity, and therefore we do not think it 
would be fair that their wages should 
be reduced further. We recognize that 
there have been reduction in wages in 
other cities, but our view is that in 
other cities opportunities were not af- 
forded the pressmen to obtain extra 
compensation for extra hours of service. 

“Article 5 should read as follows: 

V. All time actually worked in excess of 
the number of hours fixed herein as constitut- 
ing a day’s or night’s work, exclusive of lunch 
time, shall be counted as overtime. Time and 
one-half shall be allowed for such extra time, 
which shall be paid for at the prevailing rate 
of wages. 

“This provision is not now between 
the parties except as to payment for the 
actual time of service. We deem it fair 
that the actual time be paid for rather 
than periods of fifteen minutes or half 
hours. 

Article 6 should read as follows: 


VI. Holidays —When work is performed 
on any of the legal holidays provided for by 
the laws of the State of New York, between 
7 a. m. and 7 p. m., time and one-half shall 
allowed. 


7 
he 

“Since the publisher announced that 
extra pay should be given for work on 
holidays, there is no reason why all of 
the legal holidays provided for by the 
laws of the State of New York and rec- 
ognized by it, should not be paid for on 
the same basis. No good reason is ad- 
vanced for selecting but half the holidays 
for the allowance of extra pay. 

“Article 7 should read as follows: 

VII. All employes of the pressroom shall 
perform any work pertaining to the operation, 
maintenance, cleaning and upkeep of the 
presses within the building and shall be sub- 


ject to the orders and directions of the pub- 
lisher in so doing. 
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“Article 8 should read as follows: 


VIII. Press crews or members thereof may 
be transferred at the discretion of the pub- 
lisher or its representative, or from one pre$s 
to another or from one position to another, as 
efficiency or economical operation require, pro- 
vided that such transfer shall be without re- 
lucing the number of men employed in any 
emer eight-hour shift until the end of that 
shift. 


“Article 9 should read as follows: 


IX. The publisher or his representative 
shall have the authority to discharge em- 
ployes for good cause, but in so doing shall 


keep within the requirements and obligations 
of this contract. 


“Article 10 should read as follows: 


X. It is agreed that the jurisdiction, 
authority and control of each pressroom and 
all its work and its employes is given exclu- 


sively to the publisher and its agent or rep- 
resentative. 

“The foregoing provisions of Articles 
VII, VIII, IX and X are provided for 
with the sole object of having it clearly 
understood that the work shall be carried 
on under the authority and direction of 
the publisher. 

“Article 11 should read as follows: 


XI. Foremen.—Each publisher shall desig- 
nate a foreman who shall be considered its 
representative and wh orders, which shall 
always be in conformity with the express terms 
this contract, shall, in all instances, be 
complied with. The publisher agrees to select 
a foreman from the membership of the union, 


se 


ot 


if one may be found therein who is compe- 
tent and otherwise satisfactory to fulfill the 
duties required of him. If not, a foreman 


may be selected by the publisher, though he 
is not a member of the union. 

The foreman shall be in every way the un- 
restricted representative of the publisher in 
the pressrooms. Te can only be_ discharged 
or disciplined by the publisher. If he is de 
prived of his membership in the union that, 
of itself, shall not be sufficient cause for his 
discharge by the publisher, but if a complaint 


is made against the foreman it shall first be 
lai.l before the publisher, and the publisher 
agrees that if there is proper and _ sufficient 


cause therefor it shall be its duty to discharge 
such foreman. 

The chapel chairman representing the union 
may report to the union any violation of this 


contract that cannot be settled satisfactorily 
with the foreman. He shall issue no order 
affecting the operation or conditions of the 


pressroom, His regular presswork shall be 


done under the foreman 

“It is sufficient to refer to the com- 
ments above as to the importance of the 
position of foreman. If the contract of 
employment permits the publisher to dic- 
tate the service and have a supervising 
direction of the work, it is essential that 
the foreman in charge be his true repre- 
sentative. This should be pleasing to the 
union, for it fixes a responsible head to 
whom complaints may be made and from 
whom orders and directions may be re- 
ceived. 

“Article 12 should read as follows: 


XII. When any action by either party to 
this contract is contested by the other, as a 
violation of this contract, the question shall 
be referred to a joint standing committee of 
two representatives of the publishers and two 


representatives of the union, who shall en- 
deavor to agree. If agreement cannot be 
reached, the joint standing Committee shall 


promptly select a fifth member, and the direc- 
-tion of a majority shall then be accepted as 
settling such case. If the finding be in favor 
of the employe, he shall be reimbursed for the 
loss of wages incurred. Pending the hearing 
and determination of any issue, conditions 
responsible for such issue shall continue with- 
out modification and work shall continue with- 
out interruption. 


“This article provides for a tribunal 


for settling disputes which should be 
fruitful in results. It is a forum to 
which complainants may appeal. Its 


composition is an assurance of fair play 
and equitable adjustments. 
“Article 13 should read as follows: 


XIII. If the union has a grievance against 
the foreman or other persons, it shall first 
refer it to the publisher or his representatives, 
and if the conditions are not satisfactorily 
adjusted, the question may then be referred to 
the Joint Standing Committee as herein pro- 
vided, for settlement or decision. 


“Article 14 should read as follows: 


XIV. Apprentices shall be allowed at a 
ratio determined by the foreman and shall be 
based upon the requirements of the business. 
They shall be permitted to do such work as 
may be designated by the foreman, provided 
that when considered competent by the fore- 
man they may temporarily perform the work 
of an assistant pressman, and when so em- 
ployed continuously, they shall receive the 
wages of an assistant pressman. The wages 
shall be as follows: irst year, $4.50; sec- 


ond year, $4.50; third year, $5; fourth year, 


$5; fifth year, $5 
igh 


for ‘ 
or night. —_ Cight-hoy, 


“The rate of wages fixed 
tices has been reduced. This 
ing with the now recognized 
in the cost of living and the 
of life. The wages paid for apprent; 
have been higher, Proportionately ri 
those paid for pressmen. As point: 7 
above, the pressmen have had a cit 
wages because of the loss of extra yp 
We understand that the Apprentices , 
not be affected as much by reason of 
loss of extra work as will be the ' 
men. In keeping with the times gj 
for reduction of wages, we think the 
prentices should have this. redycs; 

“Article 15 should read as follows 


XV. Fly boys and carri 
not apprentices shall be classed by 
and may, at the union’s option, be ment 
thereof. The minimum wages’ for aa 
boys and carrier boys shall be $5 my 
hour day or night. peg 


for appr 
1S in keg 
Tedy 


“Article 16 should read as folloys 

tee - a 
be run at ‘aiy an te ee pap 
page purpose of testing out or Tepainig 

“This provision need not be come 
upon ; its statement is sufficient, 
“Article 17 should read as folloy: 

XVII. Both parties agree to give 
attention to every complaint or 
arises and to endeavor, in good faith pe 
any difference by the Joint Standing 

“This is in harmony with thes 
understanding to promote good 
and harmonious relations and tom 
misunderstanding. If differences ¢ 
ion arise, it is agreed that the wa 
be continued without interruption 
a settlement has been arrived at 
“Article 18 should read as folly: 

XVIII. It is agreed that this ¢ 
covers all questions of wages, hours aj 
ing conditions, and the obligations ther 
imposed and accepted by the parte 
and shall continue until Sept. 1, 1923, 

The provisions of the constitution, 
or other rules and regulations of tithe 
hereto may be amended during the lied 
contract, but no constitutional proven 
laws, rules or regulations of either ey 
amendments thereof shall alter or ax 
terms of this contract. 

“Since the parties have age 
abide by the determinations arrived 
is essential that they so agree; the 
this last provision: 

“We have considered the quests 
working conditions which relate ® 
health, comfort and safety of & 
ployes, and have had due regard 
exhibits and arguments submitted? 
nection therewith. The Arbitratio 
visited some of the publisher 
rooms and saw the best that is pm 
as well as the worst. All of & 
been helpful in arriving at ths 
sions above stated. We have gt 
tention and study to the quesit 
volved with an eye only to bring 
ter feeling and contentment to & 
ties to the contract. We deeply® 
responsibility of fixing wages al 
ing conditions for so large a} 
men. We feel that what is herew 
mitted in every way answers the@ 
of justice to the employer an @ 

Isaac Rosenthal, secretary ' 
union, said it was “the most 
able and outrageous decision er 
out in the history of labor tm 

Rosenthal waxed warm in hs 
ciation of Judge Manton, sayitt 

“He ought to be ashamed 0 
His decision practically makes * 
the pressmen of this city. It® 
lutely inhuman and unjust. 

“It means that more than Hi 
be added to the army of ma 
This number of men ho 
cards in New York have be 
to earn a fair livelihood unde 
rulings, being used as substittl 
sionally. The new decision 
with the use of substitutes. 

“That is all I can say a@ 
time, excepting that we aft 
stunned.” 
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4. P. FORBIDS RADIO BROADCASTING OF 
ITS NEWS DISPATCHES 





Westinghouse Company Stopped News Service Two Months 


Ago—Wireless Phone Will 


Not Supplant Newspapers 


With General Public, Publishers Declare 





HE Associated Press has issued a 
notice to its member papers caution- 
them against broadcasting news by 
radio telephone or telegraph or permit- 
ting their news to be so used. This 
applies to news in. the member pavers 
which is the property of the Associated 


Press as well as dispatches received 
wer A. P. wires. Also the Westing- 
house-Radio Corporation, up to the 


t the largest broadcasting agency 
in the United States, has discontinued 
the sending of. news “flashes”, confining 
itself to musical, homiletical, dramatic, 
and uplift subjects. 

The notice of the Associated Press on 
broadcasting news by wireless sent out 
by Frederick Roy Martin, general man- 
ager, on Feb. 20 is as follows: ' 

“It has escaped the attention of a few 
members that the broadcasting of news 
by wireless telephone and _ telegraph 
makes it possible for those .to receive 
it who are not entitled to do so. 

“The board of directors instructs me 
to remind you that the report of The 
Associated Press is delivered to mem- 
bers solely for publication in their news- 
papers and that members shall not 
permit any other use to be made of it. 
Members are bound to supply their local 
news exclusively to The Associated 
Press and its members.” 

Although no further details could be 
learned from the New York office of the 
Associated Press than this brief an- 
nouncement to its members, it is under- 


stood that some time ago the radio 
broadcasting stations were informally 
informed that A. P. dispatches were 


private property and could not be used 
by others than members of the associa- 
tion and that quotations from member 
papers was equally an_ infringement 
upon the property rights of the A. P. 
These broadcasters at once discon- 
tinued their news service. They, it is 
quite possible, would like to become 
members of the Associated Press but 
it is believed that there is little chance 
of their election, for the A. P. is in- 
terested solely in the gathering and dis- 
tribution of news to its member news- 
papers. 

There are at present some fifteen or 
twenty broadcasting stations in the 
United States. The most important are 
the five maintained in part or entirely 
by the Westinghouse Electric & Manu- 
facturing Company. They are the 
Springfield (Mass.) station known as 
WBZ; the Pittsburgh station. KDKA: 
Chicago, KWY; and the Newark (N. 
J.) station, WJZ. This last station is 
operated jointly by the Westinghouse 
Company and the Radio Corporation of 
America. It has a range extending 
from Nova Scotia to Wisconsin and 
lowa and some times as far as Cali- 
fornia. 

The free distribution of news by wire- 
less telephone broadcasting stations has 
giving many newspaper publishers 

food for thought. At present the instru- 
ments for receiving these messages are 
more or less of a novelty, but what the 
result on the newspapers would be when 
receiving wireless sets become more 
Popular and in many more homes is 
what publishers are wondering. 

lt is thought by some that the first 
effect would be felt in the sporting de- 
partment and in the circulation of the 
Sporting etxras of evening papers, for 
once you know what the baseball score 
8 what do you care for a flowery, slangy 





play-by-play two-column account of the 


game,” as one newspaper executive 
put it. 

The morning papers are much _ less 
concerned about wireless telephone 
broadcasting. They feel that whatever 
happens they will still have their read- 


If a great event has been heralded 
by wireless telephone the evening 


ets. 
} efore, 
ihere will be all the greater demand for 
morning papers. Those who heard a 
lash of the event the night before will 
be eager for the complete news the next 
morning. 


It is further felt that until the com- 


for 








February 25, 1922 
panies which operate broadcasting sta- 
tions enter the news-gathering field that 
the need have concern, 
\s news-gathering a expensive 
business, the newspaper executives do 
not believe that the broadcasters will be 
in a great hurry to spend several mil- 
lion dollars annually to collect news to 
be scattered through the air and picked 
up by Tom, Dick, and Harry to do with 
it what they choose. 


newspapers m 


Is very 


The joint Newark station of the 
Westinghouse Company and the Radio 
Corporation in conjunction with wire- 


less department of the New York Globe, 
on last Sunday night scattered abroad 
a complete play, Ed Wynn in “The Per- 
fect Fool.” This was the first time stich 

thirlg had been done. This station is 
to he moved to New York City in about 
two months. The General Flectric 
Company will shortly start’ operation at 
its station in Schenectady, N. \ Both 

' these new stations will be of the most 
improved types with the full facilities 
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TRIKING printers may have 

changed the complexion of the 
English-language dailies of Paris, but 
they didn’t make them miss an issue. 
When the compositors walked out 
after their demands for higher wages 
had been refused, the editorial staffs 
of the New York Herald and London 
Daily Mail Paris editions turned to 
their typewriters and paste-pots. The 
news of the day was written and 
pasted together column by column 
into a mnewspaper-size sheet, which 
was photographed. The two-page 
papers were delivered to readers on 
time. 


Compositors working on the Herald 
and the Daily Mail receive a weekly 
wage of 240 francs, which, with 
extras, generally works out at 300 
francs (about $26 at the present rate 
of exchange). The strike is put down 
young men fresh from England, 
who have taken advantage of the lack 
of compositors in Paris who can use 
an English keyboard to stage what 
the publishers call a “hold-up.” Al- 
though they receive 48 francs a week 
more than the French union printers, 
the Herald and Mail strikers are being 
supported by the French Typographi- 
cal Syndicate, the national union. 


to 


“9 


for overcoming adverse conditions of the 
air and the sending studio. 

In speaking about the wireless tele- 
phone as a news distributor one very 
well posted newspaper executive pointed 
out that the news must of necessity be 
the briefest possible, for it would take 
not less than seven minutes to send out 
or receive a news dispatch of only three 
hundred words. 

It is understood that about twenty of 
the leading papers in the United. -States 
have tried out wireless telephone for 
sending and collecting. news. Of these 
papers practically all have discontinued 
the use of their wireless ‘telephones as 
not satisfactory for news uses. 

“The wireless telephorie to receive 
news is not as yet satisfactory ‘for news- 
paper use,” said | John H. Tennant, 
managing editor. of thé New York Eve- 
ning World. “At* present .t60° many 
things can happen in the air’ fo intérfere 
with the orderly receiving Of Dbews ‘in a 
newspaper | office. I Have.‘a’ set, and 
while it is interesting, itis not as yet 
sufficiently dependable.” 

“Wireless telephone broadcasting is 


not and never will be a competitor of 
the newspaper, no more than it will 
supplant the telephone,” ‘said William 


H. Eaton, of the Westinghouse Electric 
& Manufacturing Cénipany, who is one 
of the executives of the radio broadcast- 


ing service. It is true that an’item of 
news can be radioed to listening mil- 
lions almost instantly. But such mes- 
sages are necessarily ephemeral; they 


reach only those actually: listening in at 
the time, and they must be stripped of 
practically all detail. The only result, 
from a newspaper standpoint, of radio- 
phoning an important piece of news is 
the selling of more newspapers the next 
morning.” 

The New York Globe is now issuing, 
each Saturday, a special radio section. 
The Radio Globe. The first number ap- 
peared Feb. 18 as a 9-inch by 11%-inch, 
32 page with three 12% em columns. 


The Albany (N. Y.) Knickerbocker 
Press has installed a high power wire- 
less telephone receiving set and will 


publish daily news received by radio as 
well as issue hourly bulletins thus re- 
ceived. A radio news column will be 
added to the paper announcing programs 
of broadcasting stations, and a questions 
and answers column for amateurs. 


Hollanders Try Radio News 


Wireless telephonic journalism was 
started Feb. 22 throughout Holland, 
bringing good results. Fifty different 
newspaper subscribers of the Vasdiaz 
\gency at Amsterdam, equipped with 
a simple receiving apparatus, received 
news throughout the day. 

This is considered only the ‘commence- 
ment of wireless telephone for’ journal- 
ism in Europe. Although not yet ex- 
tended abroad, this service will undoubt- 
edly follow. International laws requir- 
ing special Governmental permits for 
sending and receiving messages abroad 
are at present the only obstacles. 


Amerika Suit Settled Out of Court 


Sr. Louis, Feb. 20—The suit brought 
last Monday in the Circuit Court by 
four stockholders against the German 
Literary Society, publishers ot. the 
Amerika, a German language daily 
newspaper, for a receiver, was dis- 
missed by the plaintiffs in the Circuit 
Court last Friday. George S. Pollard, 
Oliver Blackinton and Guy Pollard, 
the defendants, will continue to have 
the business management of the paper, 
under the terms of the settlement of 
the suit, which was made out of court. 
Eugene J. Sartorius, owner of 80 


shares of the company’s stock, will 
retire as business manager. 
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JAPAN LOOKS FORWARD TO BETTER 
NEWS COMMUNICATIONS WITH U. S. 





Newspaper Editors and Government Officials Favor Use of 
Japanese Navy Radio to Link Up with U. S. Informa- 
tion Channels, Now Useless in Far East 





By JOHN R. 


MORRIS 


Fer Eastern Editor, Epvitor & PuBLISHER 


TOKyYo (by mail).—With the Japa- 

nese Government responding favor- 
ably to domestic pressure brought to 
bear in the interests of more adequate 
trans-Pacific communication facilities, 
and with dispatches from the United 
States predicting that America would 
enter a co-operative agreement with 
Japan, the first week of February saw 
the prospects for-a satisfactory exchange 
of news between the East and West 
brighter than at any time in the past. 
As stated in a cable to Eprtor & Pus- 
LISHER on January 31, I have been as- 
sured by the highest authority in the 
Japanese Navy Department that Japan 
is willing to place her navy radio facili- 
ties at the disposal of newspaper and 
news associations a certain number of 
hours daily, permitting news messages 
to be transmitted directly between the 
United States and Japan both eastward 
and westward across the Pacific. 

Wireless stations maintained by the 
Japanese Navy both at Iwati and Funa- 
dashi, stations serving Tokyo by over- 
land telegraph, are able to communicate 
directly with the United States Navy 
station at San Francisco. 

Transmission of news messages by 
this route would create the quickest 
trans-Pacific news service ever attempted 
and would make possible the publication 
of trans-Pacific news both in America 
and Japan on the same day it was writ- 
ten insead of from three to eight days 
later as is not infrequently the case un- 
der present circumstances. As far 
Japan is concerned, according to an in- 
formant in whose assurances utmost con- 
fidence may be placed, there remains only 
the agreément to be made with the 
United States Government and the per- 
fection of details of the plan. 

As stated also in a cable on this sub- 
ject, assurances are forthcoming from 
the Ministry of Communications that the 
project will receive every assistance from 
that quarter. The actual working suc- 
cess of the plan will, in-large measure, 
depend on the Communications Depart- 
ment into whose hands the Navy De- 
partment expects to place the details. 

Americans and Japanese alike naturally 
are interested to a high degree in the 
success of the proposal. The efforts of 
the United States Navy alone to relieve 
Pacific congestion by transmitting news 
messages by Navy radio to Honolulu, 
Manila and to Guam for cable relay to 
Japan and China is reported as highly 
satisfactory in Honolulu, somewhat less 
efficient in serving the Philippines, and 
experience has shown that it is utterly 
undependable as far as Japan and China 
are concerned. 

Messages over this route sometimes are 
delivered within a reasonable length of 
time and a recent dispatch to Eprror & 
PUBLISHER noted gratifying improve- 
ment in the service. This improvement 
was not for long, however, long delays 
occurring even before the dispatch was 
published. 

A “Kokusai direct” dispatch from 
Washington, dated January 26, forecast 
extension of the United States Navy 
service from June 1 next when the 
present authorization resolution expires, 
but the dispatch itself was proof of the 
whole system’s inefficiency for it reached 
Tokyo late in the evening of January 30 
and was first published here the -follow- 


as 


ing morning, five days after being filed in 
Washington. 

Eprror & PusiisHer’s proposal for a 
co-operative arrangement between the 
United States and Japan, intended to 
provide direct and rapid communication 
at a low press rate at least until private 
companies are able to handle the busi- 
ness in a satisfactory manner, after being 
submitted to government officials, was 
placed before the “leading newspaper 
publishers of Tokyo and Osaka. It met 
with their hearty approval at once and 
they have since done eagerly all within 
their power in an effort to put the pro- 
posal into effect with the least possible 
delay. The Tokyo and Osaka Asahi, the 
Osaka Mainichi, the Tokyo Nichi Nichi, 
the Tokyo Jiji, the Tokyo Kokumin and 
others have lent their influence. Cables 
urging favorable and immediate action 
were dispatched to Admiral Baron Kato 
in Washington and similar sentiments 
were expressed to the authorities at the 
Navy Department here. The response 
was almost immediate, and inquiries at 
the Navy Department a few days later 
showed that the delegates in Washington 
had been in communication with the 
government. The Foreign Office took 
the matter up with the Navy officials, 
and there is every promise that the pro- 
posal as made by Epitor & PUBLISHER 
will shortly receive final and favorable 
action, 

This does not, of course, imply ac- 
ceptance of the suggestion by the United 
States Government. The assumption 
here, however, has been that the United 
States would follow its past policy and 


do all in its power to facilitate news papers on both sides of the Pacific } 
transmission, agreeing in full to the pro- will strengthen the wall which cobiaaas 
posal which is now, for all practical to separate the East = 


and West, a 
which rests for its main support ty 


lack of correct knowledge Possessed py 
each about the life, the thoughts and bo 
pirations of the other. ; 


purposes, approved by the Japanese Gov- 
ernment. 

Previous to consideration of the de- 
tails which remain to be worked out, 
there is no intimation here regarding the 
probable rates which will be made in 
case the direct service is instituted. It 
is, of course, a matter which must be 
decided in conference by the two govern- 
ments concerned. There is good reason 
for saying, however, that the Japanese 
Government will be content with a 
nominal word rate in order to further 
the wider distribution of news and the 
rates now in effect for messages trans- 
mitted by the United States Navy radio 
indicate that our own government will 
consent to a rate which will prove 
satisfactory. 

The already exorbitant rates for mes- 
sages between New York or Washing- 
ton and Tokyo recently have been 
increased by the raising the trans-conti- 
nental press rates in the United States 
from 3 to 7 cents a word. While this 
probably does not affect press associa- 
tions maintaining leased wire from New 
York to San Francisco, the increase only 
makes the burden on individual news- 
papers on the Atlantic seaboard and in 
the Orient so much the greater. 

It is a deplorable situation as it ex- 
ists at present and the hindrance to 
proper dissemination of news between 
the countries which border the Pacific 
is tremendous. It is confidently believed 
that, by consenting to the proposals now 
being made, the United States Govern- 
ment can bring about the change most 
to be desired, affecting 


the 





WOULD DEIFY MARQUIS OKUMA 
Japanese May “Raise” America ia 
Honors to Journalist 


(Special tc Epttor & Pustisner 


from i 
Eastern Bureau.) tts Fer 





Toxyo (by mail).— A mericans 
thought they had handed the highest 
possible laurels to the profession of 
journalism when they elected one of 
its members President of the United 
States. There are thousands in Japan 
today who would go the limit ang 
make the late Marquis Shigenoby 
Okuma a god. It is entirely Possible 
that such a thing may be done, for 
many of the deities of Shintoism, the 
state religion, were living mortal 
once. The qualifications for deifica- 
tion are a worthy personal history, a 
body of admiring followers number. 
ing at least 300,000, and a contribution 
of Y2 (almost one American dollar 
from each of them. If these can be 
met it is likely the late Marquis wil 
be given the title of Bekkaku Kampe 
Taisha and his mansion in Wased; 
probably will be converted into , 
public shrine for the worship of his 
departed spirit. 

Until 


an efficient his last sickness prevented, 
service at reasonable rates between Marquis Okuma was the active direc. 
America and the countries of the Far tor of the Tokyo Hochi’s. editorul 
East. policy and to him may be attributed 


To promote such a service in every 
possible way will be to perform an in- 
ternational service the value of which 
can hardly be over-estimated; to hinder 
in the slightest its practical realization 
will be not only disadvantageous to news- 


much of that newspaper’s popularity 
He also wrote special articles for th 
Philadelphia Public Ledger, whieh 
syndicated them throughout America 
Throughout his long life of publi 
service, Okuma was a staunch advo- 
cate of closer relations and better feel- 








TOKYO ASAHI SUPPLIES SMALL FILES TO 
SCHOOLS AND LIBRARIES 


ing between America and Japan. 


INTERTYPE HAD GOOD YEAR 











(Special to Epttor & PustisHer from its Far 
Eastern Bureau. 


TOKyYo (by mail)—The Tokyo Asahi 

Shimbun, one of the largest of the 
Japanese capital’s dozen or more daily 
newspapers, has found a unique scheme 
for supplying bound files of its daily 
editions for reference purposes in li- 
braries, schools, and colleges. It is be- 
lieved that the plan, which might prove 
of value to any of the larger American 
newspapers, is in use nowhere else in 
the world. 

The bound file of the Asahi covering 
its daily issues for a month is 18 inches 
high by 12 inches wide and its thickness 
is less than a inch. The type is reduced 


Net Profits Were $306,853 —Plants 
Established Abroad 


Net profits of $306,853.95 for the year 
1921 were announced this week by the 
Intertype Corporation. This is stated 
to be the second largest profit in the 
corporation’s history and is after de 
duction of $90,000 for taxes. Liber 
reserves have been set aside for de 
preciation of machinery and equipment 
and other contingencies, the machinery 
reserve being set at $850,000 against a 
total equipment value of $1,614,680 
Patents and patterns are valued at $1. 

Out of the December 31, 1920 surplss 
and profits, President H. R. Swart 
states, there were paid quarterly div- 
dends of 2 per cent each on the 
preferred stock and two dividends of § 
per cent each on the second pref 
stock outstanding. These items amoutt- 
ed to $143,106.60. 

Large orders for machines from th 


in size by photographic precess and the 
file is read with the aid of a microscope 
although keen eyes can easily distinguish 
the characters without artificial assis- 
tance. This reduction of type sizes, the 
fact that Japanese newspapers are usu- 
ally of four to six pages and eight at 
a maximum, and the omission from the 
file of all advertisements makes it possi- 
ble to condense the important reading 
matter, news and editorials, into a space 
so small. 

The inclusion of advertisements from 
the monthly edition was discontinued 
only when paper became expensive, and 
it is planned to resume their insertion 
within a few months. The copy shown 
in the accompanying illustration is open 
at a page carrying a large advertisement. 

Each day the columns of the Asahi 
which are to appear in the monthly edi- 
tion are clipped and pasted on blank 
sheets. A single plate made from a pho- 
tograph of the sheet of clippings is the 
“form” from which a page of the ref- 
erence file is printed. A good quality of 
paper is used in the file and it is bound 
in strong paper covers. 

The monthly edition is sold at 1 yen 
50 sen a copy (75 cents) or the annual 
subscription rate is 16 yen ($8). It has 
a paid circulation of more than 2,000 
copies monthly and its use . wherever 
newspaper files are referred to is one of 
the Asahi’s best advertisements. 


and the Providence Journal are 
among the year’s business by Presidett 
Swartz. Establishment of an 1 
plant at London for storage, service @ 
assembly to serve England and 
nations, and consummation of a 

with Krupps of Essen, Germany, ! 
manufacture of Intertypes and 

are also set forth. The Intertype Cor 
poration is not required to invest a 
capital under the latter arrangement. 


Hearst papers, the New York World 
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PRINTING ALL THE NEWS AND KEEPING 
WITHIN THE LAW 





wWhat Articles Are Libelous?” Is Question Every Newspaper 
Man Should Be Able to Answer—Most Innocent Sort 
of Mistake May Come Under Head 





By LOUIS G. CALDWELL 


TORIAL NOTE:—This is the first of @ series of articles on the subject 
EDI firm of McCormick, Kirkland, 
attorneys for the Chicago Tribune. Credit 
Tribune for publication in EDITOR & PUBLISHER 


by Mr. Caldwell, of the 


T would be impossible to compress in 

I’, series of three short articles all 
that might profitably be said to news- 
paper men of the law of libel. ; On ac- 
count of the enormous output of printed 
matter these days, this branch of the 
law has grown to huge proportions sO as 
now to be a field for specialization. 
There is no legal subject, however, 
knowledge of which is more valuable to 
newspaper men than this branch, affect- 
ing as it does ev erything in a newspaper 
from cover to cover, including not only 
the news and editorial columns, but also 
the special features, dramatic and musi- 
cal criticisms, and even the advertise- 
ments, 

We have made a rough division of the 
law of libel into three parts, each of 

In the first place, a libel is different 
from slander in that it is printed, or ex- 
pressed in signs or pictures, while slander 
is the spoken word. Both are branches 
of the law of defamation, but, because 
of the wider circulation of the printed 
word and the more or less permanent 
character of it, many imputations are 
considered libelous if printed which are 
not slanderous if spoken. 

In the Criminal Code of Illinois we 
fnd the following definition of a libel: 
“A libel is a malicious defamation, expressed 
tither by printing, or by signs or pictures, or 
the like, tending to blacken the memory of cne 
who is dead. or to impeach the honesty, integ- 
tity, virtue or reputaticn or publish the natural 
defects cf one who is alive, and thereby to 
expose him to public hatred, contempt, ridicule 
or financial injury.” 

Without going into the refinements 
between criminal and civil libel, we can 
xcept this definition as sufficient for 
our purposes except possibly as to defa- 
mation of a dead person and except as to 
the necessity of the defamation being 
malicious. As we shall show further 
om, a published statement to be libelous 
need not be maliciow: in the ordinary 
sese of the word, but may be the most 
imocent sort of mistake. 

Certain statements, if untrue, are so 
manifestly libelous that no further com- 
ment. is necessary. These divide into 
four classes : 

(1) Any statement which falsely 
charges another with the commission of 
actime involving moral turpitude, or 
making the offender liable to a punish- 
ment infamous in character. Such are 
charges of murder, rape, arson, burg- 
lary, larceny, etc. 

(2) Any statement which falsely im- 
putes to a person a loathsome or con- 
tagious disease, such as leprosy, plague, 
or a venereal disease, 

(3) Statements which injuriously af- 
fect the profession, business or employ- 
ment of another by imputing to him a 
want of capacity or fitness for engaging 
in the same. 

(4) Statements falsely charging any 
Person with having been guilty of forni- 
tation or adultery. 

: (It should be here stated that it has 

‘en recently decided in Illinois that the 
truth of a statement is not necessarily a 
iefense. We shall take this up later on.) 
All of the above four classes are ac- 
‘onable whether written or spoken and 

Plaintiff can recover damages with- 
wt even proving any special damage to 
umself. The law of libel is much 
Mader than this, however, and may be 


libel 
and Fleming, 
organ of the 


Patterson 


is due to the Trib, house 


said generally to include all false state- 
ments tending to bring a 
hate, contempt or ridicule 

As an illustration of how sweeping 
this branch of the law is, we shall give 
a brief summary of a case in which The 
Tribune suffered from an entirely inno- 
cent mistake. Suit was brought some 
years ago against The Tribune Company 
because of an advertisement of Duffy's 
Pure Malt Whisky which appeared in 
the Sunday edition. In the advertise- 
ment was a portrait of a woman .with 
the words, “Mrs. A. Schuman” under 
it. Above the portrait were the words 


“Nurses and Patients Praise Duffy’s.” 
“Mrs. A. Schum f 


person into 


inn, One of Chicago’s Most 
Capable and Experienced Nurses, Pays an Elo 
quent Tribute to the Great Invigoratin Life 
Giving urative Preperties of Duffy's 


. in ( 
Malt Whiskey 

3elow the portrait appeared the fol 
lowing: 


Pure 


“After vears of constant use of 
Malt Whiskey. beth by 
patients in my ca} 


your 
myself and as g 
nurse, I have no 
hesitation in recommending it as the verv best 
tonic and stimulant for all weak and run-down 
conditions,” etc., etc 


This last purported to have been signed 
by “Mrs. A. Schuman, 1576 Mozart 
street,” Chicago, Il.” 





acity as 


1922 


Unfortunately, it developed that the 
portrait actually printed was not that of 
Mrs. A. Schuman, but of another woman, 
Elizabeth Peck, who was not a nurse and 
who was a total abstainer from whiskey 
and all spirituous liquors. Undoubtedly, 
the mistake was the fault of the adver- 
tiser and not of The Tribune, yet the 
Supreme Court of the United States held 
the advertisement to be a libel by The 
Tribune against Mrs. Peck although, as 
was pointed out, there was no general 
consensus that to drink whiskey is 
wrong, or that to be a nurse is disrepu- 
table. It was held that the advertisement 
would hurt the plaintiff in the estimation 
of an important and respectable part of 
the community, even though such part be 
not a majority, and the Supreme Court 
went on to say that “If the publication 
was libelous, the defendant took the 
risk;” ‘and “Whenever a man publishes, 
he publishes at his peril.” 

In a very similar case the Evening 
American Publishing Company suffered 
a judgment for damages for a news arti- 
cle appearing in the Chicago American. 
By mistake it published the picture of 
one Rose Ball in connection with a story 
of the death of one Pearl M. Ball, and of 
suspicious circumstances attending her 
death, indicating that a mysterious man 
was with her and lad been with her at 
a cafe drinking, that there had been a 
quarrel, and the girl sent home in a cab. 

The reporter asked Pearl M. Ball’s 
father for her picture and was referred 
to a photographer. By combined mis- 
take of the photographer and the re- 
porter the photographer gave out a pic- 
ture of Rose Ball and it was published. 

The second article will appear in the 
next issue of Epitor & PUBLISHER. 








WE HAVE WITH US TODAY— 











Not being experts on movie requirements we, if picking and regardless of the $150,000 sm'le 
worn by the gentleman on the left, would produce a contract and say: “Mr. Frank B. 
Shutts, sign here.” This is really a picture of two Hoosiers who know a gcoi thing when 


they see it. Proof: 


Mr. Shutts publishes the Miami Herald and only leaves home at 


infrequent intervals and then generally to attend meetings of the Assoc’ated Press; 
Postmaster General Will H. Hays goes to Miami for his vacations. Having been boy- 
hood friends it is our bet that the discussion then turned to the ole swimmin’ hole. 
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TRY TO SUPPRESS NEWS 
BY INJUNCTION 


New York Globe Served Twice by 
Broker, Who Fails to Appear in 
Court—Notice of Libel 
Suit Given 


An attempt to suppress news by court 
injunction, before the news was printed, 


was tried in New York Feb. 20. It 
failed. 
At four o’clock Monday morning a 


member of the composing-room “lobster 
shift” of the New York Globe was 
served with papers in a preliminary in- 
junction restraining the Globe from 
printing certain news stories about the 
firm of Randolph Rose & Son, cotton 
brokers, written by Harry F. Guest, of 
the Globe staff. Then, at 9.30 the same 
morning another set of papers of the 
same injunction was served: on Jason 
Rogers, publisher of the Globe. At ten 
o'clock the same morning, the hour set 
for the hearing of the application for the 
injunction, Hays & Wadhams, attorneys 
for Randolph Rose & Son, failed to file 
with the court the proper return of serv- 
ice and the matter was thrown out. 
After this, Engelhard, Pollak, Pitcher & 
Sterns, attorneys for the Globe, in writ- 
ing, agreed to waive this as a technical 
error and asked that the hearing be re- 
stored to the court calendar and set for 
the same time the next day. Again 
counsel for Randolph Rose & Son failed 
to file the affidavit of service and the ac- 
tion was dismissed. 

There is, however, a suit for libel 
pending against the New York Globe, 
brought by Randolph Rose & Son. This 
has only reached the stage of the filing 
of a “notice of summons and complaint.” 
\s yet no summons and complaint has 
reached the Globe, its officers, or at- 
torneys. 

Over the telephone one of the mem- 
bers of the legal firm of Hays & Wad- 
hams stated that they expected to pro- 
ceed with this libel suit in a few days. 
When asked how soon, he replied vague- 
ly and finally said, “we were marking 
time in the matter for the present.” 

While this was going on, R. C. Mc- 
Call, city editor of the Globe, received 
a telephone call from “Col.” Felder in 
behalf of Rose & Son. “Col.” Felder, 
who was suave and quite sure that the 
Globe intended to do the right thing by 
Randolph Rose & Son, finished by saying 
that if the Globe would only stop print- 
ing the articles by Harry F. Guest and 
give the Roses a chance to state their 
side of the matter, both the injunction 
proceeding and the libel suit would be 
dropped at once. The Globe continued 
to print the dispatches from Guest. 

“Randolph Rose & Son crawled. 
Nothing would have given us greater 
pleasure than to have them go right 
ahead. In the open court we might 
prove things we could not say in our 
news columns,” said John T. Flynn, 
managing editor of the New York Globe. 
“I do not think they will ever go ahead 
with their libel suit, and if they do we 
will fight it hard. It would have been a 
terrible thing to have had that injunction 
made permanent, for it would have re- 
sulted in muzzling the press by court 
authority. The injunction, you know, 
was one of those midnight affairs signed 
by Justice Daniel Cohalan. We would 
have printed the story just the same if 
the injunction had been granted. 

“Randolph Rose and _ his 


son came 
from Atlanta. There, they were large 
liquor dealers, making a specialty of 


shipping Four Rose whiskey into dry 
states. Then, they appeared in New 
(Continued on page 32) 
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PUBLISHERS STICK TO RATE CARDS ON 
GENERAL MOTORS CONTRACTS 





“Wholesale Rate” Proposition by Detroit Agency Meets Little 
Favor—Gray Agency Seeks Four Free Insertions for 
Client Whose Earlier Advertising Failed 





By RALPH PERRY 


NITED opposition to any attempt on 

the part of advertising agencies to 
secure blanket “special rates” because of 
a large lineage contract is universal, the 
questionnaire sent out recently to more 
than a hundred members of N. A. N. E. 
indicates. ’ 

While few replies have been received 
up, to the time this article was written, 
they are coming in daily and indicate 
that the opposition is sufficient to block 
the plan proposed by the Campbell- 
Ewald Company, as recently set forth in 
Epitor & PUBLISHER. 

One southern paper which has a flat 
rate has been offered a 5,000-line con- 
tract on the basis of foreign card and 
it has been accepted, as the agency asked 
for no more than it was entitled to. In 
this particular case, the gross foreign 
rate less the usual commission and dis- 
count charges are the same as the local 
rate, on which no commission is allowed, 
on both daily and Sunday editions. If 
this copy was placed and paid for by 
the local agent of the company, it would 
be billed at local rate. As it was placed 
by the agency, it was accepted at the 
foreign rate and will be billed on that 
basis. 

That the agency in question is placing 
or rather offering these contracts very 
carefully, is evidenced by the following 
from J. H. Wurtz, advertising manager 
of the San Antonio Light, who says: 

“We have not been directly approached 
by the company for a blanket contract. 
Our special representatives notified that 
we could expect same. The nearest ap- 
proach of this kind he has had is that a 
local company has asked us for rates. 
We quoted both our foreign and local 
rate card. 

“We make 2,800 lines our minimum 
foreign contracts and have never made 
a lower rate than that for .a_ blanket 
contract covering a number of concerns. 
We do not think it fair,and do not in- 
tend to do so.” 

\. P. Vaughan, Jr., advertising mana 
ger of the Galveston News (Texas), 
Says: 

“We believe 
be willing to accept 
contract of a company covering their 
subsidiary companies only, when the 
name of the general company is carried 
in the ads and .it is plainly shown that 
such general control exists. 

“The proposition would hardly affect 
our publications for the simple reason 
that our regular foreign rate, which is 
flat above 10,000 lines, would he the 
basis for such a contract. 

“Under no consideration would we fa- 
vor allowing agencies to combine several 
accounts in a blanket contract. That 
would be getting back to the primitive, 
to say the least.” 


that newspapers shduld 


bulk advertising 


“It is my opinion,” writes Robert R. 
O’Brien, business manager of the Non- 
pareil, Council Bluffs. “that a newspaper 
should not break down its published ad- 
vertising rate. The Nonparei] would not 
do this for 150,000 or 500,000 lines. Of 
course we are not anticipating being 
tempted to this amount. We have a flat 
rate in the foreign field and we shall 
stick to that rate in all events. 

“As to the question of allowing agen- 
cies to combine several accounts in a 
blanket contract, I do not believe that 
this is a good custom.” 


C. M. Barde, advertising manager of 
the Tulsa Tribune, advises headquarters 
that the Tribune was asked for a con- 
cession in rates for the account repre- 
sented by this agency. The Tribune has 
a foreign rate of eight cents a line 
straight with agency commission. “It 
will be impossible for the Tribune to 
make any concession in rate,” wrote Mr. 
Barde. 

R. I. Bennett of the Binghamton Press 
states that it has not been the policy of 
the Press to permit agencies to combine 
several accounts to get a special rate. 
\s a matter of fact it would be impossi- 
ble in the case of the Press, as its rate 
is flat. 

Another paper which would not be af- 
fected by the proposed contract would 
be the Florida Times-Union, which says: 

“We have not been offered a contract 
by the Campbell-Ewald Company for the 
General Motors Company advertising to 
include all of their subsidiary companies, 
although we are carrying several of the 
accounts at our regular rates. 

“It may be that we have not been of- 
fered this contract because we operate 
on a flat basis, but if we should be of- 
fered it at anything lower than the reg- 
ular rate, it will not be accepted. 

“Tt is our firm belief that any news- 
paper making an exception in this case 
would be setting a very bad precedent.” 


\ DeupLtex PrRoposITION 


“This agency made every effort to in- 
duce us,” says William S. Jones, busi- 
ness manager of the Minneapolis Jour- 
nal, Minn., “first, to accept a 150,000-line 
contract at the local rate, subject to the 
usual commission of fifteen and two: 
second, to advance our local rate or low- 
er our national rate so that the local and 
national automobile rate would the 
same. We declined to consider either 
proposition. 

“Three or 


he 


four years ago at the in- 
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sistence of the advertising agents we 


went from a sliding scale basis to a flat 
rate basis in the foreign field. At that 
time the local and foreign rates were the 
same. At the time this matter was taken 
up, I expressed grave doubt to the agen- 
cies as to the advisability of making a 


flat rate. They assured me that they 
would be entirely satisfied. Now that 
we have a flat rate established in the 


foreign field, the Campbell-Ewald Com-' 


pany want us to go back to the former 
basis. This we have declined to do. The 
fact is that we have been getting prac- 
tically the bulk of the same _ business 
which makes up the General Motors syn- 
dicate and therefore there will be no 
material increase in the volume of busi- 
ness run from what has been published 
heretofore. 

“Personally I think it would be a very 
bad precedent to allow an agent a special 
rate for a contract of this size. [| am 
absolutely opposed to allowing agencies 
to combine several accounts in a blanket 
contract. If we went on that basis in 
the foreign field, the Retail Merchants’ 
\ssociation would demand the same priv- 
ilege in the local field. This is the only 
agency that has approached us on any 
proposition of this character.” 

Rate Protects Him 

“TL can assure you that this paper will 
stand pat and refuse to grant a lower 
rate,” writes W. B. Flowers, advertising 
manager of the Topeka Daily Capital. 
“As you perhaps know, this paper is 

ardent exponent of the flat rate. 
That being true, it would make no dif- 
ference how large a contract was that 
might be offered us as to the rate they 
would thereby secure. 

“Inasmuch as our rate is flat we have 
no particular objection to ‘blanket’ con- 
tracts. 


LAT 


an 


“Tl am not familiar with any similar 
attempts of this nature from other 
agencies.” 

The Memphis (Tenn.) Commercial 


\ppeal had not been offered this contract 
at the time this article was written, hut 
J. W. Tlayes, business manager, says: 
“We believe it a bad precedent to set 
to allow a foreign agency to place busi 
ness at the local rate. We disfavor al- 
lowing agencies to combine several ac- 
counts in a blanket contract, and the 
only instance in which we are doing this 
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THE Gray Advertising Company 
3ur- 


Kansas City, of which W. W. 
vess is president, is honest in the frank- 
ness of its demands for “super service” 
even though the requests themselves have 
caused many a smile to come to sundry 
newspaper advertising executives, as a 
result of letters sent out by the agency 
recently. 


“ 


It seems that this company is writing 
newspapers, following the placing of 
copy, which has not had the desired sell- 
ing effect, with the request that the news- 
paper give them gratis four insertions, 
more or less, of another piece of copy 
which “has proven successful.” The 
running of this to be at the 
newspaper's expense and an alibi for the 
advertising cempany, to explain to its 
clients why it should spend more money 
with that particular newspaper for larger 
space. 

A copy of the letter, which has been 
forwarded to headquarters, follows: 

“On — 
for the 


cops is 


we ran 471 lines with you 
— company. 

“The results were very discouraging; 
however, I waited until we had had am- 
ple chance to get repeat orders and per- 
haps bring it out even. 


“After 90 days, since this advertise- 
ment appeared, I find that including both 
the original and repeat orders we have 
less than half enough to pay for the ad 
vertising. 

“In view of these circumstances, I feel 
that it will be impossible to ask our 
client to use your publication again. 

“T feel, however, that if we could show 
him some returns or some form of co- 
operation, that | would have some basis 
for scheduling your publication in the 
future. 

“T am enclosing herewith proof of a 
42-line advertisement which has proven 
successful and I am going to ask you 
that you run it for four consecutive Sun- 
days in full position, or if you prefer, 
four Sundays every other week. 

“IT believe that such co-operation on 
your part will not only help the copy pull 
out, but will put our client in a position 
where he will feel inclined to spend 
money with you on a larger space again. 

“T will appreciate it if you will advise 
by return mail on what dates you will 
schedule copy.” 


I am advised that this particular paper 
scheduled said copy by returning it to 
the sender. 


is through the Sterling Products Com- 
pany, but we see that each of these Use 
the minimum space. 

“Tt seems that the agencies do not Want 
to combat with any show of force this 
tendency; they acquiesce readily to this 
sort of business. We have backed the 
agencies, telling them that we would lose 
the business rather than take it at the 
local rate, and if they send a firm order 
in at the foreign rate we would execute 
it. We have been very much worried to 
see this tendency. Now the Hart Schaf. 
ner & Marx Company made a strong 
play and we refused to give them 4 
contract, but the local man brought jg 
the copy and put his name under their 
copy. We know the local man is Paying 
for their part of this advertising ang 
the advertiser the balance; stil] the 
agency did not help us out in this matter 
at all. 

“There seems to be a well defined ten. 
dency of a good many foreign agencies 
to wink at the manufacturer getting the 
local rate on the excuse that he has a 
local distributor in Memphis. We ar 
doing what we can to stem the tide, byt 
the only thing we can do is to havea 
clause in our contract which reads a 
follows: 

“‘The space contracted for is wholly 
for the use of the local advertiser named 
All space in connection therewith use 
by or paid for by the general or nation 
advertiser shall be on the basis of th 
foreign rate card governing that quan. 
tity and classification.’ 

“Should anything be put over the local 
man would be killing his contract.” 

Edwin S. Wells, associate advertising 
manager of the Chicago Daily News 
says: 

“We had heard previously that th 
Campbell-Ewald Company had endear. 
ored to secure for the General Motors 
Company from newspapers a special rate 
that is equal to the lowest local rate, 
this special rate disregarding the regu. 
lar automobile rate of newspapers. This 
has caused a good deal of discussion 
among the newspaper advertising men 
in this vicinity and the general consensus 
of opinion as we have heard it expressed 
is that it is not to the best interest of 
advertising to allow such a special rate 

“As far as the Chicago Daily News is 
concerned, our rate approximates a flat 
rate on our local rate card as we have 
hut one discount from our single inser- 
tion rate of 70 cents a line, namely: a 
52 cent a line rate for the use of a thot- 
sand lines of display advertising within 
a year. According to our rate card, av- 
tomobile advertising is placed on a fla 
rate basis of 52 cents a line, consequently 
when we were offered a contract at 2 
cents a line it was in accordance with 
our rate card and occasioned no con- 
ment, the understanding being that al 
advertising offered on this contract wa 
for companies owned and controlled by 
the General Motors Company. 

“We are not in favor of allowing at 
agency to obtain a special rate which § 
not in accordance with the established 
rate card rate and have always mait- 
tained this policy. 

“We are not in favor of allowint 
agencies or local advertisers to combitt 
several accounts in a blanket contract 
and this has always been our policy. 

“As stated above it has been a matte! 
of common report among newspaper ad- 
vertising men of this vicinity that the 
Campbell-Ewald Company was attempt: 
ing to obtain this special rate, but ¥ 
have no specific instances in mind which 
we can report. ’ 

“We are glad to see that your associ 
tion is going into this matter thoroughly 
as we believe it is to the best interes 
of newspaper advertising to adhere sttitt 
ly to the rate as established in the 
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THE MORE YOU TELL, QUICKER YOU SELL 
BOOSTS TRIBUNE LINEAGE 





Campaign to Sell Longer Copy on Theory That Purchaser Will 
Get More Satisfactory Results from His Want Ads Is 
Vigorously Waged by Chicago Paper 





By C. L. PERKINS 
Executive Secretary, Association of Newspaper Classified Advertising Managers 


VERY interesting campaign in the 
interest of longer copy, a subject 
often discussed in this department, is 
being waged by the Chicago Tribune. 
No sounder idea was ever conceived, 
for inevitably the customer profits by 
using longer ads and thus the Tribune 
reaps a double reward; more space 
for the initial sale, more ads as the 
result of the increased pulling power. 
On Sunday, January 8, appeared a 
well illustrated, handsomely displayed 
full-page ad, copyrighted by the way, 
which read as follows: 
“THE MORE YOU TELL, 
THE QUICKER YOU SELL! 


“The Tribune’s” Want Ad Slogan 


“The Chicago Tribune Want Ad 
Section is a huge, smoothly function- 
ing machine—a public service for the 
private weal. In all likelihood, you 
have used Tribune Want Ads and you 
either have, or have not, secured re- 
sults. And each time you use the 
Tribune Want Ad Section throughout 
the coming months, you’ll have before 
you these three big R’s—Response, 
Returns, Results! 

“Sometimes, not through fault of 
the misgauged market or any lack of 
prospective buyers, but through inef- 
fective, faulty text, a want ad flivvers. 
So the Tribune has decided to reduce 
these resultless want ads to the barest 
whisper of a minimum! 

“It has been found that when a 
want ad is too short, or ambiguously 
worded, contains too little news, too 
few sales-features (too small for the 
job), the success of that Want Ad 
is endangered because it lacks the ele- 
ment vitally necessary to the com- 
pletion of a sale—information! 

“During the last year the Tribune 
has found and applied a remedy for 
this condition wherever it exists. 

“This remedy is embodied in the 
slogan, ‘The More You Tell, the 
Quicker You Sell.” To apply this 
slogan and to ward off, in large 
measure, the possibility of failure in 
your want advertising, do this: Create 
in the minds of your prospective 
buyers a definite picture of what you 
are offering; give enough of the ‘en- 
gaging details’ to intrigue a buyer’s 
interest; to spur him to action! 

“This fullness of text is as important 
a consideration to want advertisers as 
the very use of the section itself! 

“Hundreds of wamt advertisers have 
already been converted to the idea. 
Thousands will have made use of it 
by this time next month. Hundreds 
of thousands will benefit by it during 
the course of the year, simply because 
it states a basic, fundamental sales- 
principle which, if intelligently ap- 
plied, nets want advertisers vastly 
larger Returns, quicker Response, 
better Results! 

“We have many examples demon- 
strating just how this good principle 
works out in actual practice, how want 
advertisers are using the slogan, ‘The 
More You Tell, the Quicker You Sell,’ 
right now to increase the effectiveness 
of their advertising! We shall publish 
these from time to time, but you 
needn’t wait for further proof. 

“The very next time you use a want 


ad, make sure that it is right, in text 
and size, for the job you ask of it. 
If it isn’t make it right. Apply the 
slogan, “The More You Tell, the 
Quicker You Sell!” 

Another ad in the series, measuring 

some 6 cols. by 220 lines opened thus: 
A. This is a message for everyone 
who uses the Tribune Want Ad 
ection. 

When you use a want ad to bring you 
buyers, don’t ruin its chances for success 
by choking it to death! Most of the few 
want ads that fail to produce good, quick 
returns are those that have been cut or 
squeezed to two or three lines, regardless 
of the demand of the offer. Let your offer 
itself determine the size of the want ad. 
Give people an exact, definite idea of 
what you have, whether it be an auto, a 
house, a job, a business, a set of books 
or a suite of rooms 

Because 

The more you tell, the quicker you sell! 

“Here are a few examples of how 
this principle works out in actual 
practice. It is not just theory that 
‘the more you tell, the quicker you 
sell” It is being used right now, 
every day, to bring increased returns 
to Want Advertisers.” 

Then followed many specific cases 
of the right way and the wrong way. 
Here is an excerpt. 

“B. Renting a two-flat building in 
River Grove, IIl., isn’t such a complex 
job, apparently, but Mr. W 
ran this want ad for over a month and 
did not succeed in renting his place, 
which he advertised as follows: 

TO RENT—MOD. 2 FLAT BLDG. ST. 

w — i 


HT. garage. ‘é ——,_ River 
Grove, Ill. 








“Tt seems that the building had just 
been completed; there was a fine brick 
two-car garage; corner lot; railroad sta- 
tion only a block away; yet he didn’t 
have a word of this information in his 
want ad! His ad was written, including 
information that would really interest a 
person susceptible to an offer of a home 
in River Grove. Here it is: 

TO RENT—MOD. 2 FLAT BRICK 
BLDG. just finished; elect. It., gas, st. 


ht., hdwd., flcors, brick 2 car garage; 
corner lot; C. M. & St. P. R. R., 1 blk. 


The Atlanta Journal 


ATLANTA, GA. 





Atlanta Federal Reserve 
Bank in one week showed an 
increase of reserve from 
58.3% to 65% for week of 
Feb. 16. A year ago the re- 
serve was 40%. 

Business IS better in At- 
lanta’s trade zone. 


Advertising in The 
Journal Sells the Goods 
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to station; reasonable rent. M. W. S i . 
—-————-River Grove, ll. constructive help where results 
, not secured, and that is just 
“Mr. W — accepted the re- 





have found our advertisers 
want. Success has been SO great 

they are unafraid to go the fimy. 
applying the principle to any Be 
situation.” 4 


vised want ad enthusiastically. The 
day it ran several people responded 
and the place was promptly rented!” 

This is undoubtedly one of the most 
fruitful fields for classified effort today. 

In addition to promotion advertis- 
ing of this character in its own col- 
unms the Tribune is carrying the 
campaign into its direct by mail and 
sales forces. In explaining this angle 
of the campaign, W. E. Macfarlane, 
classified manager of the Tribune, 
said: 
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Buffalo City Newspaper Projectag 

The project of a city-owned newsp 
in Buffalo, N. Y., has been re 
through the introduction of a pi at 
bany authorizing the municipality 
print and distribute an official pyip. 
tion. The bill would permit the i, 
print news matter and editorials ra 
“In our want-ad office on the main to municipal affairs as wel] as 
floor of the Tribune Building, we types of city notices and advertise 
have placed printed outlines telling ae 
how to tell more. We are also plac- Frisco Y.M.C.A. Has Ad Cours 
ing these in the special women’s ad- The Y.M.C.A. of San Francise }; 
vertising department, and we are car- opened a class to teach advertisis 
rying the ‘Tell More’ campaign in principles, psychology and 
circular form to all of our house ac- Howard S. McKay of Evans & Bans 
counts. The entire sales force is is the instructor. Ten leading agy! 
equipped with these, outlines, and tisers will supplement the school sessip 
prizes are paid to the sales force for with special “talks.” A school for om 
the best and accepted examples of writing has also been started by t 
the effectiveness of the ‘More You Y. M.C. A. 
Tell, the Quicker You Sell,’ in any 
specific case which they have handled. Weekly Brings $7,200 Under 

“This feature in our work has Albert W. Dyer, of Maysville, ¥y 
created greater enthusiasm than any- purchased the South Charleston (Oka) 
thing ever done before that I know Sentinel, for $7,200, on February 11, Te 
of. Instead of so much of the old Sentinel is a weekly and was a patt of 
form of soliciting, this idea gives the the property owned by Foster B. Hoy. 
salesman an opportunity to be of ton. 
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“As Easy*as 
_ <= 0 ow, a » 
=/his to Get one- 

Such a simple matter as rr ype up the messenger re- 
quires small effort on the part of the manufacturer who 


wants a glimpse of the Baltimore trade situation in one of 
these lines: 


Cigars Medicinal Waters 
Cough and Cold Salves Building Activities 
Industrial Employment 


These “snapshots” give just the sort of a cursory survey 
that the manufacturer would make of an unexplored terri- 
tory in order to get an idea of its possibilities. We have 
saved him that much delay by making it for him. Similar sur- 
veys have been made of Peanut Butter, Horse Radish, Chow 
Chow, Ready-to-serve Cereals, Ice Cream, Distribution of 
Meats and are now ready to be sent out on request. ; 

If manufacturers could know, as we know, the tremendous 
possibilities to be realized by intensive development of this 
great Baltimore market, they would not delay sending us that 
wire a single minute. 

NEWS and AMERICAN advertisers get the benefit of a com- 
bined circulaticn close to 180,000, daily and Sunday. These two 
great Associated Press papers cover the Baltimore field. Rates on 


1,000 line contract, 30c. daily, 35c. Sunday. Sunday American 
Rotagravure, 35c. per line flat. 


THE BALTIMORE NEWS 


Evening. Daily And Sunday. 


“The Baltimore American} 


Morning, Daily And Sunday. 


DAN A. CARROLL J. E. LUTZ 

Eastern Representative Western Representativt 
150 Nassau Street First National Bank 

New York A Wwedrh. Chicago 1 


ADVERTISING MANAGER 
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TAX SAVINGS POSSIBLE BY TRANSFER OF 
CIRCULATION EXPENSE TO CAPITAL 





Outlay Necessary to Bring Lists Back to Pre-war Peak Is Expense, 
But It Becomes Capital as Soon as That Peak Is Passed 
on Subscription Rosters 





By CLIFFORD YEWDALL 


Articte VI 


EprrortaL Note—Mr. Yewdall’s previous articles have appeared in Epitor & 
PusiisHer of December 10, 17 and 24, 1921, and February 11 and 18, 1922 


N previous articles there have been 

discussed the necessities and require- 
ments in order to take advantage of the 
recent ruling permitting the transfer 
from expense to capital of items of a 
circulation building nature. 

There appears to be a misunderstand- 
ing of the real effect of this ruling 
upon the taxable condition of the pub- 
lishing business. Many newspapers take 
the stand, and rightly so, that if these 
items expended in the past in building 
up a circulation structure are trans- 
fered from expense to capital, then the 
same items must be transferred in the 
high tax years of 1917 to 1921 inclusive. 

Most publishers did the largest part 
of their circulation building prior to 
1909 when there was no tax payable 
whatever. From 1909 to 1916 addition- 
al amounts were expended in circula- 
tion building, which, if it is now de- 
sired to transfer from expense to cap- 
ital, must be shown as income in those 
years and tax paid thereon. 

Most newspapers, due to Federal re- 
strictions on newsprint and the action 
of the draft, ceased all circulation build- 
ing campaigns in 1917, and it is only 
during the last year that these campaigns 
have again started. 

There is a distinct line of demarca- 
tion between what is capital and what 
is expense. Your circulation having 
reached a peak in 1917, and then due to 
withdrawal of all inducements, fallen 
off, the expense to put it back to where 
it was in 1917 is clear maintenance. Ir- 
respective of what is spent and how, 
until such time as your circulation has 
recovered its original peak, the expen- 
ditures made are expense. The minute 
you go over your old peak then they be- 
come capital. : 

The query has also been put forward 
that the taxes payable in future years 
on items to be transferred from ex- 
petise to capital in the future would 
more than offset any reductions made 
in the past. This is entirely problem- 
atical; nobody can say with certainty 
that the Government will not insist in 
the future upon capitalization of those 
items of a distinct investment nature 
and directly applicable to circulation 
gains even if the tax payer had said 
nothing about it in the past. 

Items of an investment nature have 
never been allowed as expense; building 
a circulation structure is the same thing 
as building a building: it is what pro- 
duces the revenue. And if you have 
items of such a nature the Government 
will be perfectly justified in taking them 
out of expense and putting them into 
capital where they belong in those years 
in the future when invested capital is 
not a feature of the tax laws. 

Based on present indications of prob- 
able taxation in the future, the amount 
payable in taxes by reason of the trans- 
fer from expense to capital in the fu- 
ture of those items of a building na- 
ture, would be small and would be more 
than amply covered by the interest on 
the money that can be recovered for 
over-payments in the past. 

The amount that can be recovered for 
the five years ending with 1921 during 
which the excess profits taxes have been 
on the statute books is enormous. De- 


pending on the length of time that a 
newspaper has been in business and the 
quality and quantity of its circulation 
amounts varying from $5 up to $20 per 
name on the combined circulation 
(morning, evening and Sunday) can be 
recovered from expense and charged to 
capital provided the records are in any- 
thing like fair shape. 

Taking an average newspaper of 50,- 
000 circulation that has been in business 


more than twenty years, it should be 
possible to find circulation building 
items aggregating at least $500,000 


prior to 1916. This half million has the 
effect of taking out of the excess profits 
tax entirely $40,000 of income in each 
year. 

The tax on this averages over the 
five-year period 20 per cent., thus effect- 
ing a saving of at least $8,000 per year 
for five years, or $40,000. In addition 
it has the effect of taking out of the 
higher bracket (the 40 per cent. and 
65 per cent. classes) an amount equal 
to 20 per cent. of this increased capital 
and putting it into the lower bracket 
(the 20 per cent. and 30 per cent. class- 
es); thus effecting an additional saving 
if 35 per cent. in 1918 and 20 per cent. 
from 1919 to 1921 inclusive of 20 per 
cent. of $500,000 or $35,000 in 1918 
and $20,000 in each of the other years 

It will thus be seen that the total pos- 
sible reductions in taxes through the 
proper utilization of the items expended 
in building up your circulation struc- 
ture is enormous and the interest on the 
amount so saved would represent a nice 
annual income out of which any ad- 
ditional tax payable in the future by 
reason of the necessity of transferring 
from expense to capital and thus in- 
creasing income would be than 
covered. 

The writer will be glad to advise such 
newspapers as are interested of those 
items which can be classified as purely 
circulation building items and is advised 
that a newspaper whose claims were pre- 
sented long before this ruling was issued 
has already had its figures accepted. 
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Duplex for Weekly Paper 
The Hatboro (Pa.) Public Spirit his 
installed a Duplex press. 











The 


superiority of 


“Flexideal” Dry Mats 


will appeal to you— 
Why not try them? 


W. B. Wheeler 


CORPORATION 


Sole U. S. and Canadian Distributors 


6 Church St. New York 
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Toronto Star Sued 


The Toronto Daily Star has _ been 
served with a notice of complaint, under 
the libel and slander act, by the Hon. G. 
Howard Ferguson, leader of the conserv- 
ative opposition in the Ontario Legisla- 
ture. The situation develops from the 
trial of an action brought against the 
Shevlin-Clarke Company, Limited, a lum- 
ber company, by the Attorney-General of 
Ontario. In commenting on the judg- 
ment delivered in the case, the Star is 
alleged to have made reflections on the 
character of Mr. Ferguson, 

To Acquire Minnnesota Group 

The Northwestern Company of Vir- 
ginia, Minn., has been incorporated 
with a capital stock of $25,000 to ac- 
quire the Range Labor News, the 
Eveleth Clarion, the Queen City Sun, 
and other newspapers. Officers are 
Ernest Metcalf, president; Grove Will, 
first vice-president; Louis Omarzu, 
second vice-president, and F. J. Wen- 
zeter, secretary and treasurer. 





Newark Ledger All Day Paper 

The Newark (N. J.) Ledger is now 
published week days as an all-day paper. 
The regular morning edition goes to 
press at 230 a. m, and the all-day 
editions now are printed at 9 a. m., noon 
and 2.30 p. m. 

Globe Democrat Races the Clock 

The St. Louis 
introduced an inno 





Globe-Democrat has 
ation in local journal- 
ism by issuing a hight edition, which is 
sold on the streets after 9 p. m. 
A. P. New Members 

The Johnson City (Tenn.) Chronicle 
and the Greenville (Tex.) Herald, morn- 
ing papers, have heen elected to mem- 
bership in the Associated Press 


CHARITY NOT Ww 
FOR CHURCH NEws 





Protestant Episcopal Authorities Plan 
to Assist, But Not to Influence 
Press at Portland Convention 
in Fall 





The 47th general convention Of the 
Protestant Episcopal Church will jy 
held in Portland, Ore., next September 
Already the publicity department of the 
church organization is making its g. 
rangements for this tri-annual Session, 
First place, the church authorities ap 
firmly set on having the events of the 
convention treated as news and as news 
only. If what happens at Portland th 
three weeks following Sept. 6 can my 
stand up as news they do not want it 
helped along out of charity or 
feeling toward a religious institution, 

The convention will be held in th 
new municipal auditorium which is large 
enough to permit of all meetings being 
held under the one roof. There will} 
two sessions daily of both houses, Th 
House of Deputies will be open to g 
correspondents. Press tables immediate 
in front of the presiding officer's to. 
trum will be provided. The House ¢ 
Bishops always meets in private. By 
after each session of this body the nem 
paper men will be met by a clergyna 
who has had newspaper experience, 

To aid the work of the newspaye 
men who cover the convention but in» 
way to influence them or steer them, te 
department says, there will be the Re 
R. F. Gibson, a. newspaper man af 
twice mayor of York, Pa., before he « 
tered the ministry, and William Hose, 
a layman formerly of the staff of Phil 
delphia North American, the New York 
Tribune, and the New York American 
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We Have Created 


A “Business Review Page” 
That Produces 


Produces business for the advertiser. 


from a new source for you. 


It is a real business review. 
It is published any day of the 
week you want it—probably Saturday night or Monday 


We make the contracts for 26 to 52 weeks. 


The renewals prove that our methods are 


The fact that we are responsible and reliable is easily 


ascertained. We are listed by Dun and Bradstreet and 


Produces business 


Produces friends for you— 


It becomes an established 


Then we re- 





On 


nein 











we give as references the names of publishers for whom 


we have worked year after year for 5, 10, 15 and 20 years. 


BRIGGS CO. 


Operating in United States and Canada 
Home Office, Memphis, Tenn. 
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—of the many crimes 


committed in the name of ad- 
vertising, the least excusable is 
utter disregard for the relation 
of the article’s distribution to 
the medium’s circulation. 


Advertise where your goods are 
on sale. Select mediums reach- 
ing in those territories the 
greatest number of prospects. 


2 
4 
i= 
Se 
E 
ee 


That is the obvious and pri- 
mary principle of successful 
advertising. 


Wi 


Pi 


JONUAUINUALNAN 


Invest m Newspaper Advertising 


E. Katz Special Advertising Agency 


Established 1888 


Publishers’ Representatives 


Chicago . : Atlanta 
To als New York : 
Kansas City San Francisco 














Serial Advertisement No. 67. 





Statements by our men are accurate 


E. Katz Special Advertising Agency, 
58 West 40th Street, New York City. 
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E. ARTHUR ROBERTS IS 
DEAD IN CLEVELAND 


English Journalist Had Been on Plain 
Dealer Staff Since 1913—Had 
Covered Three European 


Assignments 
CLEVELAND, Feb. 20.—The sudden 
death of E. Arthur Roberts, native 


Englishman who 
was a co-worker 
with Lord 
Northcliffe in 
England for sev- 
eral years, 
caused genuine 
sorrow in the 
Cleveland Plain 
Dealer office 
Feb. 19. “Duke”, 
as he was famil- 
iarly known, 
covered the visit 
of Gen. Pershing 
to Cleveland on the previous Tuesday, 
turned in his story, complaixed of feel- 








E. Artuur Roserts 


ing badly and left the office. Pleurisy 
and pneumonia combined to sap his 
vitality. 


Mr. Roberts was 43, married and left 
one young son. Although trained to the 
ways and methods of English journal- 
ism he quickly adapted himself to 
American newspaper style. He made 
several trips to Europe after locating in 
Cleveland, in 1913. He was born in 
West Bromwell, near Manchester, Eng., 
where his father was a candy manufac- 
turer. His mother still lives at her old 
home and but recently he returned from 
visiting her. 

His first work of note on the P. D. 
was in the “Home Garden Contest”. He 
was the author of the motion picture 
which his paper produced, “The Love 
Chase”, in 1915. His first major as- 
signment during the war was covering 
military camps. This took him over the 
eastern half of the United States. He 
covered the Liberty Loan campaigns 
and in the fall of 1918 was sent by the 
P. D. to Europe. He was on the sea 
when the armistice was signed, but he 
found in France, Italy and elsewhere 
material for a series of highly interest- 
ing special stories for his paper. In 
1919 the P. D. again sent him to Europe 
and he supplied some interesting stories 
on the work of reconstruction. Follow- 
ing that trip abroad he gave much time 
to special stories written from various 
parts of the United States and Canada. 
On his third and last trip, recently he 
covered Ireland and England. 


R. G. CHOLMELEY-JONES DEAD 





Resigned from Review of Reviews to 
Serve as War Risk Director 


Lieut. Col. Richard Gilder Cholmeley- 
Jones, formerly director of the War Risk 
Insurance Bureau and vice-president of 
the Finance and Trading Corporation, 
New York, died February 21. Col. 
Cholmeley-Jones, well known in the. in- 
surance world, to the public was known 
through his war and post-war work. 

Col. Cholmeley-Jones had been ill four 
months. His death resulted fram heart 
disease. His illness was superinduced by 
the hard work he performed in connec- 
tion with the war. Last fall he went to 
Arizona. When he returned he appeared 
to be in excellent health. Shortly after 
he was stricken. 

A son of Edward and Elmira Gilder 
Cholmeley-Jones, he was born in New 
York City thirty-eight years ago, begin- 
ning his husiness career with the Mutual 
Life Insurance Company. 

When the United States entered the 
war he was business manager of the Re- 


Editor & Publisher 


view of Reviews. He resigned to direct 
the second Liberty Loan, disposing of 
$86,000,000 of bonds. He then was made 
a captain in the army. He was honor- 
ably discharged in 1919 and became di- 
rector of the War Risk Insurance. Col. 
Cholmeley-Jones was a nephew of the 
late Richard Watson Gilder, editor of 
the Century Magazine. 


SIR DAVID WATSON DEAD 


Canadian Journalist Had Fine Fighting 
Record in World War 

(By Telegraph to Evitor & PuBLisner) 

Quesec, Feb. 23.—Major Geneval Sir 
David Watson, K. C. B., commander of 
the Fourth Canadian Division in France 
during the World 
War, who suf- 
fered a stroke 
last Thursday 
and died on Sat- 
urday evening, 
was buried on 
Tuesday after- 
noor. The late 
soldier had a me- 
teoric career. 
Starting in the 
employ of the 
Quebec Chronicle 
as a young man, 
he rapidly became manager, secretary of 
the Chronicle Printing Company and 
within a few years, managing director. 
When the war broke out in 1914 he was 
one of the first to offer his services, and 
starting out as a colonel was rapidly 
made brigadier general and major gen- 
eral. He was mentioned seven times in 
despatches, on one occasion rushing out 
into the line of fire to carry a wounded 
man in on his shoulder. : 


Obituary 


Merrick R. BALpwin, a director of the 
George Batten Company, New York, died 
February 17 after an illness of a week 
with pneumonia. Mr. Baldwin was born 
March 4, 1874, in Orange, N. J., and had 
spent his entire life there. He was pres 
ident of the Orange War Memorial As- 
sociation and of the Rotary Club of the 
Oranges. During the war he directed 
several of the local Liberty Loan drives. 

FRANK Mapura, aged 49, for ten years 
editor of the Omaha (Neb.) Western 
Star, the only Polish newspaper in Ne- 
braska, died recently. 

Mrs. ELizaBeTH Franz, for 
years associated with the Batavia 
Y.) Times, died after a long illness, 

Ezra WILBERFORCE LIGHTNER, aged 75, 
a veteran member of the Pittsburgh 
(Pa.) Dispatch editorial staff, died Feb- 
ruary 17 in Pittsburgh of pneumonia. 

Aaron H. Crark, veteran newspaper 
man, died in Methuen, Mass, February 18. 

SmitH B. Keacn, former newspaper, 
man, died in Hartford at the age of 85 
years. He specialized in horticultural 
subjects and had been on the staff of the 
Providence (R. I.) Evening Press and 
night editor of the Providence Morning 
Star. He was later publisher of Town & 

Harry Ketty, a former Albany (N. 
Y.) newspaper man, died in Brooklyn, 
Feb. 18, after a short illness with pneu- 
monia. Mr. Kelly began his newspaper 
career on the Knickerbocker Press and 
was later on the staffs of the Argus and 
Times-Union. He then became assist- 
ant city editor of the New York Eve- 
ning Journal. He was with the New 
York office of the International News 
Service at the time of his death. 

Avpert L. CuHeney, former editor of 
the Oyster Bay (N. Y.) Pilot and a 
friend of President Roosevelt, died sud- 
denly February 20 in Washington. He 
was 71 years old. 





Sir Davin Watson 
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WORLD ART DIRECTOR, 
F. C. DRAKE, DIES 


First Man to Devise Way of Printing 
Halftones on Fast Newspaper 
Press—Writer as Well 
as Artist 


February 25, 


Frank Cornelius Drake, art director of 
the New York World since 1911, died 
Feb.17. As was stated in Eprror & 
PuBLISHER last 
week, Mr. Drake 
underwent an op- 
eration for hip 
trouble from 
which he did not 
rally. He was 
fifty years old. 
Born in Palmyra, 
he was educated 
at the College of 
the City of New 
York and began 








his newspaper 

v C. Dhiee career as staff 
artist on the Bal- 

timore American in 1890. Later he 


served with the McClure Syndicate and 
the New York Herald. In 1896 he 
joined the staff of the New York Trib- 
une, and while there devised the first 
method of printing halftones on fast 
newspaper presses. Fourteen years ago 
he joined the staff of the New York 
World, and in 1911 was placed in charge 
of all the art work on that newspaper. 
Mr. Drake was a writer as well as an 








THE SUN, BALTIMORE, SATURDAY > 





artist, and just before 
completed a history of the Erie Canal 
Funeral services held in Grace Church 
Chapel, Broadway and Tenth rs 
were attended by many representatiy 
of the world of art and a large com > 
of his friends and associates, ed 
Members of the family present ; 
the widow, Mrs. Emily Keat a 
Miss Ruth Drake, Charles Drake 
the Misses Ethel and Ruth Hopkins 
The body was taken to Palmyra, N Y 
the home town of the dead art ditector 
and interment was made there. ( 
Most of the newspapers of the city 
staff and art departments of the Worl 
the Society of Illustrators, the Artists 
League and other organizations jn which 
Mr. Drake was long identified, Were rep. 
resented in the attendance. Among thos 
at the services were Robert H, Lyman, 
M. D. Stettenbenz, Ruel P. Smith, John 
H. Gavin, Louis V. De Foe, Thoms 
B. McVeigh Jr., E. W. Osborn, Wallace 
Morgan, Walter Cox, Mrs, Herm 
Methfessel, Harry Grant Dart, W. C 
Nelson, Dr. E. P. Cohen, Edward F 
Flynn, H. P. Thurlow, George A, Amy 
W. C. Van Benthuysen, John J. Prig 
Arthur Goebel and James F. McEthon 


his death he had 


G. Harold Powell Dead on Coag 

Los Ancetes, Cal., Feb. 20.—G. Harolj 
Powell, general manager of the Califor. 
nia Fruit Growers’ Exchange, was stric. 
en with heart failure at Pasadena Saty. 
day, February 18, and died within a fe 
minutes without regaining consciousnes 




















CITY PREPARES 


FOR $33,000,000 


Baltimore 


offers one of the 
most fertile fields 
for advertising 
investment of any 
city in the country. 
You will find your 
advertisement 
working for you 
twice a day, and all 
day on Sunday, in 
THE SUN. Com- 
municate today 
with THE SUN’S 
Merchandising Ser- 
vice Department, 
which is always glad 
to help you. 


Water, 
Fire Houses, Included 


OF PUBLIC WORK 


Municipal Engineers Plan 


To Speed Up Many 
Projects. 


ANOTHER $10,000,000 
AVAILABLE FOR PORT 


Schools, 


Sewers, 


In Improvements. 


Municipal engineers yesterday 
discussed plans for speeding up 
‘sek on a program involving 


“WO worth of public im- 
<4.+g nrov'ted for 


Everything In Baltimore 
Revolves Around 


THE @tii SUN 


Morning 


JOHN B. WOODWARD 
Times Bidg., New York 


Evening 


Sunday 


GUY 8s. OSBORN 
Tribune Bldg., Chicago 





Baltimoreans Don’t Say “Newspaper” 
—They Say ““Sunpaper”’ 
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From Richmond Evening Dispatch From Syracuse Journal 
(Telegram) (Telegram) 
United Press, New York. United Press, New York. 
Thank you for big Roma beat. We got to street Thanks to United Press, we trimmed our com- 
32 minutes ahead of opposition. Our second extra, petitor in every way with the story of Roma disas- 
> 
which followed closely behind first, carried details ter. The U. P. story was better handled and the 


speed of the service put us on the street so far 


almost as complete as mornin apers. , thay 
I & pap ahead that our neighbor didn’t come out. 


Ernest C.» Pollard, Managing Editor, Louis D. Burrill, Managing Editor 


Richmond Evening Dispatch Syracuse Journal. 

















Again in a news emergency, when the great army airship Roma 
collapsed over Langley Field February 21, United Press papers had 


reason to be proud of their service because: 


It was accurate and unexaggerated ; 
It was rapidly handled; 


It was graphic and complete. 
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MINNESOTA EDITORS 
ELECT VERITY 





Foreign Advertising Representation 
Stirs Discussion, But No Action 
—Inflation and Class 


Hatred Condemned 





MINNEAPOLIs, 


Feb. 20—The Minne- 
held its 
annual convention at the West Hotel 
Feb. 17 and 18. William E. Verity, 
of the Wadena Pioneer-Journal, was 
elected president; J. R. Coughlin, of 
the Waseca Journal, first vice-presi- 
dent; M. J. McGowan, Appleton Press, 
second vice-president, and Rudolph 
Lee, Long Prairie Leader, third vice- 


sota Editorial Association 


president. H. C. Hotaling, of the 
Mapleton Enterprise and executive 
secretary of the National Editorial 


Association, and John E. Casey, of the 
Jordan Independent, were re-elected 
treasurer and secretary, respectively, 
and Laurence C. Hodgson (“Larry 
Ho”), mayor of St. Paul, was re- 
appointed historian. 

A battle recurred over the question 
of foreign advertising. H.W. Haislet, 
of the St. James Independent, and 
A. M. Welles, of the Worthington 
Globe, attacked an agency which has 
been representing Minnesota  pub- 
lishers, charging that it has in effect 
taken a double commission and has 
failed to remit within the time limit, 
although deducting 2 per cent for 
cash. The agency was defended by 
C. C. Campbell, of Ellendale and 
H. Z. Mitchell, of the Bemidji Sen- 
tinel, the latter declaring that the 
editors should clear their own skirts 
and be more businesslike in handling 
foreign advertising before criticising 
the agency. A _ resolution by Mr. 
Welles terminating the arrangement 
with the agency was tabled. 

Resolutions presented by Committee 
Chairman Gunnar B. Bjornson, of the 
Minnesota Mascot, condemn economic 
inflation, denounce’ radicalism as 
“progress inflated” and all movements 
and measures tending to array class 
against class, indorse and commend 
legitimate advertising agencies, the 
Great Lakes-St. Lawrence waterway 
and various state measures advocated 
by Gov. J. A. Preus in an address to 
the association. 

J. C. Morrison, of the Morris 
Tribune, presented a report on the 
school of journalism, quoting state- 
ments of University of Minnesota 
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authorities showing lack of funds to 
extend the work of the school. Miss 
Bess M. Wilson, of the ‘Redwood 
Gazette urged her fellow-editors to 
labor for better conditions for chil- 
dren on the farms. “It is time for us 
to stop making politicians and _ stari 
making citizens,” she asserted. 


Whether publishers should except 
advertising from competing towns 
was a topic of discussion. B. C. Ells- 


worth, of Lake Crystal, Rudolph Lee, 
of the Long Prairie Leader, and 
Howard Folsom, of Taylors Falls, 
took the ground that country news- 
papers should accept advertising from 
adjoining centers when its publication 
would point out the value of advertis- 
ing to local merchants. Former 
Lieut.-Gov. Frank A. Day, of the Fair- 
mont Sentinel stood out for loyalty 
to their home town. 

Letters were read from Henry A. 
Wise Wood, of New York, and H. J. 
Haskell, of the Kansas City Star. Mr. 
Wood said the newspaper is in its in- 
fancy. “Next after its food, the public 
is hungriest for its favorite newspaper 
and is constantly demanding more 
things of it,” he declared. 

Mr. Haskell discussed the need of 
education of the public by the news- 
papers in “such knowledge of indus- 
trial society as will help their readers 
to distinguish quack remedies from 
real remedies” and emphasized the 
danger of reckless tinkering with the 
complex industrial machine. 

W. A. Frisbie, editor of the Minne- 
apolis Daily News, said that city and 
country mnewspapermen have been 
brought nearer together and that now 
there is no real difference or distinc- 
tion between them. John S. McLain, 
former editor of the Minneapolis 
Tribune, spoke on behalf of the 
Minneapolis Civic and Commerce As- 
sociation. 

Neil M. Swanson, publicity director 
of the Farm Bureau Federation, de- 
scribed the work of that organization, 
which, he maintained, was most bene- 
ficial to the state. 

Philip Liesch, of the New Ulm 
Journal, president of the association 
during the past year, urged that the 
present subscription rates of $1.50 and 
$2 per year be maintained. He advised 
that the legislature be labored with to 
repeal the law which enables counties 
to insert official and legal notices in 
the foreign language press. Mr. Liesch, 
who, besides the Journal, publishes a 
German weekly, had an uphill fight on 
his hands all through the war on account 
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AT A MEETING HELD THIS DAY 
OF THE DIRECTORS OF 


THE RICHARD A. FOLEY 


ADVERTISING AGENCY, Inc 
PHILADELPHIA 


THE FOLLOWING OFFICERS 
WERE ELECTED 


GHARLES H. EYLES. 


PRESIDENT 


LEE. 


VICE-PRESIDENT 


CHARLES C. SHOEMAKER, 


SECRETARY-TREASURER 


HOOD, 
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of his unswerving loyalty to the 
United States. 

Mr. Hotaling formally presented to 
Herman Roe, of the Northfield News, 
the cup offered by President Brodie, 
of the National Editorial Association, 
to the vice-president securing the 
largest number of new members of the 
B. E. A. Mr. Roe invited all present 
to “come to Northfield and join me 
in a Holstein highball.” 

The editors were dinner guests of 
Rome G. Brown, counsel of the Minne- 
apolis Tribune, at the Hotel Radisson. 
It was on this occasion that Gov. 
Preus spoke. Retiring President 
Liesch and Messrs. Casey, Verity and 
Mitchell told of the problems of the 
country editor. Mr. Day was toast- 
master. Vaudeville and dancing fol- 
lowed the dinner. 


Ad Bureau Dinner, April 27 


Instead of the two luncheons which 
have been given in previous year by the 
American Newspaper Publishers’ Asso- 
ciation and the Bureau of Advertising 
of the A. N. P. A., a dinner will be 
given this year at 7 o’clock on April 27. 
Reservations will be made for about 850 
diners, about half of that number having 
already been taken. The committee in 
charge is composed of David B. Plum 
of the Troy (N. Y.) Record, Louis 
Wiley of the New York Times and How- 
ard Davis of the New York Tribune. 


TEXAS PUBLISHERS RE-ELEcT 


Busy Year for Special Commis: 
Predicted at Fort Worth Meeting 


All officers were re-elected by the 
Texas Newspaper Publishers’ Associa. 
tion at their annual meeting jg Fort 
Worth, February 6. They are: A E 
Clarkson, Houston Post, president; Wal. 
ter A. Dealey, Dallas News and Journal, 
vice-president; R. H. Cornell, Houston 
Chronicle, secretary-treasurer, The meet. 
ing was held in the library of the ney 
Star-Telegram building. 

G. J. Palmer, special COmMMmissioner 
of the association, made a long detailey 
report on activities of the association 
during the past year and several hours 
were spent in discussion of shop pro} 
lems. The association looks forward 
a busy year, especially for Special Com. 
missioner Palmer, who is in charge of 
labor affairs of the association. 

Those present were, besides the of. 
cers: A. O, Andersson, Dallas Dispatch: 
W. C. Mayborn, Houston Press and For 
Worth Press; Frank G. Huntress, jr, 
San Antonio Express and News; Roy ¢ 
Watson, Houston Post; M. E. Foster, 
Houston Chronicle; Amon G, Carte 
Fort Worth Star-Telegram; James 9 
Allison, Fort Worth Record; John F 
Lubben, Galveston News; Harry | 
Cohen, Galveston Tribune; J. L. Gree 
Denison Herald; Rhea Howard, Wich 
ta Falls Times. 











Over $200,000,000. 
yearly for food! 


More than 400,000 prosperous New Eng- 


land families 


read 


the Boston Sunday 


Advertiser regularly— 


They 


prepare 


the huge 


total of over 


438,000,000 meals a year and spend at /east 
$17,000,000 a month or $204,000,000 a year 
for foodstuffs (based on Government figures 
showing minimum annual expenditures for 


foodstuffs) . 


Show this enormous army of buyers that 
you value their good will and trade by ad- 
vertising in the Boston Sunday Advertiser— 
buying guide for over 1,200,000 readers. 

For information regarding the Boston and 
New England market for foodstuffs, write 
our Merchandising Service Department—it 
will go far toward making your campaign a 


success. 





82 Boylston Street « 
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Your Protection When Buying Ink 
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| The Trade Mark of Gritless News Ink 


—allowed by the United States Commissioner of Patents—the publisher’s 
guarantee that he is buying a thoroughly tested and absolutely gritless ink. 


The first ink of its kind. Tested under most exacting conditions, this 
product has increased in sales faster than any other accessory of the pub- 
lishing business. 





| Having passed the experimental stage months before our initial 
announcement about one year ago, GRITLESS NEWS INK from the very 
first demonstrated its superiority over ordinary ink. 


Today It Stands Unchallenged and Unrivaled 


Economical from every point of view. A protection against grit damage. 
Remarkable in all printing qualities. No time lost in wash-ups during run. 


Get in touch with our nearest branch 


The Ault &Wiborg Co. 


CINCINNATI PHILADELPHIA BUFFALO MINNEAPOLIS 
NEW YORK CHICAGO ATLANTA SAN FRANCISCO 
BOSTON CLEVELAND ST. LOUIS LOS ANGELES 


BALTIMORE DETROIT MILWAUKEE FORT WORTH 
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OWENS NAMED EDITOR 
OF EVENING SUN 


Returns to Baltimore, Where He Started 
Newspaper Work in 1909, After 
9 Years Here and Abroad— 
Recently With Bank 


Hamilton Owens has been made editor 
of the Baltimore Evening Sun to suc: 
ceed Stanley M 
Reynolds, who 
some months 
ago left that po- 
sition to become 
Managing editor 
of the Sun, 
morning edition 
of the same 
paper. 

In accepting 
that position, 
Mr. Owens re- 
turns to his 
home city after 
nine years of wandering, the wandering 
having taken him to London. He began 
his newspaper career on the Baltimore 
News in 1919; immediately after his 
graduation from the Johns Hopkins 
University. Remaining with that paper 
until 1913, he went to New York, where 
he became Sunday editor and dramatic 
editor of the Press. 

In 1916, he was secretary to Mayor 
Mitchel’s Council of National Defense, 
remaining with that body until Mayor 
Mitchel went out of office. During the 
war he was managing editor of the For- 
eign Press Bureau of the United States 
Government with headquarters in New 
York. 

After the armistice, Mr. Owens be- 
came assistant manager of publicity in 
charge of the foreign offices for the 
Guaranty Trust Company of New York. 
Two years ago he went to London in 
this work and returned from London 
to accept the editorship of the paper in 
his home city. 

Mr. Owens is a young man, under 
forty. Since he had a wide acquaintance 
among Baltimore newspaper men and 
public men, he has been given an unus- 
ually warm and friendly greeting on his 
return. 





Hamitton Owens 


VERDICT FOR POST-DISPATCH 


Missouri Supreme Court Hold Truth of 
Publication Sufficient Defense 

St. Louis, Feb. 20.—A verdict for the 
Pulitzer Publishing Company, pub- 
lisher of the Post-Dispatch, in a suit 
for $100,000 damages for libel brought 
against it by Alroy S. Phillips, former 
State Senator of Missouri, has been 
unanimously affirmed by the State 
Supreme Court at Jefferson City. 

The basis of the suit brought July, 
1919, was a letter addressed to the 
editor of the Post-Dispatch in a con- 
troversy then in progress over an 
effort to refer a workmen’s compensa- 
tion act adopted by the 1919 act of 
the Legislature. 

The Post-Dispatch pleaded the truth 
of its publication as a defense, which 
was upheld. 


ABANDON STRINGS FOR SPACE 


State Editor Rates Items for Pay Sheet 
as They Arrive 

Recognizing that the “string” system 
of keeping track of correspondents’ ac- 
counts often worked to either the dis- 
advantage of the newspaper or the cor- 
respondent in that the value of stories 
had a wide range, the Springfield (Ohio) 
News has now adopted a card index 
system by which stories are credited for 
their estimated value at the time the 
story is received at the state editor’s desk. 
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The correspondents are listed alpha- 
_betically by city, town or village, the 
card bearing complete information as to 
the address, telephone, etc., so that it is 
instantly available. When a story is re- 
ceived at the desk, an estimation of its 
value is made and the amount entered 
upon the card, together with the date 
and an abbreviation to identify the story. 
At the end of the month, simple addition 
takes care of the account and the cards 
are then filed for sixty days in case of 
protest, in which case they are available 
for rechecking. In entering amounts for 
payment, an abbreviated system is also 
used. Using 25 cents (the minimum) 
as a basis, entries are indicated by numer- 
als, as, for instance, if the estimate for 
the story is $1.25, the figure 5 is entered 
which shows its value to be that number 
of units. 


Co-Operative Ads for Knit Goods 


The Knit Goods Manufacturers’ As- 
sociation of America met at the Hotel 
Biltmore, New York, February 21, to 
consider a plan of co-operative advertis- 
ing. The association wants to increase 
the use of knit underwear, claiming that 
nainsook and many other materials are 
now being used instead. William A. 
Thomson of the Bureau of Advertising 
of the American Newspaper Publishers’ 
Association was the speaker and talked 
on “Co-operative Advertising,” citing the 
experiences of other associations with 
the same. The officers of the association 
are L. U. Lynt, president, Little Falls, 
N. Y.; R. M. Kimball, vice-president, 
Kenosha, Wis.; George G. Seckel, second 
vice-president, Beverly, N. J.; Oscar W. 
Gridley, treasurer, Utica, N. Y.; Roy 
A. Cheney, secretary, Utica, N. Y. 


Kegel Buys in Montclair 


The Montclair (N. J.) Herald owned 
for a number of years past by Judge 
Harry N. Reeves, was this week pur- 
chased by Will C. Kegel, of Painesville, 
Ohio. The Herald is the oldest paper 
in the town it serves, having been 
established in 1872. Mr. Kegel, its new 
owner, received his newspaper training 
in Iowa, going from there to Defiance, 
Ohio, where he was manager of the 
Evening Express, subsequently com- 
bined with the Crescent-News. For the 
past four years he has been manager 
and part owner of the Painesville, 
(Ohic) Telegram. The transfer was af- 
fected by Harwell & Cannon, of New 
York. 





“Sell for Cash and Advertise” 

Business on a cash basis and more 
money spent in newspaper advertising 
was advocated by Fred P. Mann, presi- 
dent of the North Dakota Retail Grocers’ 
Association, addressing the Minnesota 
Retail Grocers’ and General Merchants’ 
Association in recent session in Minne- 
apolis. “I give credit for my success to 
the newspaper men,” Mr. Mann said. 
“Fortunately an advertising man sold me 
newspaper advertising when I was a 
young man and I have never gotten out 
of the habit of buying the like.” 

Pa. Miners’ Union to Have Publicity 

The miners’ union in the three an- 
thracite districts of Pennsylvania have 
been advised to establish a_ press 
bureau to answer the operators’ pub- 
licity bureau. The miners will estab- 
lish their bureau at Hazleton, Pa. 





Starts Press with Ceremony 
In the presence of the entire editorial, 
business and mechanical staffs the Port- 
land (Ore.) Journal last week put in 
service a new octuple Hoe press. It has 


double the capacity of the octuple press 
that the Journal had bgen using. 
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PUBLISHERS FORM AD AGENCY 





Western Ontario Newspapers Get Char- 
ter and Will Solicit Advertising 


Weekly publishers in Western Canada, 
following a conference held recently at 
Regina, Sask., have decided to form an 
advertising agency to be known as the 
Publishers’ Advertising Association of 
Canada, Limited. A Dominion charter 
will be secured. The company will be 
capitalized at $50,000 in shares of $50 
each. These will be sold to weekly 
newspaper publishers and others as the 
directors determine. In order to give a 
wide distribution nobody will be per- 
mitted to buy more than 10 shares. As 
soon as preliminaries of organization are 
completed, an active campaign to secure 
advertising for weekly newspapers will 
be inaugurated and this will be placed 
direct. 

The formation of the agency is the 
direct outcome of the operations of the 
Saskatchewan Press Association, This 
is an independent body, formed originally 
to handle provincial government adver- 
tising. It endeavored to secure recogni- 
tion as an agency and claimed the right 
to collect commission. Objection was 
taken to this and to overcome criticism, 
a regular agency, in which the publish- 
ers are stockholders, has been formed. 
This scheme is a distinct departure from 
established methods. 

Cox Agency Signs Copy 

One more advertising agency has been 
added to the list of those which favor 
signing pieces of advertising copy with 
the name of the agency at the bottom. 
The J. P. Cox Advertising Agency of 
Boston, Mass., follows this practice in a 
large-space piece of newspaper copy 
which has just appeared on I-Car-De 
mayonnaise. 











As 
plain as 


A. B. C. 


Look at the A. B.¢ 
figures for the District of 
Columbia in your copy of 
the Editor and Publish. 
er’s Year Book for 192}. 
1922. 


They tell why Wash- 
ington, D. C., Merchants 
use the great bulk of their 
daily advertising copy in 
the two evening newspa- 
pers. It is the only way 
you can cover the nation’s 
Capital City. 

The 110,000 circulation of 
the Sunday Morning TIMES 


tar eclipses that of any other 
Washington Sunday news. 


paper. 
The 
Washington 
Times 
3c Daily, 10c Sunday 
G. LOGAN PAYNE, Pub. 


National Advertising Representative 
G. LOGAN PAYNE CO., 
Chicago, Detroit, 

St. Louis and Los Angeles 
PAYNE, BURNS & SMITH, 
New York and Boston 
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THE CINCINNATI 


ENQUIRER 


ANNOUNCES A CHANGE IN WESTERN REPRESENTATION TO 


1. A. KLEIN 


544 FORT DEARBORN BANK BLDG., CHICAGO, ILL. 


HOWARD |. SHAW BEING IN CHARGE OF MR. KLEIN’S WESTERN 


OFFICE THIS CHANGE BECOMES EFFECTIVE MARCH 1, 1922 


W. F. WILEY, 
General Manager 
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AUTOCASTER Local Ad Mats—Are Making 
Money For Small Town Newspapers The 


Country Over 
































Member 
of the 
Avtocayvter F amily 











. 
A News Feature, Editorial, Cartoon, Comic and Local Advertising MAT SERVICE 
for over 1,500 Newspapers with more than TEN MILLION READERS. 


AUTOCASTER SERVES ONLY ONE PAPER IN AND REMEMBER THAT IF YOU ARE NOT 
A TOWN. EQUIPPED TO CAST MATS, AUTOCASTER WILL 

WRITE FOR FULL INFORMATION NOW, BE- LEASE YOU A SIMPLIFIED CASTING BOX- 
FORE YOUR COMPETITOR BEATS YOU TO IT. WITHOUT CHARGE. 


PUBLISHERS AUTOCASTER SERVICE 


Bush Terminal Building, 130 West 42nd Street New York City 
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HOME BREW AD ILLEGAL 
DRY CHIEF STATES 





Roy A. Haynes Does Not Tell Why 

Some Subordinates Approve Hops 

and Malt Ads in the 
Newspapers 
By Ropert Barry 

Wasuincton, Feb. 23.—Efforts to 
elicit from the Federal Prohibition Com- 
missioner a precise statement of policy 
to govern the acceptance by newspapers 
of advertisements for malts, hops, con- 
tainers, etc., susceptible of use for home- 
brewing although not so advertised, have 
not been productive of desired results. 

Acting in behalf of several publishers 
who complained that after declining to 
accept ads which their local enforcement 
officers held to be violative of the Vol- 
stead act they were advised by their 
advertisers the copy had been approved 
by officers in other cities and newspapers 
were publishing it without any trouble 
whatever., Epiror & PUBLISHER’S corre- 
spondent has addressed formal inquiries 
to Commissioner Haynes. 

The result has been to draw from Mr. 
Haynes a general statement of the pro- 
visions of law, which he holds to apply 
with undoubted force on all so-called 
food products really “intended” for the 
manufacture of alcoholic beverages, but 
he does not explain the lack of uniformity 
in the enforcement measures practiced 
by his subordinates. In some instances. 
advertisers have contended their local 
prohibition agents have obtained rulings 
from Washington permitting them to 
publish the copy. 

Commissioner Haynes’ statement fol- 
lows: 

Sir: 

Referring to your personal visit to this 
office at which time inquiry was made 
in regard to the right to publish ad- 
vertisements for malt extracts, copper 
cans, etc., you are informed that section 
18 of Title Il of the National Pro- 
hibition Act reads as follows: 

“It shall be unlawful to advertise, 
manufacture, sell, or possess for sale 
any utensil, contrivance, machine, 
preparation, compound, tablet, sub- 
stance, formula direction, or recipe ad- 
vertised, designed or intended for use 
in the unlawful manufacture of intoxi- 
cating liquors.” 

Section 25 of the National Prohibition 
act provides in part that “it shall be 
unlawful to have or possess any liquor 
or property designed for the manufacture 
of liquor intended for use in violating 
this title, or which has been so used, and 
no property rights shall exist in any 
such liquor or property.” Material thus 
held for sale for the manufacture of so- 
called “Home Brew” or distilled spirits 
for beverage purposes is forfeitable 
under said section. It is a matter of 
common knowledge that malt extract in 
small containers, such as 24% and 3 pound 
tins, with or without hops and gelatine 
clarifier is designed and intended by the 
vendor for use in the manufacture of 
so-called intoxicating home brew or malt 
liquor far beverage purposes in violation 
of the National Prohibition act and in 
evasion of Internal Revenue taxes. 

The copper cans to which you refer 
are usually, in fact, pots or kettles which 
are parts of stills designed and intended 
for the ilicit distillation of whiskey in 
violation of the National Prohibition act 
and in evasion of Internal Revenue taxes. 
Internal Revenue tax has not been paid 
on such pots or kettles, worms, con- 
densors, etc., and in consequence the same 
may be seized and forfeited under Sec- 
tion 25 of the act. There is enclosed 
herewith a copy of Regulations 60 in 
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the Appendix, of which will be found 
the National Prohibition act containing 
the sections to which reference is made. 
There is also being inclosed one copy 
each of Treasury decisions 2993 and 
3068, relative to the manufacture, tax 
payment, removal, and registry of stills. 

In this connection attention is also 
called to Sections 37 and 332 of the 
Criminal Code. Where the provisions of 
law are so clear it is expected that pub- 
lications such as yours will co-operate 
in the enforcement thereof and in the 
interest of good government. 

It may be stated that other publica- 
tions have upon request refrained from 
such advertisement and that convictions 
have been had and prison terms imposed 
under these laws for selling such ma- 
terials Roy A. Haynes, 

Prohibition Commissioner. 


CANADIAN WEEKLIES TO 
MEET IN OTTAWA 


Executive Committee Promises Conven- 
tion in Halifax in 1923—Votes to 
Maintain $2 Subscription 
Rate 





With an attendance of seventeen out 
of twenty and with representatives 
present from eight of the nine Cana- 
dian provinces, the board of directors 
of the Canadian Weekly Newspapers’ 
Association held its annual meeting in 
Toronto on Feb. 17. V. C. French, 
Wetaskiwin (Alta.) Times, presided. 
Ek. Roy Sayles, the manager, reported 
that membership stood at 511 on Dec. 31. 

Ottawa was selected for this year’s 
annual convention because of its cen- 
tral local in place of Halifax, the city 
chosen last year at the convention. It 
was understood that the 1923 meeting 
would be held at Halifax. Member- 
ship in the association was discussed at 
length and the manager was instructed 
to admit all bona fide weekly papers. 
This will bring in the Western Canada 
foreign language papers heretofore in- 
eligible. It was also decided to remain 
in favor of a minimum subscription rate 
of $2.00. No change was considered 
wise. Further it was voted to continue 
the association’s circulation promotion 
advertising service. 

Another matter discussed was the 
rate to be charged for political adver- 
tising. Practice has differed widely in 
the past, some papers charging only the 
commercial rate and others charging 
double the commercial rate. The board 
decided in favor of recommending the 
adoption of a rate based on the com- 
mercial rate plus 25 per cent. 

During the stay of the directors in 
Toronto, they were guests of the On- 
tario Club at two dinners and were en- 
tertained at a theatre party. 

Those present were,—From Ontario— 


R. W. Davies, Renfrew Mercury; Frank 
Davis, Carleton Place Central Cana- 
dian; Lorne Eedy, Walkerton Tele- 


scope; Fred Elliot, Alliston Herald; J. 
G. Keefer, Norwood Register; J. J. 
Hunter, Kincardine Reporter; W. A. 
Fry, Dunnville Chronicle; A. J. 
MacLaren, Barrie Examiner; P. George 
Pearce, Waterford Star; A. E. Calnan, 
Picton Gazette. 

Members from other Provinces were: 
Alberta, V. C. French, Wetaskiwin 
Times; Saskatchewan, S. N. Wynn, 
Yorktown Enterprise; Manitoba, J. L. 
Cowie, Carberry News-Express; Que- 
bec, A. H. Moore, St. Johns News; J. 
E. Fortin, Beauceville L’Eclaireur; Nova 


Scotia, H. R. Aranburg, Lunenburg 
Progress-Enterprise; Prince Edward 
Island, A. R. Brennan, Summerside 


Journal. 
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NORTHERN N. Y. PRESS 
MEET AT WATERTOWN 


Newspaper a Public Necessity, Says 
R. C. Ellsworth—Old Officers Re- 


] ted. Ss. 


Addison B. Parker, of the Watertogs; 
(N. Y.) Standard, “The Apprentice Sys. 
tem,” and Prof. George F. Wilson, School 
of Journalism, Syracuse University 0! 
“Teaching Journalism.” Ray C, Parsons 
publisher of the Cortland (N, Y,) Dem. 
ocrat, who attended the community news. 
















































































































Proce Condemned paper meeting held at Cornell University ship Al 
in connection with Farmers’ Week, we D 
(By Telegraph to Evitor & PuBLisHerR) MC "Warwick, be — gathering ang 
Watertown, N. Y., Feb. 21—Discus- ~" Ty atin y a ary of the Syte . 
sion of the problems facing the village a: ae — gave an address, The fi 
and small city publisher were featured The old officers were re-elected for the JB the colu 
at the ninth annual meeting of the North- Coming year at the close of the Session  gencer a 
ern New York Press Association held in They are, F. Dudley Corse, presidem. § stip ¥2 
the Hotel Woodruff here on February 17 Ww. G. Allen, first vice-president; G, 4 jf acount 
and 18. The meeting opened with a din- W illard, second vice-president ; Charly fof the P2 
ner Friday night attended by sixty news- H. Congdon, third vice-president; ang Mr. Hea 
paper men and tendered by the out-of- Floyd R. Rich, secretary. anquet 
town publishers to the newspaper men The publishers and guests Present in. Washing 
of Watertown. An address was delivered cluded F. Dudley Corse, the Sandy Crg § % 
by Richard C. Ellsworth, executive sec- News; Williston Manley, the St. Lay. * 
retary of St. Lawrence University, Can- rence  Plaindealer, Canton; A, ¢ § ™ wh 
ton, on “Is the Newspaper a Public Ne- Strough, the Theresa Gleaner ; CF tad as | 
cessity?” Mr. Ellsworth pointed out Rush, the Governeur Northern Tribune Clarke, 
that the idea of a free press had been J. F. Darrow, the Ogdensburg Advanee: isher of 
paramount in the minds of the framers W. J. Allen, the Adams Journal; B. C pa se 
of the Constitution and he outlined briefly Seamans, the Pulaski Democrat; F t ane 
the position occupied by the modern pa- Swan, the Potsdam Herald-Recorder: | relingus 
per, showing how it exposed scandal and C. Sutton, the Massena Observer; ¢ ¥ — 
corruption in politics and generally acted Redfield, the Malone Evening Telegraaf ” Mr. 
as a deterrent of criminal practices. A. H. Nickerson, the Norwood New jon | 
The feature of the session Saturday F. X. Tobin, the Clayton on the St. Lay. Post-Int 
morning was an address by Prof. George tence; F. C. Parsons, the Cortland De. eSent 
F. Wilson of the School of Journalism, ocrat; Charles Allen, the Cape Vines og 
Syracuse University, on “Teaching Jour- Eagle; Charles H. Congdon, the Wat. = 
nalism,” in which he took occasion to town Times; Mrs. Charles H. Congda, oe 
warn against a tendency on the part of Mrs. Stephanie L. Brockway, Addie f” 
the modern press toward over-sensation- 1. Parker, the Watertown Standard ng . 
alism and showed how the college-trained 2 ll 
man and woman, with a right sense of or 
values, might be able to combat this Boston Herald Starts Mid-Week Ris tiie o 
tendency. The Boston Herald on Feb. 22 bem & coming 
Other speeches were made by H. Roy publication of a mid-week rotogrann haven't 
\llen, of the Cape Vincent Eagle, on “Can section. This section is in additions ff On M 
the Weekly Newspaper Build and Main- the regular Sunday rotogravure depart: HH the Pos 
tain Circulation on Local News Alone?”; ment. ad pub 
a presic 
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T HOISTS FLAG 
ON SEATTLE “P-L.” 


fist Direct Statement of New Owner- 
ship Appears in Story of Employees’ 
Dinner to Clarke, Again 
Named Publisher 


The first direct statement to appear in 
the odlamns of the Seattle Post-Intelli- 
gencer acknowledging the Hearst owner- 
ship was printed February ll in an 
xeount of a banquet given by employees 
ofthe paper in honor ot Lester J. ¢ larke, 
Wr, Hearst’s appointee as publisher. The 
tanquet was held in the Hotel New 
Washington on the evening of Febru- 
ary 10. ; 

The story of the banquet said that the 
mn who make the Post-Intelligencer 
ad as their guest of honor “Lester J. 
Clarke, who has been reappointed pub- 
fisher of the Post-Intelligencer by Will- 
am Randolph Hearst.” The story 
ontinued that when John H. Perry 
relinquished his holdings to Mr. Hearst 
“the same leader (Clarke) was retained” 
ty Mr. Hearst. 

‘John H, Perry acquired control of the 
Post-Intelligencer from Clark Nettleton 
of Seattle on April 9, 1921. On April 
% business men of Seattle gave a ban- 
qet in honor of Mr. Perry, and on that 
oesion first announced that Clarke 
yould be in charge of the Post-Intelli- 
gncer after he (Perry) returned to New 
York, Perry was quoted as saying at 
the banquet : 

‘Til bet on Clarke. I'll bet my last 
dollar on him. If you’ve got anything 
coming from him, you'll get it. If you 
aven’t, you won't.” 

On May 3, Clarke’s name appeared in 
the Post-Intelligencer as vice-president 
ad publisher. Perry’s name appeared 
as president. Perry then announced: 

“As president of the American Press 
Association and head of the Publishers’ 
Autocaster Service Company, [ must re- 
tum to New York. As president of the 
Post-Intelligencer, I have appointed 
lester J. Clarke, my New York business 
wsociate (present vice-president of the 
company), as publisher, with full and 
complete power to act in my name, place 
ind stead as president and publisher.” 

Shortly before the recent acquisition 
ifthe Post-Intelligencer by Mr. Hearst, 
both the names of Perry and Clarke dis- 
peared from their position they had 
formerly held—on the masthead. Perry 
a the time denied that Hearst had ob- 
tained control of the paper, but. two 
weeks later the transfer was announced 
in New York. 

Clarke had been in New York recently, 
conferring with the Hearst managers. 

On the morning of February 9, after 
Carke’s return, the following appeared 
at the head of the classified ad section 
wder the Post-Intelligencer name: Les- 
tet J. Clarke, publisher; H. G, Nicholas, 
managing editor ; E. G. Arnsneau, adver- 
ising director, and Frank Garrison, 
circulation manager. 

Sunday morning, February 12, the 
Post-Intelligencer carried a two-column 
editorial on page 1 and on page 2—an 
tditorial entitled, “On This Rock We 
Stand.” The editorial declared that the 
favorite indoor pastime of those who 
denounced the Hearst papers in war 
time as pro-German, were now denounc- 
mg the Hearst papers as pro-Irish and 
ati-British, 

‘The Hearst papers do not hate Eng- 

or the English people,” the editorial 

‘ntinued. “The Hearst papers hate 
lish interference with our American 
airs, English diplomatic intrigue, Eng- 
_ alliances, English propaganda, 
*Mglish espionage.” 

The editorial closed with a partial list 
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of Hearst publications, with the Seattle 
Post-Intelligencer leading. This was the 
second public announcement here of the 
new ownership, 

The Post-Intelligencer has made re- 
cent changes in its editorial routine. 
Beginning February 13 it established a 
plan of having day and night city editors 
in charge of the desk. Carleton Fitchett, 
assistant city editor, will take charge of 
the day desk. At 5 p. m., William E. 
Jones, city editor, takes charge, having 
as his assistant Charles P. Ohling, for- 
merly court house reporter. John W. 
Nelson, formerly of the Seattle Union- 
Record and Post-Intelligencer, succeeds 
Ohling as court house reporter. 


Plans Rest Room for Visitors 


The Virginia (Ill.) Republican-Gazette 
has taken over an adjoining building, 
thereby tripling its amount of room. A 
feature of the remodeled plant will be a 
rest room for the accommodation of vis- 
itors to the city. 











Union Rates for Labor Papers 


A plan to have labor papers and labor 
magazines sold by experienced newsboys 
at union rates and a commission is being 
considered by the Boston Union Work- 
ers’ publicity committee. 


Buffalo News Fund for Poor 


The Buffalo Evening News is accept- 
ing contributions which will be applied 
to the fifty neediest cases demanding re- 
lief in the city. The fund is now in ex- 
cess of $6,600. 


\ 





Johnstown German Paper Suspends 


With last week’s issue of the Johns- 
town (Pa.) Freie Press, Cambria 
County’s only German language news- 
paper suspended publication, in its 
fiftieth year of existence. 











The Most Expensive 
Thing About a 
Church* 


By William T. Ellis 


_ The most expensive thing about a churcn 
from any viewpoint is AN EMPTY PEW. 

The “cost expert” is beginning to look 
into the workings of religious organiza- 
tions. 


He says that the largest aggregate of 
capital invested in any institution in a 
city is in the Church. 


The plant is costly; the hours ot op- 
eration are few. The heating and lighting 
charges are exceptionally large. 

To have an expensive minister, in an 
expensive church building, preach to half 
or quarter the capacity of the house, is 
bad_ business. 


No well-conducted church can afford 
this, even on the low plane of business 
efficiency. 

Some churches say they “can’t afford” 
to share in any advertising project. 


That is like a merchant who “can’t 
afford” to attract business to his store, 
and “can’t afford” to hire extra clerks 
to wait on the additional customers. 

Merely as a matter of business economy, 
a church can afford to spend money to get 
new members, because more members 
mean more money. 


And the very fact of a congregation’s 
going aggressively after people to attend 
church stimulates the present membership 
to fresh interest and loyalty. 

The one thing the official board of 
a church can least afford to do is 
to rest content with empty pews. 

THE FIRST BUSINESS OF THE 

CHURCH IS TO GET THE PEOPLE. 


* Advertising manazers of daily newspapers 
may find it useful to run off copies of this 
article for distribution among ministers and 
church officers. 
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Save costly and time- 


consuming wash-ups 


by using the only 


RIT-FREE 
EWS INK 


It’s made from Carbon 
Black manufactured 


by J. M. Huber by a 


process which pre- 
vents the possible 
formation of all grit. 


JIN tluber 


‘Dry Colors Carbon Blacks Varnishes 


PRINTING INKS 


65 West Houston Street, New York 


Baltimore Chicago Omaha St. Louis 
Boston Cincinnati Philadelphia San Francisco 
London, England Toronto, Canada 


Factories: 


Brooklyn, N.Y. Bayonne, N.J. Dola,W.Va. Swartz, La. 


HUBER’S colors in use since 1780 
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WATERBURY AMERICAN 
SOLD TO WHITMAN 


First Change of Ownership in 45 
Years—No Change of Executives 
Contemplated, Except from 
Staff 








The entire stock of the Waterbury 
(Conn.) American is now the sole 
property of Russell R. Whitman, pub- 
lisher of the New York Commercial. 
The American of Feb. 18 announced 
the change of ownership. There will 
be no change of policy or personnel. 
Charles F. Chapin, who has_ been 
editor of the American for 45 years, 
will continue as the editor and as the 
personal representative of Mr. Whit- 
man, although he has sold his stock 
in the company. 

Officers of the American are now 
Charles F. Chapin, president, and 
Russell R. Whitman, chairman of the 
board of directors. Additional perma- 
nent officers will be selected from the 
present personnel of the paper as they 
show special aptitude. 

The change in ownership of the 
American brings to an end the con- 
nection of Arthur R. Kimball, the 
retiring manager, which has lasted for 
42 years. He started in 1880 as asso- 
ciate editor and filled that position 


until 1908, when he succeeded his 
brother-in-law, Henry S. Chase, as 
manager. The majority ownership of 


the American has rested in the Chase 
family for 45 years 

Mr. Whitman has been publisher of 
the New York Commercial for the 
past five years. In 1914 he organized 
the Audit Bureau of Circulation and 
its managing-director until he 
took over the publication of the Com- 


was 
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mercial. Prior to his connection with 
the A. B. C., he was publisher of the 
Boston American. His first newspaper 
work was on the news end of the 
Kansas City World in 1894. From 
there he went to the Kansas City Star, 
developing advertising by planning 
and writing copy for local advertisers. 
After two years on the Star, he went 
to the Kansas City Journal as adver- 
tising manager, holding that post for 
four years. Then he took charge of 
foreign advertising for the Hearst 
papers in the territory west of Pitts- 
burgh and Buffalo. This he held until 
he went to the Boston American, in 
1909. 

Mr. Whitman at his New York of- 
stated that there would be no 
change in the policy or anything else 
of the Waterbury American. He said 
it was a paying property and only the 
advancing years and poor health of 
the former owners induced them to 
sell their interests. 


fice 


BOSTON NOW HAS PRESS AGENT 


William McMartens to Campaign for 
Ocean Freight 


Mayor James H. Curley of Boston 
has named William McMasters, publicity 
promoter, as Boston Commerce publicity 
man at a yearly salary of $5,000, plus 
traveling expenses, and an office in city 
hall. McMasters will shortly launch a 
nation-wide and world-wide publicity 
campaign on the advantages of the port 
of Boston, as an 2astern shipping point 
for western firms sending goods to Euro- 
pean points. 

Mayor Curley has also offered a similar 
$5,000 publicity job to another man, 
whose name he is withholding until the 
latter accepts. 
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Bureau of 
Canadian 
Information 


Bureau of Canadian Infor- 
mation, will furnish you with the latest reliable in- 
formation on every phase of industrial and agricul- 
tural development in Canada. 


Montreal are complete data on natural resources, 
climate, labor transportation, business openings, etc., 
Additional data is constantly being 


No charge or obligation attaches to this service. 
Business organizations are invited to make use of it. 


Canadian Pacific Railway 


Department of Colonization 
and Development 


335 Windsor Station 
Montreal 
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RUSH FOR PAPERS LEADS 
TO BAN ON COUPONS 


Proctor & Gamble Ad, Worth 26 Cents 
to Bearer, Causes Run on Balti- 
more Evening Sun, and Starts 
New Policy 








Because local papers were absolutely 
swamped on February 17, by demands 
for copies as the result of a Proctor & 
Gamble Co. soap advertisement which 
included a coupon, the Baltimore Eve- 
ning Sun has announced that it will 
print no more advertisements which in- 
clude coupons. The editorial below 
explains their position. 

The coupon, which entitled the holder 
to a number of cakes of soap and pack- 
ages of flakes, was worth 26 cents. As 
soon as the papers containing it got on 
the streets, people began snatching them 
up. When the 5.30 editions came out 
newsboys demanded from 5 to 7 cents 
for them and it became almost impos- 
sible for the man who is accustomed to 
picking his paper up on his way home 
to get a copy. Several months ago the 
same sort of a situation occurred. The 
two incidents led to the following edi- 
torial, which was published Febru- 
ary 18: 

An Apology to Our Readers 
Many complaints have come to The Evening 


Sun today from readers of the paper who evere 
unable to buy ccpies yesterday. 


There was an abnormal demand 
day’s paper due to the publicatio 
vertisement containing a premiu: 


fOr ester. 
m of ap i 


a2 im coupon, 
Investigation shows that newsboys 
swamped by the demand for the pee 


those who wanted the coupons and wee 
bh 


to supply usual customers who wan 
the paper. ted to ba 


The Evening Sun regrets that 


its friends were inconvenienced and or~ > 
ent 


a recurrence of yesterday’s conditions it <1 
not in the future print advertisements will 
taining coupons like that published yesterday, 

. ¥. 





PRESSMEN MEETING RUMORED 


Unofficial Meeting May Be Held Price 
to Union Gathering 

At the time of going to press it js 
rumored that pressmen of New York 
would hold a meeting some time befon 
Sunday to protest against the decisior 
of Judge Manton. The union has t 
connection with this proposed meeting 
it is stated. 

The New York Newspaper We 
Pressmen’s Union No, 25 will meet Sy. 
day afternoon to receive the report of 
its officers on the arbitrator's decision 


Samuel Pratt Dies Suddenly 
Samuel Pratt, sixty-six, president ¢ 
the United Advertising Corporation ¢ 
New York, died of heart disease @ 
the French liner Paris Wednesday, } 
sailed from here Tuesday with his wit 

and daughter for a tour of Europe, 





other doesn’t.” 


other didn’t. 








Ludlow display lines 
attract advertisers 


‘“‘Why did you scratch this paper off our list?’’ asked 
the advertiser. ‘‘It ought to be a good medium for us.” 


“Can’t get decent typography for our ads in that pa- 
per,’’ answered his advertising manager. 
stack of the checking copies they send us. Look at this, 
and this, and this! Every set-up is flat and lifeless. 
Ads with such poor type display don’t pull.” 


The Advertiser’s Viewpoint 


“Compare it with this other paper. 
raphy that stands out—clear, snappy typefaces, in 
series, and they follow our lay-outs exactly. 
paper always gives us effective display lines, and the 


Investigation showed that the paper with good display 
lines came from a Ludlow-equipped plant and that the 


Infinite Capacity—Always Ready 
The wide range of display sizes and faces on the Lud- 
low extends clear through to 60 point, including bold 


and extended faces—and no font can ever 
run out of sorts. 


Ludlow Typograph Company 


2032 Clybourn Avenue, Chicago, Illinois 


Eastern Office: World Building, New York City 


— 


“Here is a 


Here is typog- 


This 
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CRITIC, STOP ADS 
—SHUBERTS AGAIN 


james Whittaker of New York Daily 
News Offended Producer and News 
Is Ordered to Fire Him 
or Lose Account 


The Shuberts are at it again in New 
York. , yer 
ames Whittaker, dramatic critic for, 
he New York Daily News, is the latest 
xddition to the list of offenders against 
the Shuberxs seyse of fair dramatic 
criticism, which a} times during the past 
wenty years has included the name of 
yactically every newspaper critic in the 
Greater City and every newspaper’s ad- 
yetising department. As usual, the 
yealty inflicted upon Whittaker is ex- 
dusion from every Shubert theatre and 
he Daily News has been punished with 
withdrawal of all Shubert advertising, 
aid to total $30,000 a year, restoration 
of which is conditioned upon the dis- 
nissal of Mr. Whittaker from the News 
staff 
"and as other newspapers have done, 
te Daily News have decided to retain 
Whittaker and permit the Shuberts to 
advertise their amusement enterprises 
dsewhere. Publicity for which the the- 
arical producers are not paying started 
in the Daily News February 21, under 
the heading “The Shuberts and the 
Newspapers.” Mr. Whittaker is writing 
the story of the dealings of “Lee ’n 
hike” with the press of New York and 
Chicago during the past twenty years, 
winting out that their policy of attempt- 
ing to suborn honest dramatic criticism 
jas met with uniform failure throughout 
thet period. 

He also expresses the thought that 
while other producers have cultivated 
te press and taken unfavorable criti- 
ism as an honest expression of the 
witer’s opinion, and by that means have 
in glorified as “apostles” of various 
estimable qualities, the Shuberts’ press 
wnt, pursuing the opposite course, has 
‘gven the Shuberts all the identity and 
tarm of two subway turnstiles, stand- 
mavid at the gates of the theatre. All 
ma know of them is that they swallow 
jour money.” 


ALBERTA FARMERS WANT PAPER 





President Attacks Daily Press as 
“Gutter Fighters’’ 


The United Farmers of Alberta have 
cided to launch a publication of their 
wm to be called the U. F. A. It will be 
tevoted to news of the association and 
eneral propaganda on its behalf. Dur- 
ng the course of a debate on the question 
ilestablishing such a paper, which took 
ace at the recent annual convention in 
Cigary, President H. W. Wood paid 
tis respects to the regular newspaper 
press, 

‘This newspaper business,” said he, “is 
one of the things that has got to be re- 
structed. The general custom of the 
Pewspaper, particularly when it comes to 
F Political issue, is to fight in the gutter 
by slander and misrepresentation and 
Pafusion, instead of by trying to bring 
pit the light and the truth. 








“We have been subjected to attack by 
Tatically the whole press of Canada in 
Pe past eighteen months. We had no 
Wspaper of our own to get down in the 
tr and carry on the gutter fight. We 
ad to carry it on and we did it through 
y organization and on higher grounds. 
‘we had had a newspaper during this 
od, we might have expected it to get 
min the gutter and whale the whey 
of the other fellow. But we've 
breath of pure air and we do 
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not desire now to get down in the cutter.” 
Mr. Wood said the United Farmers’ 
movement in Alberta had received no 
newspaper support and he attributed the 
political success of the Association, which 
controlled the Alberta Government and 
had sent a solid delegation of members 
to Ottawa from the province, to the fact 
that it- had had no official journalistic 
organ. 
Cancer Kills Louis Keller 
Louis Keller, publisher of the Social 
Register, New York, died at the French 
Hospital, February 16, of cancer. 


New Sunday Paper for Tampa 

Tampa, Fla., is expected to have a 
new Sunday morning newspaper. Al- 
though there has been no official an- 
nouncement of this fact, people in a 
position to know state that the Hillsboro 
Printing Company, publishers of the 
Tampa Citizen, a weekly labor paper, 
have already signed a contract for a 
Hearst magazine section and a 2,000- 
word wire service. It is also believed 
that A. G. Waldron, for some time ad- 
vertising manager of the Tampa Citizen, 
will organize the staff of the new paper. 
Plans are to put out a paper of about 


27 


20 pages printed at home, which with the 
magazine will give the paper 36 to 40 
pages. The Hillsboro Company is said 
to be making negotiations for a new high 
speed press and other mechanical equip- 
ment. Publication of the new paper is 
looked for in March. At present the 
only Sunday morning paper in Tampa 
is the Tribune. 





Mrs. Paul Dana Dead 
Mrs. Paul Dana, wife of the former 
editor of the New York Sun, died in 
New York, February 16. 
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GIMME A QuAgrer 
OF & POUND OF YouR. 
VERN SEST JELLY BEANS 
AN PUT EM IN A Bok 
PLEASE WITH ONE OF 
“THOSE “THIN Litrie 















SPORTS ALL RIGHT 
CANDY AN’ FLOWERS ANY BETTEe! 
tH? PooR PUDDIN'HEAD \ THATS THE REASON 
NENER SPENT A DIME SWELL GieLs 
(N HIS WHOLE Lire! WOULDN® HAVE. 
HED THINK WE Were ANNTHING To DO 
CRAZY (fF HE HEARD Wits Him! 
WE SPENT TWENTY 
CENTS ON A GIRL 



































PLACE “To wart! 
THERE SHE IS 
COMIN’ OUT OF 
“THe. Gare! sues 
COMIN’ “THIS 
WAY “Too! 







IN “TIME OR 1 
WOULDN’ EVEN 
HANE “THE 

NERVE TOTALK 
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ME! YouR® ALL THe Time 


BOTHERN 


Me! WHY DONTCHA 

GO WITH JIMMY DUGAN 

OR BEANO GOLDEN 
‘CAUSE | DONT Like 
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In the Hour of Trial 


Like all persons with even a trace of the brother- 
spirit, Christians know that these are days of heavy 
trial for millions of our own countrymen ; and for other 
hundreds of millions throughout the world. 


Financial reverses, unemployment and actual lack 
of the ordinary necessities of existence, are at the pres- 
ent time ploughing deep into the souls of men and 
women. 


Myriads are thinking of religion who in hours of 
prosperity forgot the Lord. 


Instinctively, and not profanely, the commonest 
ejaculation in an instant of deepest feeling is, “My 
God!” This is only one of many evidenc es that “Man 


is an incurably religious animal.” 


When the dread hour of sorrow strikes, then we 
would have the reader remember that the Church 
stands ready to fulfill her ministry of-comfort and in- 
struction. While this use of the Church is belated, 
it is still proper. 





Our Invitation! 


To all who mourn and need comfort 
—to all who are weary and need rest— 
to all who are friendless and want 
friendship—to all who are homeless 
and want sheltering love—to all who 
pray and to all who ‘do not, but ought— 
to all who sin and need a Saviour, and 
to whosoever will—this elanuile opens 
wide the door and makes free a place, 
and in the name of Jesus, the Lord says: 


“Welcome!” 


-From a Dallas Church Calendar. 














When need arises, the Church and her ministers will 
be found eager to be of service. 
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In sickness or death, in the calamities of character 
that are worse than either, and in every other ex- 
tremity of the human soul, the servants of the Gospel 
await the call of the needy. 


There is a minister of Christ near at hand who 
would count it a privilege to counsel with you, to com- 
fort you, to pray with you, to talk with you about the 
eternal realities. 


The Church yearns to assure men — she wants to 
be helpful in every possible way. Like her Master, 
she is in our midst, “NOT TO BE MINISTERED 
UNTO, BUT TO MINISTER.” Her ministers would 
kneel at every death bed and stand by every grave, 
speaking the Gospel of Life. 


Even more eagerly do they desire to serve the people 
through the years of youth and health, so that the 
comfort of Christ would be no strange work when re- 

called in the hour of extreme need. 


Why wait for the hour of trial to bring the blessed 
ministry and fellowship of the Church? 
We respectively invite the reader to 
GO TO CHURCH TOMORROW. 


not pridefully, or critically, or seeking slights and de- 
fects, but as a sincere worshipper of God in His house. 





NOTE:—This Advertisement, written by Dr. William T. Ellis, is offered by 
him and by THE EDITOR AND PUBLISHER, for the free use on March 11 
of any newspaper. Others will appear in subsequent issues. A group of local 
laymen, willing to pay for this advertisement in half-page size, may usually 
be secured by the advertising department of a daily newspaper, with the co- 
operation of the Church Federation of the Ministerial Union. 
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Aitkin-Kynett pc aa 1328 Walnut street, 


Philadelphia. Making 2,800-line contracts 
with new soapere in various sections for 
G 3, fF, igar Company, “El Producto” 
cigar, P hiladelghia. 

F. Wallis Armstrong, 16th and Locust 
streets, Philadelphia. Making __10,000-line 
yearly contracts for the Victor Talking Ma- 


chine Company. 


Alfred Austin Advertising Agency, 244 Fifth 


avenue, New York. Handling advertising for 
Graf Bros., “Hyglo” Nail Polish, New York. 
N. W. Ayer & Sons, 300 Chestnut street, 
Philadelphia. Again placing orders with news- 


papers in various sections for the Joint Cof- 


fee Trade Publicity Commission. 
Earl S. Barber & Co. Wrigley Bldg., Chi- 
cago. Making 5,000-line yearly contracts with 
newspapers for Charles Kaufman & Bros. 
Barton, Durstine & Osborn, 25 West 45th 
street, New York. Handling advertising for 
Merek & Co., manufacturing chemists, New 
or 
George Batten Company, 381 4th 
New York. Using 8,736 lines, 13 times, 


avenue, 
for the 


Electric Storage Battery Company. 
Blackman Company, 116 West 42nd street, 
New York. Making new contracts for Proc 


ter & Gamble. 


Thomas Bowers Company, 25 East Jackson 


Blvd., Chicago. Making 2,800-line yearly con 
tracts for the Hotel Claridge. 

Chambers Agency, Maison-Blanche Bldg., 
New Orleans. Sending out copy to news- 
paper magazine sections for the Weil Health 
Belt Company, New Haven, Conn. 

Critchfield & Ce., Brooks Bldg., Chicago. 
Now handling advertising for the Knape & 
Vogt Manufacturing Company, Ace Motor 
Corp., Consolidated Gas & Gas Engine Com- 
pany and Northwestern Oil Company. Cam- 
paigns will be prepared in the near future. 

Arthur M. Crumrine Company, 245 West 
55th street, New York. Making 1,400-line 
yearly contracts for the Pure Oil Company. 

George L. Dyer Company, 42 Broadway, 
New York. Again placing orders with news 
papers in various sections for the National 
Lumber Manufacturers’ Association, 721 
Southern Bldg., Washington. Making 20,000 
line yearly contracts for the Simmons Bed 


Company 


Erwin, Wasey & Co., 58 East Washington 


street, Chicago. Making 7,000-line yearly con 
tracts with newspapers for the Packard 
Motor Car Company 

Federal Agvertising Agency, 6 East 39th 
street, New York. Placing orders with South- 
ern newspapers for the Corning Glass Com- 
pany, “Pyrex” oven ware, Corning, N. * 
Will use New York City ne wspapers for the 
Monroe Cheese Company, “Liederkranz” 
cheese 

Richard A. Foley Agency, Terminal Bldg., 
Philadelphia. Placing orders with some New 
York State newspapers for the General 


Chemical Company, “Ryzon” Baking Powder, 


New York. 
Albert Frank & Co., 14 Stone New 


street, 


York. Sending out orders for Sanderson & 
Son; placing orders with newspapers in vari- 
ous sections for French Line steamahips, 17 
Battery place. New York. 


Gardner Glen- Buck pon ag Agency 
1627 Locust street. St. Louis. Making pre 
contracts for the Simmens Hardware Company. 

Charles C. Greem Agency, 15 West 37th 
street, New York. Making 2,400-line contracts 
for J. Wise & Sons and Affiliated Companies. 

Green-Fulton-Cunningham Company, 
Press Bldg., Detroit. Making 2,800-line 
tracts for the Nash Motor Company. 

Green-Lucas Company, 103 South street, 

taltimore. Making yearly contracts for 
David H. Fulton & Bros. 

Guenther-Bradford Com 
born street, Chicago. Using 
copy for Dr. R. Newman. 

Hicks Advertising Agency, 217 
New York. Handling account of 
colite Company. 

James Advertising Agency, 


Free 
con- 


y, 7 South Dear- 
100-line 1-time 


Broadway, 
the Ameri- 


450 4th avenue, 


New York. Making plans for an extensive 
advertising campaign for Sanitol and Richard 
Hudnut, 

Wylie B. Jones Agency, 107. Chenango 
street, Binghamton, ¥ Again placing 
orders with newspapers generally for the 
Othine Laboratories, Buffalo, N. Y. 


Martin V. Kelley, Second Nat. Bank Bldg., 


Toledo. Making 4,000-line yearly contracts 
for the Champion Spark Plug. 

H. K. McCann Company, 6! Broadway, New 
York. Placing orders with newspapers for 
National Farm & Equipment Company, chicken 
hatcher, 98 Chamber street, New York. 

McCutcheon-Gerson Service, 64 West Ran- 


Has obtained the -fol- 


dolph street, Chicago. 
Lyon Metallic Manu- 


lowing new accounts: 
facturing Company, Aurora, Ill.; Hubbard 
Steel Foundry Company, East Chicago, Ind.; 
Milwaukee Rolling Mill Company, Milwaukee; 
Liberty Trust & Savings Bank, Chicago; 
Costmeter Company, Boston; Leadbetter Labor- 
atories, Chicago; Western Warehousing Com- 
pany, Chicago; Rowley Company, Chicago. 

Newell-Emmett Company, 12) West 32nd 
street, New York. Reported to be making up 
a newspaper list for Liggett & Myers Tobacco 
Company, “Chesterfield Cigarettes.” 


P. r, Al A, & ZT Li a 
Madison 

yearly 
Motors. 





5,000-line 
& Jewett 


Bldg., 
contracts 


Detroit. Making 
for Paige Detroit 


TIPS FOR AD MANAGERS = 


Jokn = Powers Compan 

street, ew York. Making Jn 
contracts for A. Schilling ne 5 D- veh 
Frank Presbrey Company, 456 \ 
st York. Placing orders with pe 
sylvania newspapers for the Shre 
Wheat Company, Niagara popredded we 
William H. Rankin Company, (4 
Michigan avenue, Chicago. Us ing full 
one time for Funk & W agnalls, mee 
Philip Ritter Company, 185 
New York. Will 


“ss 


Madison avenge 


send out lar 
schedule the latter part of Maree ine 
Marathon Tire & Rubber Co., “Marathet 
belts, Cuyahoga Falls, Ohio. Marathon 


Roberts & MacAvinche, 30 North De 


street, Chicago. Making 1,000-1 
for the Medco C ompany; using 1,00) fe 
time for Sears, Roebuck Company. —_ 


Rose-Martin Agency, 1400 Broadway, Nev 


Yerk. Sending out ord: ‘rs for 31 inserting 
for FE. Regensburg & Son, “Ad 
Cigars.” — 


L. A. Sandlass, 217 West Sarato 
Baltimore. Making yearly contracts’ fore 
Resinol Chemical Company. 

Russel M. Seeds Company, 330 North Meri 
ian street, Indianapolis, Ind. Making Lo 
line contracts for Burrell-Dugger Compaay. 


Seuthern Advertising Agency, Ry 
Bldg... Memphis, Tenn. Making 2,00)h, 
yearly contracts for the Plough 
Company. ‘ Ch 


Stack Advertising Agency, 2% East Madise 


street, Chicago, Making 4,000-line Contras 
with newspapers for Swift & Co, 
2,800-line contracts for the Santa Fe hb 


Street & Finney, 171 Madison avenue, Nx 
York. Placing schedules with some midwg 
newspapers for the Ludlow Manutfacturigg 
Company, twines, Boston. 

Sircud & Brown, 3/3 5th avenue, New Yo 
Making an introductory campaign ig YW» 
York State for Ads. 


Sweeney & James Agency, Savings & la 


Bldg., Cleveland, Placing orders with om 
papers in various sections for the Jong 
Motor Car Company. 


Thompson-Koch Company, 32 West & 
street, Cincinnati, Making 2 year 50,000m 
ce ntracts for the Sterling Pri ducts ‘Company 

Tracy-Parry Company, Lafayette Bie 





Philadelphia Making 5,000-line yearly op 
tracts for the International et a 
Vanderhcof & Co., Vanderhoof Bldg, 
cago. Using newspapers in the Middke te 
and trade papers for the Lorimer Soap {& 
Van Patten, Inc., 50 East 42d street, Ne 
sia dn Again placing orders with newsppn 


American Toba 
111 Fifth avem 


n various sections for the 
Cr ompany, my cigarettes, 
New York. 
Wales Advertising Pca ped 141 West ®t 
reet, New York. aking contracts for th 
Ci rown Corset ¢ ompa any. 
Thresher Service, 136 Liberty street, Ne 
York. Placing advertising for David Kilet 
Company, New York, radio equipment 





Daytona News Cuts Price 
The Daytona (Fla.) Daily Newsii 
announced a reduction of 40 per cat 


in its subscription price, effetti 
March The Weekly Gazette-Nen 
will be discontinued and the Fridy 


issue of the News will take its plat 
Under the new prices the News Wl 
cost $6 a year, 15 cents a week t 
livered by carrier. 





False Ad Parley in Eugene 
Merchants of Eugene, Ore., followag 
a discussion of the local advertising siti 
tion with District Attorney Johnson, hat 
signed an agreement to abolish all forms 
of misleading and false advertising. Tk 
agreement was also signed by all 
members of the Lane County (Or 
Credit Association. 


To Inspect the Homeric 

A number of New York newspiit 
men, correspondents and members of be 
craft from Philadelphia, Boston, W 
ington and nearby cities will be ae 
tained at a luncheon February 25 ty ® 
International Mercantile Marine Cot 
pany on board the “Homeric,” the #* 
steamer of that line, which arrive ® 
New York Feb. 24 on its maiden voya# 


Duplex tes Summit Herald 


John W. Clift, publisher of the Sa 
mit (N. J.) Herald and secretary 
New Jersey Press Association, has ® 
stalled a Duplex flat-bed press. 
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NEW ENGLAND 











MASSACHUSETTS—Population 3,852,356 


Circu- 2,500 

lation lines 
"ROTO BHR aos cnccsstccss (E) 4,955 625 
“Boston Sunday Advertiser.(S) 393,704 5S 
Boston Globe .......... (M&E) 282,549 AS 
Boston Globe ............... (S) 309,496 8655 
SGN PUES cocecccoccocvcs (M) 400,009 .60 
Bette PSG ce nscciccccvenss (S) 408,945 55 
Boston Transcript ......... (E) 35,743 20 
Fall River Herald......... (E) 11,665 63S 
"Fitchburg Sentinel ........ (E) 16,067 5 
Greenfield Recorder ....... (E) 2,865 02 
*Haverhill Gazette .......... (E) 15,010 OSSt 


, err (E) 16,071 06 
*Lynn Telegram News...(E&S) 16,134 0S 
Lowell Courier-Citizen 
and Evening Leader..(M&E) 19,889 06 
New Bedford Standard-Mercury 
(M&E) 28,569 07 
New Bedford Sunday Standard 
(S) 23,948 07 
Pittsfield Eagle ............ (E) 15,432 035 
i ee °c so ccc wendcncks (E) 19,359 09 
“Worcester Telegram-Gazette 
(M&E) 73,957 24 
*Worcester Sunday Telerram (S) 42,676 18 


MAINE—Population, 768,014 
Bangor Daily Commercial...(E) 14,535 0475t 
tPortland Press Herald..(M&S) 22,000 = .04 
*Portland Express ......... (E) 25,213 10 
*Portland Telegram ......... (S) 25,070 16 
NEW HAMPSHIRE—Population, 443,083 
Keene Sentinel ............ (E) 3,267 = .03 


| “Manchester Union-Leader 
(M&E) 27,150 10 


RHODE ISLAND—Population, 604,397 


Newport Daily News........ (E) 6,315 03357 
*Pawtucket Times ....... -» (EB) 23,292 67 
Pawtuxet Valley Daily Time 

CENGED ge ddecusdsccsccwnd (E) 2,475 021429 
*Providence Bulletin ........ (E) 58,154 135 
*Providence Journal ........ (M) 32,370 «= «08 
*Providence Journal ......... (S) 52,651 12 
*Providence Tribune ......... (E) 23,2066 «= «10 
“Woonsocket Call ........... (E) 12,929 04 


VERMONT—Population, 352,428 


“Biased ‘THEN kc caceasccecies (E) 6,877 025 
Brattleboro Daily Reformer.(E) 2,385 03 
Burlington Daily News...... (E) 7,082 04 


*Burlington Free Press....(M) 10,518 ‘0S 
st. Lk _™ y Cc. le. 4 
TNR icccscccccscudsccess (E) 3,010 0214 





CONNECTICUT—Population, 1,380,631 


“Bridgeport Post-Telegram 
(E&M) 45,045 .145 


"Bridgeport Post ........... (S) 20,052 8.085 
*Hartford Courant ........... (D) 23,709 8 
*Hartford Courant ........... (S) 41,571 10 
Hartford Times ..... seseunde (E) 42,772 12 
New Haven Register..... (E&S) 31,681 09 
*New London Day.........- (E) 10,484 06 
Norwich Bulletin ........... (M) 11,199 8.07 
*Norwalk Hour ............. (E) 4,258 025 
*Stamford Advocate ......... (E) 7,983 0375 


tRate on 3,000 lines. 

Government Statement, October 1, 1921. 
“A. B. C. Statement, October 1, 1921. 
tPublishers’ Statement. 
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Population | 7,400,909 
Urban 79.2% or 5,865,073 
Rural ~ 20.8% or 1,535,836 





The urban population includes 
only towns, cities, etc. having a 
population of over 2,500. 


Seven per cent of the population 
of the United States live in this New 
England territory. While 79.2% are 
classed as urban, it would be safe to 
say that more than half of the New 
England people dwell in 36 cities. 


New England as a territory leads 
the United States in the large pro- 
portion of its population that is 


BONA FIDE CITY TRADE. 


The New England market has a 
stupendous aggregate buying power 
as shown by its savings bank de- 
posits, having 40 per cent of Ameri- 
can savings. 


Advertise your goods where re- 
sults will be quickest, through New 
England Daily Newspapers. 

















30 Editor 


NEWSPAPER DEPARTMENT STORE RATES 

N considering the subject of prevailing newspaper 

department store rates throughout the country— 

a subject brought to the fore during the recent 
meeting, in New York City, of the members of the 
National Retail Dry Goods Association—truth and 
justice dictate that we start with the premise that 
there was no inflation in the newspaper business dur- 
ing the war and, therefore, there is no margin and 
opportunity for deflation now. 

War was a very great burden to the newspapers of 
the land in point of public service—an unprecedented 
burden—in liberty loan campaigns, foreign news serv- 
ice, presentation of Government activities, draft and 
casualties, and in other ways. 

The other ways are graphically shown in Epitor & 
PUBLISHER'S survey of costs for the years 1914 to 
1921, inclusive, presented on pages 10 and 11 of the 
Epitor & PusiisHer for February 11. This survey 
analyzed newspaper labor scales in 35 cities, not in- 
cluding either Chicago or New York. 

Labor was shown to have increased in the seven- 
year period approximately as follows: typographical, 
74% per cent; pressmen in charge, 70 per cent; 
journeymen pressmen, 92% per cent; stereotypers 
and photo engravers, 70 per cent; mailers, 71 per 
cent; newsprint, 155 per cent; telegraph news service, 
185 per cent, etc. 

These increases, it will be noted, covered only the 
mechanical departments. It is fair to say that in- 
creases in other departments of the paper and for 
general management would approximate the same 
result. 


A very large percentage of these basic cost increases 
covering all operations were absorbed during the war 
and since by the reader and the newspaper proprie- 
tor. That this is true is shown by Epitor & Pus- 
LISHER’S survey of the foreign-or national rates of 
266 daily newspapers of more than 5,000 net paid 
circulation published in the New England states and 
New York, Pennsylvania, New Jersey and Dela- 
ware—the only easily available 1914 data. Popula- 
tions in these 145 cities increased 15 per cent in seven 
years. Circulation increased 71 per cent. Whereas, 
the rate per line, per million, increased only 31 per 
cent. 

This survey covered minimum agate line foreign 
rates only. No one knows but the department store 
owner and the misguided newspaper proprietor what 
the actual local department store rate was, or is, in 
these 145 cities. 

Competition has been controlling in too many in- 
stances in this matter of department store rates. 
Lineage comparisons have also been a factor. Then 
again in most cities the department store people have 
had a community of interest; whereas, publishers 
have been influenced by insane competitive conditions. 

For many years it was foolishly believed that there 
was a news value attached to department store adver- 
tising. Therefore, special consideration was given to 
the local big store. That theory also has long since 
been exploded. 

Many publishers believed that department store 
advertising could be handled at a rate less per line 
than any other kind of business in the paper, be- 
cause it was large copy, ran regularly, could be set 
on the machine; therefore, could be produced at small 
cost. 

But years of experience have shown that the de- 
partment store advertiser is, as a rule, inconsiderate 
and dictatorial. His copy is received usually in 
bad shape and at the last moment. Proofs are de- 
manded immediately. Then innumerable changes in 
copy are made. Parts of the advertisement are reset 
three and four times. Requests for 100 or 200 proofs 
are not unusual. In many offices during the past six 
months it has been conclusively proven that it actu- 
ally costs more to produce department store advertis- 
ing than any other kind of advertising in the paper. 

Department store rates have always been too low 
and are too low today. If the truth could be ascer- 
tained at the present moment it would be shown con- 
clusively that the majority of newspapers are today 
carrying department store advertising at much less 
than actual cost. More attention is being given now 
to these factors than ever before and the trend is 
toward an increased department 
than a decreased one 


store rate, rather 
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NEWSPAPER RESPONSIBILITY 


VEN blasé New York was startled last week 

when a Judge in General Sessions court dis- 

missed the jury and struck the name of the 
panel from the permanent roll because these 12 men 
refused to convict a habitual criminal on the evidence 
of the police. It was the third time that this same 
procedure has been enacted in the courts of Greater 
New York in the last few weeks. 

Why? is the natural question that comes up in the 
minds of thinking people. Surely this is a question 
that needs an answer and certainly it demands that 
we pause and take stock of public opinion and re- 
sponsibility for it. 

We do not need to go far to find cause in New 
York. The morale of the forces of law enforcement 
and order and government in New York City has 
been broken by a campaign of vilification and ridicule 
against established law and its enforcement that has 
been carried on by some of the influential members 
of the press without thought of consequences. 

This campaign began in the spirit of partisanship 
in city politics at a time when the entire naton was 
facing the after-the-war crime crisis. Some New 
York newspapers with an eye upon the coming 
mayoralty campaign, wilfully lied and deceived in an 
effort to prove that wholesale murders and robberies 
were a local problem brought about by the inefficiency 
of the city police department, when it was a national 
problem with which the forces of law and order were 
contending in every city and yillage in the United 
States. 

Murderers and robbers were pictured under glaring 
headlines as dashing heroes and the police were pic- 
tured as cringing cowards dominated by crooks. 
Courage was given the criminal element; public con- 
fidence in the forces of law and order was broken, 
and the morale of the individual peace officer was 
shattered. Today we are reaping the result of the 
breaking-down of our entire system of law and pro- 
tection. 

Turning from the first principles of Americanism, 
based upon respect for the law of the majority, some 
of the newspapers are glorifying law breaking and 
evading; the press has devoted itself to holding law, 
order, justice, its protectors up to ridicule, it has 
made the murderer, the highwayman, the bootlegger 
and the crook its hero and bedfellow. 

We have no comment to make upon the activities 
of those who would modify or strengthen the prohi- 
bition and the definition clauses of the Volstead Act, 
but we do contend that these newspapers in giving 
encouragement to law-breakers of all classes, and in 
breaking down public confidence in law and its en- 
forcement, are a menace to the nation. 

It is time that the owners and responsible heads 
of these newspapers, as well as those of like charac- 
ter in other cities, come to a realization of the evil 
they are doing. The fact that it is now becoming 
hard to find juries that will not convict habitual per- 
petrators of crimes against society, is not a reflection 
on the citizenship of New York City, but upon the 
moulders of public opinion. 





AN AMERICAN’S CREED 


Compiled by CHartes W. MILLER, 
Vicksburg (Miss.) Herald. 


UT of the same mouth proceedeth blessing 

and cursing. My brethren, these things 
ought not so to be. Doth a fountain send forth 
at the same place sweet water and bitter? Can 
the fig tree, my brethren, bear olive berries? 
either a vine, figs? so can no fountam both 
yield salt water and fresh. Who is a wise man 
and endued with knowledge among you? let 
him shew out of a good conversation his works 
with meekness of wisdom.—(James iti: 10-13). 
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. : IVING the public what it wants,” has long papers, 3 


WHAT THE RISING GENERATION READs? 


after a S' 


been the slogan of the American Press. This 


is a commendable desire but there have be, ness trip 

times when believers in the higher purposes ai Florida 
journalism have felt that some editors were sail by Mrs. 
misjudging the public desires. James 
If the results of a second national current history Boston 
test taken by over 200,000 high school and college at the 
students can be accepted as an indication of the king luncheon 
of news that is going to be demanded in the nex on “An 
ence at | 


ten years, then many editors are going to be forced 
to revise their idea of what makes a good story Irvin 









and place paid amusements masquerading under th who coll 
name of sports (such as professional base ball) with an ; 
scandal and motion picture bunk at the bottom gm fred @ 
the schedule. ported o1 
Analysis of 20,000 answers by the Institute {, Clifton 
Public Service show some surprising results, accord. of the 1 
ing to that organization. For instance, on 10 que:- personal 
tions on baseball, movies and other present-day firy. and the 
page and street-corner topics the 20,000 only average the Rom 
46 per cent. Of 500 senior boys, fewer failed « Mr. ar 
DeValera, Briand, Leonard Wood and Lloyd Georg have liv 
than on who won the World Series or the star acty Mr. Du 
of a much-discussed motion picture. to repres 
More startling was the return from 61 senior hig moved t 
school boys of New York City, more of wh, jg Honmur 
missed on Babe Ruth’s home runs than on Lloy § matters 
George, H. G. Wells, America’s representatives in te have bee 
Conference on the Limitation of Armaments, or tk § Yettser 
countries with the largest navies. B. J. | 
The most encouraging thing about this survey i of Linot 
the fact that newspaper scandal stories do o  ‘incham 
dominate in the minds of the rising generation jj New Y 
newspaper readers. There is, however, another s& J business 
that is not so good to look upon. That side jp fm Canada. 
dicates that children going through our schools aj jy Yi! be : 
striving for an education are still being sent ignorat Mergent 
into the world because of improper methods of tea (§ Brookly: 
ing current events. Fredet 
“What does it mean that three of a hundred tig § ™ Bos 
school seniors do not know who Pershing is,” as § the | 
Julius H. Barnes, in concluding the report, “and tht Richa: 
four out of a hundred cannot recognize a pictured §§ Louisvil 
President Harding? With such imperviousness » § 0 busit 
important facts and problems that are everywhere , 
the air, what are they doing with science, geography, A.C. 
and history taught in schools? If our government f§ Spencer 
and Mr. Ford can get nitrogen out of the air a I York, } 
Muscle Shoals, surely there is some way that proper Victo: 
training in newspaper reading can get head and ti 9 minghar 
out of important current history.” Hanson 
Here is a problem worthy of the attention of evey the Knc 
newspaper in the United States. Are the student irs. S 
in the public schools of your city being propery % ty w 
instructed in current history and is past history beim last wi 
used, as it should be, to explain it? If not, why not? Paris 
<teaad Lee spend si 
A FAR REACHING DECISION a 


the New York newspapers and union pres 


Jive's MARTIN T. MANTON’S decision § E, Ne 


men’s arbitration proceedings, is one of the B Ottawa, 
most important made in the history of labor cot § dian F 
troversies. It lays down the fundamental principl § Poughk 
of the relationship of employer and union labo § A. Sid 


and the rights of union labor in the preservatiot § John 


of its organization. It gives the New York pub § St Lo 
lishers the right to operate their own press rooms; ff ¢ditor « 
to decide as to the number of men they wil didates 
employ to operate the different types of printing for Co 


presses; it specifies eight hours for day and night § Donk 
work—any eight hours beginning at 7 A. Mo ; 
7 P. M—and on Saturday nights any eight hows 9 rublici 
consecutive between 5 P. M. and 5 A. M. Overtime 9 ®ers’ 
is to be paid at time and half for the actual tim Comme 
worked above eight hours. 

Moreover, the men are to be assigned to ai 
work in the press room by the publisher ins 
of as now by the union, the publisher to be the 
sole judge of competency. Under this decisidt 


IN 
IL 
v. 





land ( 

the publisher may transfer men from one pres inn 
to another and from one position to another, miner 
which is a brand new rule. Yat vent th 
The present contract as between New cago T 


daily newspapers and union pressmen expires 
September 1, 1923. 
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oy W. HOWARD, chairman of the 
R scard of the Scripps-McRae News- 
rs, is back in his New York office 














ng after a several weeks’ pleasure and busi- 
ts uss trip South that included Cuba and 
"8 rida resorts. He was accompanied 
af by Mrs. Howard. 
James T. Williams, Jr., editor of the 
Boston Transcript, was guest of honor 
Bt the Pilgrim Publicity Association 
BH iucheon on February 21. He _ spoke 
in oo “An Airplane View of the Confer- 
& Bence at Washington.” 
te Irvin S. Cobb, author and humorist 
my yho collapsed in Boston last Thursday 
- with an attack of influenza and who suf- 
ul), fered a hemorrhage Saturday, was re- 
: ported out of danger. 
: Clifton B. Carberry, managing editor 
= of the Boston Post, is in Rome. He 
4 personally covered the death of the Pope 
a and the coronation of the new head of 





the Roman Catholic Church. 


do Mr. and Mrs. Clarence Du Bose, who 
org fy have lived at the Imperial Hotel since 
acer Mr. Du Bose arrived «1: Tokyo last fall 


to represent the United Press, have now 
moved to their own home, at No. 51 


hs Honmura-cho, Azabu, Tokyo. The head- 
Hog quarters of the United Press in Tokyo 
at have been established in the Japan Ad- 


yertiser Building. 

B. J. Goulding, manager of the works 
of Linotype & Machinery, Ltd., at Al- 
trincham, Cheshire, England, arrived in 









> met : ‘ 
on oi | New York recently for a six weeks 
© sie fy business visit in the United States and 
ies | Canada. The greater part of his stay 
Is ani [Will be spent at the headquarters of the 
noratt Mergenthaler Linotype Company in 
tea fg Brooklyn. 

Frederick W. Enwright, publisher of 
dbigt the Boston Telegram, is in New York 
” ads (Bat the Waldorf-Astoria. 
nd that Richard G. Knott, publisher of the 
ture i [Louisville (Ky.) Post, is in New York 
ness to | © business and is staying at the Hotel 
here . 
graphy, A.C. Taylor, publisher of Farm Life, 
ernment fm Spencer, Ind., is staying at the Hotel 
air at York, New York City. 

t proper Victor Hanson, publisher of the Bir- 
and til § mingham News, accompanied by Mrs. 

Hanson and A. F. Sanford, publisher of 
of ever i Me Knoxville Journal and Tribune, with 
studets (@ Mts. Sanford, will form a congenial 
properly *ty who will sail from New York the 
ry bein hast week in May on the steamship 
vhy not? @ Pais for England and France to 

" send several months. They will return 

the last week in August on the Beren- 

ee oo 
ision © E. Norman Smith, vice-president of the 
n pres § Ottawa Journal Publishing Company of 
, of the H Ottawa, Ont., and president of the Cana- 
bor co i dan Press Limited, was married in 
principle Poughkeepsie February 22 to Miss Vessie 
on labot § A. Siddall of Aulac, N. B. 
servatiol # John B. Altrogge, editor of the East 
ork pub § St. Louis Mail, and E. E. Campbell, 
$ rooms; editor of the Alton Times, are rival can- 
hey wil 9 didates for the Democratic nomination 
printing § for Congress. 

nd night | Donley D. Lukens, advertising coun- 
h. M. ot stor, has been elected chairman of the 
ht hours ff Publicity committee of the Sales Man- 
Overtim § *ers’ Bureau of St. Louis Chamber of 
ual time merce. 

babe IN THE EDITORIAL ROOMS 

, be the Yum T. STOTT, who was for- 
decision merly managing editor of the Port- 
e pres = (Ore.) Telegram, is now on the 
anothe, tal staff of the San Francisco Ex- 

‘miner. He went to Portland to repre- 










“tt the newspaper features of the Chi- 


ork 
i 0 Tribune. 


pires 02 





Paul Sager, formerly of the city staff 
of the Buffalo Courier, is now night 
editor of the Buffalo Times. 

Russell McLennan, son of F. M. Mc- 
Lennan, Associated Press correspondent 
at Buffalo, has joined the editorial staff 
of the Buffalo Express. , 

E. J. Gerrity and Martin WHayes, 
Scranton (Pa.) reporters, have been ap- 
pointed members of the municipal civil 
service commission. 

Herbert Peters is a new member of 
the Buffalo Evening News copy desk. 

John Trainor has resigned from the 
city staff of the Buffalo Express. 

William F. McDonnel, former head of 
the Buffalo Evening News copy desk, is 
now with the night filing bureau of the 
Associated Press at New York. 

Francis F. Gregory has resigned as 
Western New York editor of the Buffalo 
Enquirer to read copy on the Buffalo 
Evening News. 

Frank Kennedy is now representative 
of the Scranton (Pa.) Sunday Dispatch 
in Pittston and vicinity. The Dispatch 
has opened an office in Pittston. 

William F. Searles, correspondent at 
Washington for several Massachusetts 
dailies, has been rated as the best quali- 
fied candidate for postmaster of Peabody 
(Mass.) as the result of a civil service 
examination held recently. 

Phil Litman, recently with the Minne- 
apolis Journal, is covering the Federal 
building and doing special assignments 
for the St. Paul Dispatch-Pioneer Press. 

T. C. Keeley, former sports reporter 
for the Des Moines (Iowa) Register, is 
now assistant sporting editor of the St. 
Paul Dispatch-Pioneer Press. 

L. M. Knopp has been made promotion 
manager of the Rural Weekly, the St. 
Paul Daily News adjunct. 

William J. McEvoy, former Hornell 
(N. Y.) newspaper man, has been ap- 
pointed assistant superintendent of the 
press gallery in the House of Representa- 
tives at Washington. 

Harry B. Metcalf, for 18 years head 
of the copy desk of the Boston ( Mass.) 
American, was presented with a watch 
by the members of the editorial depart- 
ment, February 18. Mr. Metcalf left the 
American and has taken charge of the 
Wellesley (Mass.) Townsman, which he 
has bought. 

Joseph P. Levens of Malden, Mass., 
has retired after service of 30 years as 
a member of the composing room depart- 
ment of the Boston Transcript. He was 
presented on his last day of work with 
a Kodak by the members of the depart- 
ment. He plans to leave the latter part 
of March for Los Angeles, Cal. 

Miss Elta Lenart, Minneapolis news- 
paper woman, is acting as a judge in a 
special national advertising campaign 
contest being conducted by the Coffee 
Products Company, manufacturers of 
Barrington Hall Coffee. 

Robert Stayman is a recent addition 
to the staff of copy readers of the Cin- 
cinnati Commercial Tribune. 

“Paw” Parrish, for the past ten years 
on the staff of the Cincinnati Commer- 
cial Tribune, is ill with influenza. 
Jack Koons, for the past ten years 
on the staff of the Cincinnati Enquirer, 
is now editing Honk-Honk, the magazine 
of the Cincinnati Automobile Club. 

Will Reeves, head of the universal 
desk of the Cincinnati Commercial Trib- 
une, is still ill at his home. About two 
months ago he was operated upon for 
appendicitis, which was followed by a 
relapse. 

O. C. Leiter, who has been employed 
in executive capacities by the Oregonian, 
Oregon Journal, and Portland (Ore.) 
Telegram, has been made managing ed- 
itor of the latter publication. He 
formerly publisher of the La 
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FOLKS WORTH KNOWING 











ULIAN MASON will join New 

York’s newspaper fraternity March 
1, when he assumes the duties of man- 
aging editor of 
the New York 
Tribune, and Chi- 
cago will feel his 
loss keenly as he 
has long been a 
prominent figure 
in newspaper cir- 
cles of that city. 

Since 1916 he 
has been mana- 
ging editor of the 
Chicago Evening 
Post, resigning 
ithat position to 
come to the Trib- 
une. For six years prior to that time 
he was chief editorial writer of the 
Post. 

Since his graduation from Yale Uni- 
versity in 1898, Mr. Mason has devoted 
himself to journalism, His first work 
was as a reporter on the old Chicago 
Record-Herald, whence he went to the 
Chicago Tribune for two years of gen- 
eral reporting, editorial writing and Sun- 
day work. He is married and has two 
children. : 

Mr. Mason’s successor as managing 
editor of the Chicago Evening Post will 
be Charles Segner, managing editor of 
the Louisville Herald. Mr. Segner be- 
gan his newspaper career on the In- 
dianapolis Star, also a Shaffer newspa- 
per, and from there went to Louisville. 
Robert Montgomery has been promoted 
from the editorial staff to managing ed- 
itor of the Louisville Herald, succeeding 
Mr. Segner. 





Juttan Mason 








(Ore.) Observer and on the news staff 
of the New York Tribune. He succeeds 
Wilfred T. Stott, who went to the Tele- 
gram from the Chicago Tribune and has 
now gone to the San Francisco Exam- 
iner. 

Ben Hur Lampman, special writer for 
the Portland Oregonian, was tendered a 
dinner by the news and editorial staffs 
of the paper just before his recent de- 
parture on a trip around the world. Mr. 
Lampman is accompanying Julius L. 
Meier, president of Portland’s 1925 ex- 
position. During his absence Lampman 





31 


will write for all four of the Portland 
dailies. 

Ward Avery Irvine, until recently a 
reporter and editorial writer on the Port- 
land Oregon Journal, and Miss Lucille 
Sievers were recently married in New 
York. Mr. Irvine, who is the son of 
B. F. Irvine, editor of the Journal, is 
now engaged in newspaper work in New 
York. , 

Jeremiah Whitcher, of the San Fran- 
cisco Bulletin, is now on a trip to the 
Philippine Islands. He is accompanied 
by Mrs. Whitcher. 

Oland D. Russell, formerly reporter 
and later on the telegraph desk of the 
St. Joseph (Mo.) Gazette, is now tele- 
graph editor of the Norfolk Virginian- 
Pilot. Don Byrnne, also a former Ga- 
zette reporter, has a street run on the 
Virginian-Pilot. 

Paul Waitt of the Boston Traveler; 
Herbert C. Baldwin and Jack Williams 
of the Boston Post; H. L. Frazer of 
the Boston Globe; and John McLellan of 
the Boston Advertiser attended the re- 
cent midwinter carnival of the Boston 
Chamber of Commerce held at North 
Conway, N. H. 


THE BUSINESS OFFICE 


THOMAS ANDREWS, formerly of 
Minneapolis, has been appointed ad- 
vertising manager of the Cincinnati Com- 
mercial Tribune, succeeding J. B. Mc- 
Farland, who resigned recently. 

E. A. U. Valentine, who has been on 
the staff of the Trans-Pacific Magazine 
in Tokyo the last two years, has now 
been assigned to the New York office 
of the Trans-Pacific and its allied en- 
terprises, the Japan Advertiser and the 
Trans-Pacific News Service. For the 
last six months he has been business 
manager of the Trans-Pacific and in 
New York will be assistant to J. P. 
Barry, the American manager. 

Charles M. Miller, business manager 
of the Georgian-American of Atlanta, 
Ga., is in New York at the Hotel Penn- 
sylvania. 

Wayne C. Smith, business manager of 
the Meriden (Conn.) Morning Record, 
has returned from a vacation trip to 
Bermuda. . 

G. R. Katz, of the Katz Special 
Agency of New York has gone on a 
business trip to the Pacific Coast. 

Walter A. Strong, business manager 
»f the Chicago Daily News, is in. New 
York. 
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WHAT OUR READERS SAY 








Confession in Avoidance 


NATIONAL EDITORIAL ASSOCIATION, 

Office of J. C. Brimblecom, Vice-President. 

NewrTon, Mass., Feb. 26, 1922. 

Yo Epitor & Pustisner: I regret exceedingly 
the publication of an editorial in your last 
issue entitled “‘Kill It,” wherein you state 
that a tourist agency is to get 50 per cent of 
contributions made toward the Montana con- 
vention this summer of the National Editorial 
Associatin and which you allege is $32,000 
five months before the convention date. Such 
an editorial, while undoubtedly inspired by thx 
best of motives, must leave a wrong impression 
on the minds of friends of the N. E. 4 as 
your facts are not correct. 

The invitation to the Association to meet 
in Montana was accompanied by the request 
that the Association handle all the prelim- 
inary work, including publicity and trans- 
portation arrangements of the party, and for 
which a contributicon of $10,000 was to ix 
made. That sum is all the executive com- 
mittee of the Association has in charge and 
will cover the compensation to be paid the 
chairman of transportation (a member of the 
Association) at a fair percentage basis which 
was carefully considered by the committee, | 

fe will carefully prepare and issue at his 
expense 48,000 pieces of literature on which 
the postage alone will be about $1,000, not to 
speak of the printing, expensive half-tones an: 
clerical work in connection with the same. He 
will also have to arrange all the details for 
the handling of some 400 people over thousands 
of miles, by railroad and automobile, with 


hotels and meals, for a period of over three 
weeks. Certainly neither Montana nor the 
Association could expect this work to be 
done for nothing. 4 
While we also expect contributions from 


other sources to finance the publication of a 
daily paper on the trip for local entertainment, 
these expenditures will not be under control of 
the executive committee. 

The N. E. A. conventions in recent years 
have always brought forth much valuable pub- 
licity and there is no question but that Mon 
tana will receive many million lines of adver- 
tising as the result of the convention to be 
held this summer. 

Respectiully, 


1. C. BRIMBLECOM, Acting President, 


National Editorial Association. 
The War Is Over 
New Yoru, Feb. 17, 1922. 
Yo Epitor & Pustisuer: I have read with 
considerable astcnishment the column article 


inder the capticn of 
Shun Foreign Dry i 
February llth issue of 


Calls on Workmen to 
Mats,” appearing in th 
Epitor & PUBLISHER. 

Permit me to express the opinion that a 
sense of ordinary decency and good taste, if 
not regard for truth and accuracy, should have 
caused you to verify the statements contained 
in this article before seeking to harm business 
that has hitherto contributed in no small meas 
ure to your support, if not to the extent as 
the American manager of this German propa 
ganda, the mouth organ for whose vaporings 
your paper appears to have become. 


You may be assured that this company will 
take whatever action may be necessary to pri 
tect itself and its customers in the premises 


BENJAMIN WOOD, 
Wood 


President, 
Flong Corp. 


New 
Mr. Ben Wood, 
President, Wood Fleng Corporation, 

Dear Mr. Wood ‘his brief note will 
knowledge receipt of your letter of February 
i7th expressing your astonishment in finding a 
news story in the columns of Epitor & Pvn- 
LISHER chronicling your recent activities in ap- 
pealing to stereotype foremen of daily news 
papers to shun foreign dry mats. 

We do net sce anything exceptional or ex- 
traordinary in the fact that the news of the 
field is duly recorded in the columns of the 
Epitor & PUBLISHER. 

Our columns are open to you now and have 
been at all times, as you well know, to make 
any statement with respect to the matter thet 
you may care to present to our readers. The 
mly limit that we would place upon you would 
be the limit of space. 

Our judgment is that the war with Germany 
igs over and the only road to normal. business 
conditions and securely established peace is by 
the resumption of trade relations, on a fair 
basis, between all nations of the world. 

It will be a pleasure to present your letter 
of the 17th in the columns of Epitor & Pvus- 
LISHER for February 25th. 

Yours very truly, 
JAMES WRIGHT BROWN. 


Yorx, Feb. 18, 1922. 





New York, February 20, 1922. 

To Eprtor & PusiisseR: Your letter of the 
1sth is at hand. I enclose circular which is 
in reply to the attack made on us in a bulletin 
recently sent to its membership by the A. N. 
P. A. As the article in Eniror & PuBLISHER 
is nothing more than this confidential bulletin 
elaborated, I presume that you have access to 
the files of the A. N. P. A. office or else you 
were furnished with the information by a 
member of the A. N. P. A. who is interested 
in putting us out of business if he can. 

I do not think there is anything further to 
be dene in this matter through your columns, 
but if there should be I will communicate with 
you. 

* As a result of your publishing the altogether 
false statement that we sell dry mats at 16 
cents each, permit me to show you how much 
injury you have done us. We are just in 
receipt of a letter from the Nonpareil, Council 


Blvfts, la., in which they rcast us severely for 
giving other newspapers a 16 cent price and 
charging them 18 cents. They say that they 
read about it in your paper. We will prob- 
ably have dozens of similar letters from our 
customers You should understand that your 
article will have the effect of destrcying our 
customers’ confidence in us and our price 
policy, and if you do not do anything else you 
sheuld promptly correct this statement, and in 
type. 









large 
B. WOOD, 
President, Wood Flong Corporation, 


Did Not Cut Local Ad Rate, But 
Allowed Discount 


CLEVELAND, Feb, 15, 1922. 
fo  Epirok & PUBLISHER: In reading 
your issue of February 11, we find a highly 


erroneous and damaging statement with refer- 
ence to the Cleveland Press, 

On Page 7 of the issue mentioned, under 
the heading of “Retail Advertisers Demand 
Lower Newspaper Rates” and a subsequent sub- 
heading saying “Two big dailies announce re- 
duction.” The Cleveland Press is mentioned 
along with the Seattle Times as having reduced 


its department store advertising rate 2 per 
cent since the first of the year. 
Ve do not know who was the authority for 


this statement, but we would be interested in 


knowing merely to give the party the actual 
facts. The Cleveland Press has not reduced 
its rate to department store or any one else 


and there is nothing in our present cost situa- 
tion which will permit of any such action in 
le near future, 

Would you be so kind as to print a statement 
in your valued publication correcting the erro- 


neous impression which this article has un- 
doubtedly left. 
sy way of explanation, we might add that 


whoever wa- the authority for the statement 
may have mistaken our announcement the early 
part of January to all local contract advertisers 
to the effect that we would permit a 2 per 
cent cash discount on all invoices which were 
paid on or before the tenth of the month fol- 
lowing that in which the service was rendered. 
We have long extended a 2 per cent cash dis- 
count to national advertisers, but have main 
tained a collection force locally which cost 
more than 2 per cent, to make all collections 
in the city of Cleveland. With an idea of re- 
ducing our collection staff and encouraging our 
idvertisers in more prompt payment, we insti 
tuted this cash discount arrangement effective 
on all business which appeared since January 1. 

Thanking you for this correction which we 


know you will make only too willingly in your 
next issue, we beg to remain, 
kK. A. HUBER, Business Manager, 
rie CLEVELAND PRESS. 


NOTE—-The statement regard- 
Press in Epitor & PURLISHER 
vas printed on Page 8, column 


iw the Cleveland 
f Febrvary 11 
3, as follows: 
* * * * Another 


EDITORIAI 
ing tl 


advertising manager an- 
neunced: “The millenium in the rate question 
secms to have been reached, for the Cleveland 
Press, voluntarily and out of a clear sky, has 
reduced its department store rate to the extent 
f > per cent cash discount, which is in effect 


of a2 
2 reduction.” 


a 2 per cent 


The “Thou-Inch” in Manchester 
Mancuester, N. If, 
Epiror & Pustisner: In your issue of 
February 11 (page 8, column 4) the average 
department store rate per ““Thou-Inch” of Man 
chester, N. H., is given as .2600 morning, and 
.0539 evenings. This is clearly erroneous, so 
far as the Union-Leader rate is_ concerned. 

Our department store “Thou-Inch” rate is 
.026 which is fourteen per cent lower than the 
average “‘Thou-Inch” rate of morning and 
evening dailies Our circulation is about 
equally divided between morning and evening, 
and is sold in combination, not separately. 

We trust you will give the same publicity 
to this as to your original statement, as we 
would not wish to have the impression remain 
that Manchester is a high-rate city. It cer- 
tainly is not, if measured by the rates of the 
Union-Leader. 

We might also mention that the increase 
in the foreign advertising rate of the Union- 
Leader was less than that of any other New 
England daily of similar size circulation. 

UNION-LEADER PUBLISHING CO. 

1. A. Muehling, 

Treasurer 


Feb. 16, 1922 





and Business Manager. 


Deserves Universal Support 


Daytona, Fra., Ferrvary 6, 1922 
To Eptror & PvuetiswerR: You are entitled 
t> the hearty support of every newspaper in 


the world in 
work Epiror 


recognition of the 
& PUBLISHER 
I 


wonderful 
is doing for them 
A. MERRIAM, 

Publisher, Mt. Vernon (N. Y.) Argus. 


Walton Reporter Had Best Page 1 

Watrtox, N. Y., Feb. 20, 1922 
To Epitror & PusitisHER: In your issue of 
the 18th under the heading of “New York 
Weeklies at Cornell,” a dispatch from Ithaca 
states that the Walton Recorder received sec- 
ond award for best front page. There are two 
errors in this statement. he name should _be 
Reporter, not Recorder, and the Walton Re- 
porter received first award for best front page, 


not second. 
JOHN P. WHITE, 
Walton (N. Y.) Reporter. 





& Publisher for February 


25, 1922 
TRANS-PAC. RADIO BILL 
GOES TO CONFERENCE 


Extends Use of Naval Wireless for News 
to 1927—Poindexter to Stick 
for Senate Resolution 
as Amended 





(By Telegraph to Evttor & PUBLISHER) 
Wasuincton, D. C., Feb. 23.— 
\mended House Resolution extending 

for five years, authority under which 
naval radio is being used for sending 
news reports across Pacilic, was ordered 
to conference today, after Senate 
had been notified House declined to con- 
cur in amendments. Conference com- 
mittees appointed by both houses in ef- 
fort to reach some agreement. Senator 
Poindexter, who handled the resolution 
in the Senate, and is one of the Senate 
confereees, stated today that he would 
not compromise but would insist that 
the Senate amendments be adhered to. 

The House resolution was passed by 
the House Feb. 20. The bill applies 
particularly to naval-radio between the 
Pacific Coast and the Orient. 

Under an amendment adopted. today 
upon motion of Senator Poindexter, Re- 
publican, of Washington, in charge of 
the bill, the press privilege will extend 
alse to radio between the west coast and 
Alaska and Hawaii. 

President Harding urged Senator 
Poindexter recently to push the bill, 
which was indorsed at the International 
Press Congress at Honolulu. It au- 
thorizes the Secretary of the Navy to 
fix reasonable rates for radio trans- 
mission éf news until June 30, 1927. 


Dallas Pr 





Unioni 
Newspaper pressmen of Dallas have 
organized and have been granted the 


first charter in Texas for a Web Press- 
ment’s Union. The new organization 
will be known. at Dallas Web Printing 
Pressmen’s Union No. 21. Officers have 
been elected by the union as follows: 


H. D. Pittman, president; G. A. Smith, 
vice-president; Sam E. Moxley, secre- 
tary and treasurer; Hugh T. White, 
recording secretary, and Fred Noble, 


sergeant at arms. 


National Newspapers in Session 

The committee on organization of the 
recently established National Newspapers, 
Inc., is holding a meeting in the offices 
of the New York World at the time 
Epitor & PuBLISHER goes to press. Final 
decision as to the location of the New 
York and Chicago offices, their managers, 
hasis of selling space, etc., is expected to 
be made at this conference. 





N. Y. PRESSMEN’S DISPUTE 
WITH PUBLISHERS 


(Continued from page 7) 











lishers had delivered what was virtually 
an ultimatum. 

Meanwhile, the owners and their com- 
mittee met with other unions and secured 
changes in working conditions, arrang- 
ing new contracts as the old ones ex- 
pired. The pressmen alone refused to 
make any new concessions in working 
conditions, along the lines of the own- 
principles. 

On December 24, 1921, the newspaper 
owners advised the pressmen’s union that 
their patience and that of the representa- 
tives was exhausted. They demanded an 
answer before January 3, 1922, to the 
question, “Will you submit all questions 
of difference to arbitration?” and in the 
event that the union agreed to arbitra- 
tion, a mediator was to be chosen within 
10 days from January 3. Presentation 


, 
ers 


of all issues was to begin within tive 
days and the decision was to be rendered 
within 30 days thereafter. The news. 
paper owners prepared for conflict and 
assembled a force of pressmen jn New 
York on December 31 to be used jn Case 
the union refused arbitration, At its 
meeting January 1, the union agreed to 
arbitrate all points of difference, 

All data and statements of facts Were 
prepared by Lester L. Jones, executing 
representative of the Publishers’ Asso. 
ciation, assisted by J. B. Pinkham of 
the American Newspaper Publishery 
Association. The written brief of over 
500 pages was prepared under the dite. 
tion and assistance of Ervin War 
F, D. White, Bradford Merrill and E.G 
Martin. The argument was pp 
with special reference to the three Drin- 
ciples above set forth. 

The wage argument was on the hag 
of wage payments for similar work él. 
where in the United States for a fie 
number of hours. The arguments qq 
working conditions were based on the 
owners’ principle that the employer 
should have the right to determine th 
number of men to be employed and 
say whether their work was faithfully 
and well done. : 

The union’s argument was the COn 
tention that the union should share 
the profits of the industry and that th 
union should define its working conde 
tions. 

The publishers denied that their ability 
to pay a wage should be a controlling 
influence since the wage must be pai 
by all members of the association, m 
gardless of their ability, but that te 
publishers would pay any fair wage fg 
a fair day’s work which might be deter. 
mined on the basis of wages pressma 
were receiving for the same wage dy 
where, with the understanding that te 
higher cost of living in New Yorks 
compared with other large cities showld 
be considered by the arbitrator. May 
minor points were also argued by bot 
sides. The principal issues were hours, 
wages and the right of the employer ts 
control his business, on the first a 
third of which the arbitrator grant 
practically all of the publishers’ poimts 





TRY TO SUPPRESS NEWS BY 
INJUNCTION 
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York as the dominating influence in th 
\merican Cotton Exchange. — This # 
now being investigated by the New Yor 
district attorney. : 

“We sent Mr. Guest, who has done’ 
good deal of writing about bucketeerint 
brokers of late, to Salisbury, N.C 
Here, Rose & Son had a correspondest 
named Killingsworth. He opened # 
counts among the people there and whe 
the market went against him, Ros 
Son closed him, and the accounts th 
had been opened through him. It 
Mr. Guest’s story about this which pre 
cipitated the injunction and_ the li 
action, 

“You know that the district attom 
practically never gets a conviction i! 
swindling fraud and it is really the new 
papers which defend the people agaitt 
such things. We have had libel suits ® 
fore. They don’t worry us in the lat 
I doubt if this present court proceeditf 
amounts to anything. But we are 
to go ahead. Of course, you can't fort 
a man to sue you. Personally I think 
was an attempt to scare us.” 


Farm Specials Move 
The James M. Riddle Company ® 
paper representative has moved to 
Canadian Pacific Building, 243, Mad 
avenue, New York. ” 
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Wealth and Savings Reach High 
Figure in 


PENNSYLVANIA 


Pennsylvania’s total wealth and resources reached a total of 


$13,455,042,634 


(LATEST OFFICIAL FIGURE) 


The same report showed savings deposits in Banks, Trust Co.’s and similar institu- 


tions amounting to 
$1,526,715,266.71 
Per capita wealth 
$1,543 
Per capita savings 


$175 


Prosperity is permanently planted in Pennsylvania. 


This great commonwealth offers an excellent trial territory to any advertiser who 
seeks to test the appeal of his community to Americans of the substantial, discerning kind. 


This is one of the richest markets in the world and the initial expense is indeed mod- 
erate as shown by the line rates quoted. 





























A LIST THAT GETS RESULTS 
Circula- 2,500 10,000 Circula- 2,500 10,000 
tion lines lines tion lines _lines 
Allentown Call .............- (M) 28,384 .09 .09 Philadelphia Record .......... (M) 113,741 .25 25 
*Altoona Mirror .............. (E) 22,893 .06 .06 Philadelphia Record ........... (S) 123,414 .30  .30 
Bethlehem Globe .........-.-. (E) 7,775 .04 04 Pittsburgh Dispatch .......... (M) 58,639 .17 .15 
“Chester Times and Republican (M&E) 14,752 .065 .05 Phuchergh Dicpateh ........... (S) 70,618 .22 .18 
eco a eubisawed dda (E) 5,394 .021 .021 Siena (E) 4,076 03 025 
"sap =m Courter .........- yn am my ag ee ey (E) 11,430 .055 .05 
on POORER. oc ceccwiccccses . . ‘ 
Republican .......... M) 33,135 .12 .10 
"Easton Free Press .......00..% (E) 12,443 .05 .05 Pvt. se “ete yoo 36,121 12 10 
NN a awe al (E) 26,182 .08 .08 Names Waterss <a cima: , 
* 
*Harrisburg Telegraph et Pa (E) 34,096 .095 .095 Sharon Herald eeceoseeeecesece (E) 4,704 -021 .021 
* ter Intellig ont Cine *Washington Observer and Re- A 
ee ee ree ‘....(M&E) 21,738 .08 .08 PON 6. ccs a cncen stein (M&E) 14,700 .06 .05 
*Oil City Derrick ............ (M) 6,263 .035 .035 Wilkes-Barre Times-Leader ..... (E) 19,724 .05 .08 
Government Statements, October 1, 1921. *A. B. C. Publishers’ Statement, October 1, 1921. a4 
j 
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CENTRALLY 
LOCATED 


Within the state is the geo- 
graphical center of popula- 
tion and the center of manu- 
facturing. 

No other state enjoys the 
peculiar advantages of In- 
diana in regard to raw mate- 
rials, fuel, power resources 
and transportation facilities. 
It lies across the path of great 
trunk lines and its own steam 
and electric lines “spider web” 
in every direction. 

It is also in the middle of the 
great corn belt and is located 
in center: of a belt of wheat. 
Its farm land is among the best 
in the world and here within 
the borders of the state are 
2,930,390 prospective buyers. 
It is a market worthy of the 
most intensive cultivation. 
The daily newspapers culti- 
vate intensively. 


Circulation 
Mecnter Memaecret «. oc. csc ce ccccccs (E) 3,120 
ee ee rere (M) 23,103 
ieee MOEN. occ cc cc ccc csee (S) 21,158 
Fort Wayne Journal-Gazette and 
ee ea (M&E) 39,358 
*Fort Wayne Journal-Gazette .......... (S) 25,389 
*Fort Wayne News-Sentinel ........... (E) 31,454 
*Gary Evening Post and Tribune... ....(E) 8,603 
CEE CUNOUD a io5c 3 35.500 ow o's ccaream (E) 115,958 
RTI, os, Sons ap hides eo Sw me Ne (E) 3,676 
michmennd Palladium «. .....ccccccsccs (E) 11,750 
South Bend News-Times ...... Fo raped 16,691 
i CU ROU: ook cccccccoccecn (E) 16,430 
"Terre Haute Tribune .........0.00% (E&S) 21,841 
Vincennes Commercial ........... (M&S) 4,719 


Government Statements, October 1, 1921. 
*A. B. C. Publishers’ Statements, October 1, 1921. 








Rate for 
5,000 lines 
.025 
.05 


-10 
-07 
-08 
-05 
-20 
.025 
.05 

















ALL PUBLISHERS UNITE TO 
LOWER MAIL RATES 
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in attendance should go before the In- 
land meeting and endeavor to obtain the 
support of the Inland Association, which 
heretofore had stood overwhelmingly for 
the retention of the highest zone rates. 

Those at Mr. Thomason’s luncheon 
conference Monday were: H. C. Hotal- 
ing, representing the National Editorial 
Association; John Sundine and A. L. 
Miller, representing the Inland Daily 
Press Association; S. E. Thomason and 
Lincoln B. Palmer, representing the 
American Newspaper Publishers’ Asso- 
ciation; Jesse Neal and Arthur Pearson, 
of New York, representing the Asso- 
ciated Business Papers, Inc., and Fred- 
erick W. Hume, of New York, and P. S. 
Collins, of Philadelphia, representing the 
National Publishers’ Association, Inc. 

Everyone of those named was agreed 
on the objective already outlined and 
presented their arguments in favor of 
joint action to the Inland at its opening 
session. When the matter came to a 
vote the uniting of effort was over- 
whelmingly favored, in fact there were 
only four persons in the entire conven- 
tion who voted against it. 

The arguments presented to the Inland 
convention by Jesse Neal, executive sec- 
retary of the Associated Business Pa- 
pers’ Inc., New York, and Frederick W. 
Hume, executive secretary of the Na- 
tional Publishers’ Association, Inc., New 
York, perhaps best expressed the basis of 
agreement that brought about the happy 
result. Mr. Neal convinced his audience 
that the business press of the nation is 
a very important factor in the creating 
and maintenance of newspaper advertis- 
ing—that the interests of the business 
press and the newspapers not entirely 
separate, as many publishers had long 
contended. 

He showed page after page torn from 
current business publications urging the 
readers to use newspaper advertising and 
showing ways and means for getting bet- 
ter results from the use of newspaper 
space. One particular retailer publica- 
tion, also, Mr. Neal declared, was re- 
sponsible last year for the creation of 
$20,000,000 of advertising for the news- 
papers of the country. 

Mr. Hume’s opinion was there is clear- 
ly a “mutuality of interests” between the 
newspaper publishers and the magazine 
publishers and that “it is only reason- 
able to agree on an appeal to Congress, 
speaking from the standpoint of the in- 
dustry as a whole, that we are entitled 
to relief from this existing discrimina- 
tory tax.” 

The point stressed particularly by Mr. 
Hume is that Congress has granted re- 
lief in every item of the Act to Defray 
War Expenses, except increases in sec- 
ond class postage rates, as provided by 
the so-called Zone Law. He presented 
charts and figures showing that: 


The gross business of the Post Office De 
partment for the fiscal year ending June, 1921, 
amounted to $463,491,274.70, of which $411, 
307,215.25 or 88% per cent was in postage paid 
for all classes, which compared with $246,744,- 
015.88 for 1912, shows the volume practically 
doubled in ten years; 

Second class postage paid during the year 
1918 was $11,712,068.18; 

Second class postage paid during the year 
1920-1921 was $25,496,717.94: ~ 

Second class postage estimated to be paid 
during the year 1921-1922 is $33,000,000,000, 
or an increase of 200 per cent in four years 
in money paid, against an increase in pound- 
age entry in the same period of less than 30 
per cent; 

The present second class rates exceed the 
rates charged by private methods, thus encour- 
aging divergence from the mails; _ aa 

Parcel post has grown to over five billion 
pounds and constitutes per cent of the 
total weight: 

Second class mail now ameunts to one and a 
quarter billion pounds, representing 19 per 


cent of the total weight: 
The average postage to all zones on second 





class mail 
per pound; 

The average rate on 
per pound. 


matter at present Tates js 39 
Parcel post is y 


“It is to be hoped,” he said, “that 4 
will be sufficient pride in the indy 
in which we are all engaged to | 
forces in asking respite from this inj 
tous war legislation for the time t: 
without going into the merits of 
——, oo — until such fing 

ts ee ahs as : 
Comnesion; that we anni 

: waged . appeal jointly 
Congress for relief. It js also ty 
sincerely hoped that the findings ¢j 
present Joint Commission on Postal § 
vice will take into consideration 
proportions of bulk handling ang 
tribution necessary to each and em 
class of mail, in order that a Proper 
justment may be made. 

“In all fairness to the industry y 
whole, due consideration should be g 
to the vital influence that the ori 
word, be it from newspaper or Maga 
has upon our national life, rather thg 
comparison of the service renderg 
commercial items now enjoying ‘ 
service. 

The statements of Mr. Neal anj 
Hume were overwhelmingly effectie 
a single argument being offered aps 
them by the newspaper publishers 9 
sentiment of the Inland Daily Preg§ 
sociation was officially expressed jy 
following resolution adopted: 

“WHEREAS, The present postal rata 
second-class mail matter were ey 
as a war revenue measure to me¢ 
expenses and in their final operaj 
have worked a hardship on the pit 
ing industry as a whole and, 

“Wuereas, The other classification 
cluded in this war measure have all} 
revised and reduced, 

“THEREFORE Be It REsOLyen, by the 
land Daily Press Association in com 
tion that it recommends that an gy 
be made to the Congress of the Um 
States for a reduction of present sm 
class rates in the various zone, 
now constituted to the rates existi 
the second advance for the fiscal x 
1919-1920.” 

Many complimentary things were s 
of the use of newspaper advertising 
Richard H. Lee, of Lord & Thomas, 
by K. K. Bell, general manager of 
Calumet Baking Powder Company, 0 
cago. The latter attributed the phen 
nal success of his product to the 
of newspaper advertising and det 
that this year his company will adve 
in newspapers more than it ever did 
fore. 

“The secret of our whole succs 
the fact that newspapers have sold 
housewife on Calumet as no other m 
could have done. It creates the dem 
and brings immediate result. Toda 
Calumet company is selling two-thiris 
all the baking powder sold in the Us 
States and it has not anywhere 1 
covered the country yet,” said Mr. 

Mr. Lee pointed out as shinmg 
amples of business successes 
present day due to judicious news 
advertising the cases of Palmolive > 
Calumet Baking Powder, Pepsodett 
the Brunswick-Balke-Collender Ph 
graph. The !atter, according to Mr.'4 
now ranks second in its industry 
present is 60,000 boxes oversold \, 
similar business firms are claiming ® 
is no sale for talking Machines ™ 
éxisting conditions. He credited a 
paper advertising with having © 
336,000,000 five-cent packages of ™ 
in three months—raisins which 7 
undersized and which it had hereto! 
been customary to discard as = 

Mr. Lee urged newspaper publishes 
continue their long established pm 
of paying the agent on the com 

(Continued on page 36) 















































Edit i 
or & Publisher for February 25, 1922 


| A Better Advertisement Than 
4 We Could Write 


| and 
ry 
- er 
ners, J ' 
Press ” z 3 

pex? 


sed in 


al rat 
re ead 
meet 
operat 4 
he pub & ube 


fications Ke 
ve all) — 
\ ew t 


, by thel 
in come 
; an a 
the Um : 
Sent sey thi 
Zones, 
. ay 5 
ex r gnow® 4 * 
Scal We ; 
yu? _paine®® ale _ Se navi td 
of © 
7 7] ™ 
inv 


vest git ere” ene 
Thomas, a - ; 
ager of a 
re mr. ie J 
oe 


mpany, U \ 
he phen : 
\ rs 
to the - ‘ a | 
to te por % ne > octet 
vill adved : gce* . - a 
s? qe ™ , pee as sg £0% “ got 
yeor" ee 
as 
pe 


ever did 


le success 
ave sold 
| other ms 

; the dem -— 
. Today 
two-thirds 
in the Unt 
where ne 
aid Mr. 3 
shining 
asses of 
us newsp 
Imolive > 
epsodent, 
inder Ph 
is to Mr. i 
Hustry até 
rersold ™% 
aiming 
chines 
edited 1 
having § 
les of fais 
which 
d heret f 
as unui 
publishes 
hed pre 
. cofnt 


36) 





































Features by 
Irvin S. Cobb 


Fontaine Fox 
Hugh Fullerton 
Rube Goldberg 
Ed Hughes 
Burns Mantle 
T. L. Masson 
Frederick Palmer 
H. J. Tuthill 


and others 


Central Press Association 


Times Building, New York 


After April 1, this business will be 
conducted under the style of the Mc- 
Naught Syndicate, Inc. 
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The Best Paper 


New Orleans— 


New Orleans 
States 


Watch for next ABC 
Statement from New Or- 
leans Papers. 








BUFFALO EVENING NEWS 
Again Leads All Six-Day Publications 
in United States in National 
Advertising 

In 1921 the Buffalo Evening News assumed 
the leadership of the National Advertising Field 
— all papers publishing only six per 
wee! 


in 1922 the a A News retains this 
National —--— 1921—2, 517,574 
agate 


THE BUFFALS MARKET. 

The Buffalo market is a responsive market, 
an economical market, and built upon the rocks 
of sound conservative growth. 

In 1921 there were more building ~ permits 
and more money spent for buildings of all — 
including factories and additions than in 
othe 


erected in Buffalo than in any previous year. 
It is significant to note that at a> peemet 
time there is no retail store for rent. 
Buffalo is a 
Buffalo is p 
Buffalo is withstanding the onslaught of the 
reconstruction period. 
Your campaign will pay in Buffalo. 
BUFFALO EVENING NEWS 
E. H. BUTLER, Editor & Publisher. 
Kelly-Smith Company, Representatives, Mar- 
bridge Bidg., New York, N. Y.; Lytton Bldg, 
Chicago, Ill. 











The Deseret News 


Salt Lake City, Utah 


Flat Rate Effective 
January 1, 1922 


Daily, 7c. per line 
Saturday, 8c per line 


Cone, Hunton & Woodman 


Incorporated 
Publishers’ Representatives 
New York, Chicago, Detroit, Atlanta, 


Kansas City, San Francisco and 
Los eles 








basis, if they are to have the agencies 
constantly working to create more busi- 
ness for them and maintaining present 
high standards of business practices. 
Henry N. Kellogg, of Indianapolis, 
chairman of the Special Standing Com- 
mittee of the A. N. P. A., urged the 
Inland to establish a headquarters office 


with a paid secretary and manager in 
charge. He said the plan is working 
very successfully, particularly so far as 


labor matters are concerned, for the New 
England, Pacific Northwest, Texas and 
New York State Publishers Associations. 
He read a statement from Chairman 
Victor Lawson, of the A. N. P. A. Sub- 
Committee on international arbitration to 
the effect that the A. N. P. A. will stand 
by the instructions of the 1921 conven- 
tion and not renew any international 
contracts with labor unions, unless they 
allow the arbitration of all points of 
difference, including international law. 
The I. T. U. had broken off negotiations 
new contract, but the pressmens’ 
union will probably agree to a contract 
such as the publishers insist upon. The 
intentions of the stereotypers and photo- 
engravers are unknown. 

No one reported having any trouble 
in buying newsprint. Chairman E. P. 
Adler, of the paper committee, said all 
publishers who wanted contracts seemed 
to have them at $3.50 in the majority of 
cases and Great Northern customers at 
$3.75. Spot paper was reported as pur- 
chasable at as low as 3 cents per pound 
from American mills. 

\ masterful memorial resolution pre- 
pared by Secretary Tufford in honor of 
\V. B. Burgoyne, of the St. Catharines 
(Can.) Standard, a director of the In- 
land, who died December 31, 1921, was 
read by Mr. Tufford, and adopted. 

Special advertising pages can be de- 
veloped by advertising managers with 
much profit to their newspapers on the 
strength of “news tips,’ and “hunches,” 
according to J. H. Harrison, of the Dan- 
ville Commercial-News. Mr. Harrison 
ran 104 pages of special page business 
last year and believes any manager can 
do as good, provided the effort is timely 
and based on “spot advertising news,” as 
it were, his main advice though was not 
to attempt to repeat a special page stunt 
and to keep away from regular adver- 
tisers. 

The effort of the Wood Flong Cor- 
poration to obtain the enactment of an 
import tax of 26 cents per pound on 
foreign dry mats was discussed but no 
action was taken by the association. 

H. C. Hotaling, executive secretary of 
the National [Editorial Association, 
pointed out that the problems of the 
small daily and weekly in maintaining 
advertising rates and selling prices are 
getting more and more identical with 
those of the larger papers and they need 
all possible encouragement in preventing 


for a 


advertisers from breaking down their 
rates. 
The enaction of a tariff on foreign 


newsprint imported into the United States 
was reported on as “unlikely,” by the 
Inland legislative committee and also 
that of the A. N. P. A. 

Membership in the Inland Association, 
is now 268, making it rank second only 
to the A. N. P. A. in size among the 
\merican daily newspaper associations. 
A close working alliance exists between 
the Inland, Southern, and Pacific North- 
west Publishers Associations, on matters 
of mutual interest, Secretary Tufford re- 
ported 

It was announced during the course of 
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the meeting that the Kellogg Food 
Products Company is withdrawing from 
the magazines, and will hereafter adver- 
tise only on newspapers. The newspaper 


advertising has started already in Ohio 
and is scheduled to take in the entire 
country. 

\ subscription collection scheme re- 
ported as bringing in fine results, was to 
attach a blank check to all expiration 
notices. One said that over fifty per 


cent of the checks that came back in pay- 
ments of subscriptions are the ones sent 
out by him, 
Use of the 
machine was 
these using it. 
Officials of 
graphical 


Burroughs 
heartily 


bookkeeping 


also approved by 


the International Typo- 
Union were reported as ap- 
proving new wage contraet for as long 
as five years on the 48-hour basis, the 
only stipulation made by the union that it 
will not allow compositors who work on 
newspaper and job work in combination 
to be on anything but a 44-hour week. 
So far as newspaper work is concerned, 
the 44-hour agitation seems to have been 
completely dropped. It considered 
advisable, however, to carry a clause in 
all contracts to the effect that considera- 
tion may be given wages at stated periods. 
Advice on Federation taxation pro- 
cedure from the newspaper standpoint 
was given by Clifford Yewdall of New 
York, who has been writing on the sub- 
ject for some time past in Epitor & 
PurttsHer. According to Mr, Yewdall 
there were two methods of effecting a 
reduction in taxes over the past years— 
the first contemplated an increase in the 
invested capital; the second, a decrease 
in income. But as income books are now 
closed, no adjustments other than to re- 
distribute depreciation on fixed assets be- 
ing allowable, the only remaining course 
increase invested capital and thus 
increase the exemption of income from 
application of the Excess Profits Tax. 
On this point, Mr. Yewdall said: 


“All publishers value their circulation lists 
at a high price. It is the circulation list that 
produces the revenue both from a subscription 
aad an advertising point of view. Without the 
latter, no profits would be realized and you 
could not get the advertising revenue without 
the circulation list. The revenue you receive 
from your lists is what produces the earnings 
on which you pay taxes, and it is only right 
that in the figuring of those taxes the cost 
of that circulation list be taken into consider- 
ation. However, when we come to work it out, 
we are confronted with the words of the 1917 
anl 1918 acts, and we must contine ourselves 
strictly to the actual cash invested by the cor- 
poration itself in acquiring those assets. 

“In order, therefore, to properly ascertain 
what your circulation structure has cost you 
to enable you to use it as Invested Capitol, 
it is necessary that a complete detailed an- 
alysis of your records be made from the in- 
ception of your corporation to ascertain just 
what has been spent and how, to obtain this 
valuable asset, that you now own. Scientific 
accounting principles properly applied in this 
matter will recover large sums of money that 
you have spent in the past to build up your 
circulation, all of which is now available as 
Invested Capital in the years 1917-1921, thus 
materially reducing your taxes in these years. 

“There has been much said on the question 
of the relief sections of the Acts (210 of 1917, 
and 326 and 327 of 1918). These sections 
are by the Acts themselves only open to those 
corporations which cannot show their actual In 
vested Capital. The effect of this ruling is to 
put most newspapers into a position of being 
able to ascertain their true Invested Capital. 
In working the relief sections, the Govern- 
ment must of necessity compare one corpor- 
ation Invested Capital of which cannot be ac- 


Was 


is to 


curately ascertained against a corporation the 
Invested Cz gee of which can be accurately 
as certained and is_ similarly situated as 


regards business conditions, 
done and profits earned. But relief granted 
in this manner cannot be anything as sub- 
stantial as the relief to be obtained through 
the proper investigation of your records. n 
fact, I knew of one newspaper that asked for 
relief under the relief section and got an extra 
assessment, due no doubt to the fact that 
when compared with a similar paper the ratio 
of tax to income was greater in the paper 
against which the petitioner was compared. 
You are taking grave chances by going under 
the relief sections. 

“Certainly, you will never 
the Excess Profits bracket under these sec- 
tions, whereas by taking advantage of the 
ruling allowing circulation structure costs as 
Invested Capital it is more than probable that 
you can be taken entirely out of the Excess 
Profits bracket. 


Five new 
follows: 
C. A. Elvin; 


units of business 


be taken out of 


members were elected as 


Saskatoon (Can.) Daily Star, 
Eldorado (Ill.) Journal, 
























THE WORLD AND 
THE EVENING WORLD 
ARE NEW YORK’ 
NEWSPAPERS 

and sell the most pres. 

tige, and the most circy. 


lation for the leas; 
money. 



















BOSTON 
TELEGRAM 


The newest, up-to-date 
and fastest growing 
newspaper in 


Metropolitan Boston 
HAVING 
Largest Evening 
Circulation 
REPRESENTED BY 


BENJAMIN & KENTOR 


Los Angeles 
Van Nuys Bidg. Mallers hy 
New York 
225 Sth Ave. 























Thousands will visit and buy at t 


Trenton Automobile Show 
FEB. 22-25 INC. 


“Qwn Your Home” Expouiti 
MAR. 6-11 INC. 


Cover these important events ino 
community. Complete information upon 


TRENTON TIMES 


New Jersey 


KELLY-SMITH COMPANY 
Marbridge Bldg., New York City 
Lytton Bldg., Chicago 

















Take It To 


POWER: 


Open 24 Hours out of 
The Fastest Engravers ‘ 
the Earth 


Powers Photo Engraving 


154 Nassau St., Tribune 
New York City 
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L0. Trigg; Youngstown (Ohio) Vin- 

tor, W. O. Brown; Des Moines 
(lowa) Capital, Lafayette Young, Jr.; 
fyansville (Ind.) Journal, Curtis Mush- 


A report on advertising rates of 140 
pewspapers in cities of 20,000 to 30,000 
people, in all parts of the country, as of 
Dec 31, 1921, showed the following: 

Average rate per inch per 1,000 cir- 
culation—.056. 

Minimum local display rate per inch— 


Maximum local display rate per inch— 


3. : , 
Average local display rate per: inch— 


oi hundred and twenty-four news- 
papers did not. lower advertising rates 
in 1921. 

Nine did lower rates in 1921. 

One raised rates. 

One hundred and twenty-six news- 

papers will not lower rates in 1922. 

Four will lower rates in 1922, 

Three are undecided. 

Three will raise rates in 1922 

Average volume of local advertisting 
carried in newspapers reporting for 1921 
was 256,542 lines. 

No one present reported any intention 
of decreasing subscription or selling 
prices this year. Most members in at- 
tendance reported selling their papers at 
15 cents or better for six issues. The 
lowest reported was 10 cents for six 
issues, and this a case in Missouri where 
the publisher justified his action because 
of big-city competition. 

Some publishers reported getting as 
high as 20 cents for six issues. The 
highest was 25 cents for six. The pub- 
lisher of the latter paper said he found 
no trouble at all in getting his price. 
Others who spoke in the course of the 
program were: H. F. Harrington, on 
‘The Joseph Medill School of Journal- 
ism.” 

L. D. Staplin, of Chicago, on “Metal 
Problems.” C. P. Mann, president of 
the North Dakota Retail Merchants As- 
sociation, Devils Lake, N. D., on “News- 
paper Advertising.” 

Those present were: 


Boone (Ia.) News-Tribune—S. G. Goldthwaite. 
Clinton, Ja.—Tufford, Wil \ 

Davenport (la.) Times—E. P. Adler. 

Davenport (Ia.) Democrat—Frank D. Throop. 

Dubuque (la.) Telegraph-Herald—F. W. Wood- 
ward, W. J. Schaefle 

Marshalltown (Ia.) 

T. Thayer. 

Muscatine (Ia.) Journal—Lee P. Loomis. 

Washington (Ia.) Journal—Mr. and Mrs. Or 
ville Elder. 

Waterloo (Ia.) Courier—A. W. Peterson. 

Aurora ([ll.) Beacon-News—A. M. Snook, J. K. 
Groom, George N. Dietrich. 

Cairo (Ili.) Citizen— -John C. Fisher. 

Decatur (Ill.) Review—R. D. Rainey. 


(fil.) Courier—D. A. McKenzie. 
(Tll.) Herald-News—J. E. Rogers. 


Times-Republican—Georze 


eld (Ill.) News-Herald—E. E. Burson. 
b (IilL.) Journal—F. W. Harris. 
Moline (Ill) Dispatch—John Sundine. 
Ottawa (Ill.) Republican-Times—Fred A. Sapp. 
(Ill.) Whig-Journal—A. O. Lindsay. 
ord (Ill.) Republic—H. M. Johnson. 
(Ind.) Clintonian—J. W. Pierce. 
ville (Ind.) News-Sun—C. W. Briden- 


0 wi Tribune—J. A. Kautz. 
ansport (Ind.) Pharos-Tribune—W. R. Em 


Kirin (Ind.) Chronicle—George D. Lindsay. 
Michigan City (Ind.) Dispatch—H. C. Crosby. 
Fieeeton (Ind.) Clarion-News—George  B. 
igsby. 

Vincennes (Ind.) Commercial—C. W. Adams. 
imcennes (Ind.) Sun-—George, W. Purcell. 
Albion (Mich.) Recorder—W. S. Kennedy. 
“am Creek (Mich.) eae & News—A. L. 


Irenwe “| (Mich.) Globe—L inveod, I. 

Ludington (Mich.) News—G. pins. 
onroe (Mich.) News—C. at Vetenche 

Oven (Mich.) Argus-Press—George T. Camp- 


cers (Mich.) Journal—Mark P. Haines. 
paginaw (Mich.) News-Courier—A, R. Treanor. 
In nee (Mo.) Examiner—W. Southern, 


fc {Mio ) Democrat- Forum- 


St. Catharines (Ont.) Standard—Major Henry 
Burgoyne. 
Bowling Green (O.) Sentinel-Tribune—Alfred 


Findlay (0.) Republican—L. N. a 
Sandusky (O.) Star- Journal—F. Alvord. 
(0.) Daily News—C. W. * fford. 


-James Todd. 
Monitor-Index—W. C. Van 


Pond du Lac (Wis) Commonwealth—E. M. 
Jenison. 


Editor & Publisher 


Kenosha (Wis.) News—R. S. Kingsley. 

Sheboygan (Wis.) Press—C. E. Broughton. 

Wisconsin Rapids (Wis.) Tribune—William F 
Huffman. , 

Danville (Ill.) Press—Frank P. Hanafin. 

Yoliet (Ill.) Herald-News—H. E. Baldwin. 

Peoria ae ) Star—Clarence Eyster. 


Rockford (Tll.) Register-Gazette——Edgar E. 
_ Bartlett, Elliott S. Bartlett. 

Springfield (Ill.) State Journal—W. H. McCon- 
ne 

Mankato (Minn.) Free Press—C. R. Butler. 


Alpena (Mich.) News—T. F. Fe rgusen. 

Manistee (Mich.) News-Advocate—H. W. Mus- 
selwhite. 

South Haven (Mich.) Tribune—C, 0. Monroe. 

Devil’s Lake (N. D.) Journal—F. P. Mann. 

Tonesville, (Wis.) Gazette—H. H. Bliss, Stephen 
Bolles, Thomas Murphy. 

E — Publisher, New York—John F. Red- 
mond, 

Fourth Estate, New York—Joseph Risely, III. 

\merican News: aper Publishers’ Association 
L. B. Palmer, H. N. Kellogg. 

Asscciated Business Papers, Inc., 
Jesse Neal. 

National Publishers’ 
Frederic W. Hume. 

United Publishers’ Corporation, New 
A. C. Pearson. 

Yewdall, Clifford, New York. 

( gh Press—B. A. Caparell, A. S. Andereck, 

nica 

Medill School of Journalism, Chicago—H. F. 
Harrington, Frank Thayer. 

National Printer-Journalist, 
Herbert, E. G. Myers. 

( Publishing Company, Philadelphia—P. 8. 
Collins. 

National Editorial Association, St. Paul—H. C. 
Hotaling. 

Inland Printer, Chicago—C, T. Fish 

Klein, I. A., N ork 

Shaw, Howard I., 

Theis, S. C., Ne » York. 

Grathwohl, W. S. , Chicago. 


New York-— 
Association, New York— 


York— 


Milwaukee—B. B. 


Helena Churches to Advertise 
The Helena (Mont.) Ministerial Asso- 
ciation is considering the question of 
newspaper advertising under contract. 
The plan is to buy a certain amount of 
space each Saturday and Sunday, the 

churches sharing the expense equally. 








Wasnants ‘Magee Assigns 
The Canadian Woman’s Century, a 
monthly magazine founded about ten 
years ago and devoted to interests of 
women’s organizations in Canada has 
made an assignment and will probably 
cease publication. 





Ten Church Ads 


Copy for ten adver- 
tisements designed to 
promote church attend- 
ance and the observ- 
ance of Christianity 
have been issued for 
use of newspapers. 


Men prominent in the 
advertising field have 
been levied upon for 
the copy. It is offered 
in mimeograph form for 
use as display ads in 
space paid for by in- 
dividuals or groups in- 
terested in the churches, 
or in space contributed 
by the paper for the 
good of the community. 


One paper in a town. 
Price is $5 for papers 
of 20,000 circulation or 
less, $10 to others. 


This set of ads is is- 
sued by the Church 
Advertising De P art- 
ment of the A. A.C. of 
W. in response re- 
quests. 

Send crders to 
Herbert H. Smith, 
156 Fifth Avenue, 
New York City. 
Make checks pay- 
able to J. Clyde 
Oswald, Treasurer. 


CHURCH ADVERTIS- 


ING DEPARTMENT 
A. A. C. of W. 


Epitor & PusttsHer contributes this 


space in this cooperative effort to get 
more business for the newspapers of the 
country. 





for 


February 25, 
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IOWA. 


Is Bountifully Supplied 
With Good Soft Coal 


Fields are well distributed over the state, with 





a combined deposit area of 19,000 square 
miles. No lowa home or business is far from 
an adequate and satisfactory coal supply. 


lowa companies are now— 
Operating 246 mines 
Employing 15,000 men 
Producing 9,000,000 tons 


This important industry is another reason for 
the prosperity of lowa year after year. Times 
are never as bad in lowa as some people 
would have you believe. Iowa people enjoy 
peace, plenty and prosperity to an unusual de- 
gree, because blessed with natural advantages ~ 
and exceptional marketing facilities. The 
cities provide distributing centers, while 
hundreds of small towns offer trading and 
shipping facilities—the greatest distance be- 
tween railroads in Iowa is twelve miles. 


Producing food and fuel in abundance and with first 
rank in the value of farm buildings—with urban homes 
to correspond—it is little wonder that Iowa is a favorite 
field with national advertisers. 


THESE NEWSPAPERS THOROUGHLY 
COVER THE IOWA TERRITORY 











Circu- Rate for 
lation 5,008 lines 
*Burlington Hawk-Eye ............. (M) 10,010 .035 
*Burlington Hawk-Eye .............. (S) 12,759 .035 
Cedar Rapids Gazette............. . CE) 19,568 .06 
*Council Bluffs Nonpareil......... (E&S) 14,413 .05 
*Davenport Democrat & Leader.......(E) 15,108 .06 
*Davenport Democrat & Leader....... (S) 17,683 .06 
Davenport Times ..... aidan + alone (E) 23,913 .07 
*Des Moines Capital. ... . ‘ vewee (E) 52,708 14 
*Des Moines Sunday Capital. . ae de din aha ae 32,934 14 
*Des Moines Register and Tribune. . (M&E) 114,131 -20 


*Des Moines Sunday Register.........(S) 102,559 -20 


lowa City Press-Citizen.............(E) 6,560 .035 
Muscatine Journal . Sid Waren onateaeee 7,832 .035 
Ottumwa Courier ..... a theshaha eee 12,237 .05 
a ae (M&E) 50,074 -11 
Sioux City Journal.......... 1 33,476 11 
*Waterloo Evening Courier...........(E) 15,280 -05 


Government Statements, Oct. 1, 1921. 
*A. B. C. Statement, Oct. 1, 1921. 
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Waterloo, lowa 


POPULATION 36,230 
Waterloo Evening Courier 


A. W. Peterson, General Manager 
RATE 5c FLAT 


Representatives 
STORY, BROOKS & FINLEY 


The circulation figures, totaling over 
15,000, tell a wonderful story for 
Waterloo, and emphasize Waterloo as 
an important and intelligent center for 
national advertisers. The big point 
about this circulation of the Waterloo 
Evening Courier is the fact that it is 
absolutely steadfast—8,000 in Waterloo 
and 7,000 outside. Look up the record 
for any previous year, and see if the 
Courier’s circulation has ever slumped 
in any year, or ever increased radically. 
Just a steady increase. Careful ex- 
amination will show no trace of pre- 
miums, cut rates, or anything else that 
leads in some measure to subscribers 
taking a paper which is not their real 
choice. 











One newspaper, The 


Detroit News, will 





cover the whole Detroit 
field, both weekdays 
and Sunday. The De- 
troit News enters over 
91% of all Detroit 
homes taking a daily 
paper. This is a veri- 
fied figure obtained 
through a recent house 
to house canvass. 











NEW YORK 
EVENING 
OURNAL 


has the largest 
circulation of 
any daily news- 
paper in Amer- 
ica. 








FIRST IN 1000 
NEWSPAPERS 


A National Advertiser with 30 
years’ experience recently stated 
that his records show that for 
the money expended the results 
produced by the Washington 
Star placed it FIRST IN 
AMERICA among a _ thousand 
newspapers. 

Western Representative, J. E. Lutz, 
First Nat’l Bank Bldg., Chicago, Ill. 
Eastern Representative, Dan A. Car- 
roll, Tribune Bldg., New York, N. Y. 











The amalgamation of the two leading 
ge Jewish newspapers of 
lew York 


THE WARHEIT 


brings into being the most powerful 
advertising medium in the Jewish field 





The National Jewish Daily 
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MAKERS” ONE Yee, 


This is a regular weekly department designed to answer questions, offer suggestions 
and generally help the man and woman of the smaller city dailies and weeklies. 
Henry Beetle Hough, co-editor and publisher of the Martha’s Vineyard Gazette, will 
be a regular contributor, but your ideas on money making and for money saving are 
wanted also. For each idea published we will pay $1. When your idea appears clip 
it out and send it to the MONEY SAVER EDITOR and payment will be made by 
return mail. Your ideas must be workable, told in as few words as possible and new 
to this department. Contributions to this department will not be returned. 


Job Printing vs. Journalism 
(By Henry Beetrte Hover) 


HERE are altogéther too many 

country towns where the people 
say, “Let’s go down to the printin’ 
office” instead of “Let’s go down to 
the Star office’—or the News, or the 
Item or any other newspaper. When 
townfolk go to the “printin’ office” to 
find out the news, the printer ought 
to do a little thinking. Is he a printer 
or is he a newspaper man? 

It makes no difference by what 
name he is called, but the underlying 
condition of things makes a very great 
difference. The advertiser and the 
subscriber are interested in a news- 
paper. They are not interested in a 
printshop, as a substitute. 

The whole problem is this. The 
small town editor follows the trail of 
the readiest cash. About as easy a 
way for him to get some ready money 
as he can find is to turn off a few 
small jobs of printing. To get adver- 
tising and make it pay the advertiser 
requires push, pluck and a lot of 
persistence. It demands time, energy 
and imagination. On the other hand 
printing is a manufacturing proposi- 
tion. The average shop has its regu- 
lar customers who come in at intervals 
for their billheads and envelopes. A 
common practice is to take care of th: 
printing and let the newspaper take 
care of itself in the simplest possible 
way. 

Offices where the newspaper cannot 
be made to pay and cannot succeed as 
a newspaper are no concern of the 
pitor & PuBLIsHER. But where good 
newspapers are giving up their life 
blood to a mediocre printing business, 
something ought to be done for the 
sake of country journalism. 


When advertising agencies cannot 
get a reply from a country publisher 
on a business proposition, chances are 
that the publisher is running off five 
hundred envelopes for the grocery 
store. He is too busy to answer 
letters. 

Country newspapers will never com- 
mand national respect until they have 
decided the issue of job-printing vs. 
journalism, and those who have come 
over to the side of journalism will 
need considerable common thought 
and common action. 


The rallying cry of the progressive 
country editor and publisher ought to 
be, “News!” Any newspaper report- 
ing the news of every individual in the 
town will be read in every home. The 
paper that has the local news will 
have the circulation that commands 
advertising. When it is thoroughly 
read in every home, the country news- 
paper will be a valuable medium for 
any advertiser in the country. This 
is worth keeping in mind. Cash pay- 
ment for an order for five hundred 
envelopes should not avail against it. 


Every local news source ought to 
be developed. Any agency for getting 
news which will function independent 
of the editor’s efforts is especially 
valuable. Hence a good stunt is to 
get in touch with every carpenter, 
painter, paperer and builder, stone- 
mason and blacksmith in town. These 
men will be glad to report every job 
on which they work. It is news when 
Mrs. Brown has her blinds painted 
blue; or when Mr. Smith has a new 
piazza roof. There is no reason to 
miss any of these good items; the 
only cost is to mention the name of 
the man who does the work now and 
then. Properly worked out, this 
scheme encourages advertising and 
does not interfere with it. There is 
too much fear of mentioning a work- 
man’s name. Just treat them all alike. 
They appreciate a live paper and soon 
you will have them advertising as well 
as reporting. 





The country paper needs names. 
Have some friend pass around a slip 
of paper at every social, dance and 
other event so that everyone present 
will sign up. The promoter of the 
event usually does this with pleasure. 
Printing the complete poster of every 
local gathering is one of the most im- 
portant and valuable things an editor 
can do. 


We have read that a weekly ran 
out of ink some time ago and printed 
an entire edition from the office towel. 
This has nothing on the Connecticut 
publisher who printed two thousand 
papers with horseflies. He had only 
one complaint, a ninety-year old sub- 
scriber with poor eyes wrote in for a 
better copy. 


The next time a merchant in your 
community conducts an advertising 
campaign by poster distributed to the 
homes and mailed to telephone lists 
on farm and suburban, lines drop in 
for a friendly chat. Ask him the cost 
of the posters or handbills, find out 
the cost of envelopes used to mail the 
bills the amount of postage required, 
the cost of folding, the number of 
returns and all about the campaign. 
Having found the total cost of his 
campaign give him figures on the cost 
of an ad of similar size in your paper, 
and show him where a circular is fre- 
quently thrown in the fire or waste 
basket while the paper because of the 
news it contains is read through and 
is a constant reminder of his special 
sale. Have him check up as nearly 
as possible the direct results secured 
through his mail campaign and then 
ask him to try out the paper on his 
next sale and keep exact tab on re- 
sults. You can usually convert a 
poster advertiser to a newspaper 
advertiser in one trial if it is conducted 
honestly and if your paper has the 
respect and confidence of your 
readers.—F. L. 





ips 
Dealers —Then 
Consumers 


Obviously, the thing for the 
manufacturer to do is get deal. 
er distribution first—then aq. 
vertise to reach the consumer, 


In coming into the Chicago 
Market, the manufacturer is jn. 
deed fortunate. For one news. 
paper is in a position not only 

‘to sell the consumer, but also 
has perfected a plan for secur. 
ing adequate dealer distriby- 
tion first—the Chicago Herald 
and Examiner. 


Write for a printed 
exposition. It is free. 
Chicago 
Herald and Examiner 














The Mount Vernon, N. Y. 


DAILY ARGUS 


carries more display ad- 
vertising than any other 
newspaper in Westchester 
County. 

This is an acknowledgment 
of its power that the adver- 
tiser should heed, if desirous 
of reaching the people of 
Mount Vernon. 


GEO. B. DAVID & CO. 


Foreign Representative 


171 Madison Ave. NEW YORK 











Perth Amboy, N. J. 


Plants are putting on men. 
Plant managers are opti- 
mistic regarding future. 
Building trades active. 


Evening News 


F. R. NORTHRUP 
350 Madison Avenue, New York City 
Foreign Representative 








More Than an 
Introduction 


When a newspaper does more than in- 
troduce an advertiser to a community, 
there must result a spirit of mutual 
satisfaction. 

For more than three-quarters of a 
century 


The Pittsburgh Post 


has introduced advertisers to the pur- 

chasing power of the great Pittsburgh 

district. : 

Each introduction is accompanied by an 

indorsement which cannot be dissassock 

ated from the character of such a paper. 
DAILY AND SUNDAY 








New Haven 
RECISTER 


is New Haven’s 
Dominant 
Newspaper 
Bought every night by More New 


Haven people than buy any other 
TWO New Tewen papers COMBINED. 


The Julius Mathews Special Agency 
Boston — New York—Detroit—Chicage 





NEW HAVEN REGISTER 
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RENFRO HORN 


The Juvenile Sherlock Holmes 
is the ideal newspaper carrier 
He will instruct your carriers and 
entertain them in the Renfro 
Horn books, built to make better 
carriers. The first volume is 
“THE MYSTERY OF THE 
MISSING EYEBROWS” 
Others will follow. These are 
regular $1.50 books and will be 
wid to the newspapers at 75 
cents each. } 
The books are ideal prizes to 
secure carrier increases, because 


they help to improve carrier 
service. A prize plus a service.” 
Write the 


2.H.GORE PUBLISHING COMPANY 


Rooms 6-7, Naylor-Cox Building 
Terre Haute, Indiana 











———— 
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Fight for business where 
there’s a chance of winning. 
Indianapolis is one of the 
best markets in the country 
to cultivate at this time 
because the factory wheels 


are humming. 


FRANK T. CARROLL 
Advertising Manager 


‘ New York Office 
DAN A. CABROLL 
Na 18 150 Nassau Street 
. Chicago Office 
J. E. LUTZ 
First National Bank Bldg. 








US3 NEWSPAPERS ON A THREE-YEAR BASIS 
rN 








Their Own Newspaper 


Our readers continue because they 
get all the news daily and know just 
where to find it 


Che 
Pittsburg Dispatch 


Pittsburg’s Best Advertising Medium. 


Branch Offices: 


Wallace G. Brooke, 
Brunswick Building, New York 
The Ford-Parsons Co. 
Marquette Building, Chicago, Ill. 








Real Estate values have 
Business Depression 
Touched Us! 
1921 
was the biggest year in the history of the 
ASBURY PARK (N. J.) PRESS 
ining Evening and Sunday newspaper 


NORTH JERSEY COAST 
where business and pleasure unite to 
make us prosperous and a market for the 
World’s goods. 

FRANK R. NORTHRUP 

Special Representative 

38 Madison Avenue, New York City 

tion Building, Chicago, Il. 


— 


doubled! 
Never 





ne 





. e 
Impartial Review and 
*,* 

Critic 
Combining the features of a high-class 
review of current events and an im 
Partial critic of the world’s literature 
with sketches of life and travel ex 
Periences, The New York Times Book 
Review ‘and Magazine stands out 
ae the leading publications of the 


Printed by the rotogravure process. 
$1.0 a year. 












THE NEW YORK TIMES 
BOOK REVIEW AND MAGAZINE 
Times Square, New York 


(ee 





Editor & Publisher 


for 


February 25, 1922 


Advertising and circulation managers are always on the lookout for new 


ideas that will increase advertising rec 


eipts and win new circulation. Your 


idea for increasing advertising or circulation may not appeal to your manager, 


but it may be just the thing that some other manager wants. 


LISHER will pay $1 for each idea printe 


Epitor & Pus- 


d under this head. The fact thet the 


idea is now being used in your city does not bar it from the department. Ad- 


dress your communications to the Dottar Putter Epitor. 


clip them and mail them in and receive 

ideas will not be returned. 
Rice about now is the time to get 

out a “Home Garden Number.” 

Have a large number of articles and 
make them short and readable. Inter- 
view a few experts on rose culture and 
on gardening. Have the advertising de- 
partment see all of the firms who handle 
tillage tools, as well.as the seed houses, 
nurseries, and others along allied lines. 
You can make this “Home Garden Num- 
ber” an annual feature that will be 
looked forward to and prove both inter- 
esting and possible—H. L 


If you print a garden department or 
if you consider beginning one it can be 
made much more interesting by including 
items of a personal nature. Give the 
names of prominent citizens who are set- 
ting out shrubs and flowers and tell the 
varieties that they are planting. Tell 
who are raising flowers to enter in com- 
petition in your local flower show. List 
the kinds of shade trees that are being 
planted and tell where. Describe the 
floral decorations at weddings 
and the principal social events of your 
city. 


society 


You will find florists and nursery- 
men eager to co-operate in getting the 
data, even though you do not mention 
their names. Combined with the usual 
advice on the culture of indoor and out- 


door flowers this sort of thing makes 
very interesting reading. Incidentally 
your florists’ advertising will increase 


rapidly.—H. E. F. 


Why not more paid advertising of ath- 
letic games? One newspaper 
the reason was because the 


believed 
promoters 
were not solicited by the advertising de- 
partment. Now time an athletic 
contest is promoted for prolit, an adver- 
tising man calls on the backers and gen- 
erally gets an advertisement. Sometimes 
it is small, but it is believed the plan is 
paving the way to more sport section 
paid advertising —B. A. T 


every 


A unique mutual-benefit plan is being 
worked out between an automobile and 
accessories firm and a daily newspaper 
in Joliet, Ill. The Sanders Auto & Ac- 
cessory Company, 607-617 East Jefferson 
street, feature a half-page ad, setting 
forth that with every purchase in their 
store, amounting to $2.50 or more, they 
will give absolutely free a paid up sub- 
scription to the Joliet Times for 90 
days. This proposition has a two-fold 
advantage—it brings new customers to 
the store, it makes new readers for the 
paper.—M. E. S. 


Recently, Portland held a children’s 
parade, the requirements of which were 
that each child should be accompanied 
by a pet. Dogs, cats, rabbits, chickens, 
goats, and many other pets were in line 
and created wide interest. A poultry 
and pets department will bring out a lot 
of interesting stories and, incidentally, 
will bring the advertising department a 
lot of new advertising from the men 
who run kennels, sell cats, canary birds, 
or rabbits, as well as from the men who 
handle supplies for pets—F. L 





In Muskogee, as in many other towns, 
there is a business street which has won 





bad repute because of rooming houses, 





When they appear 
payment by return mail. Unavatlable 


squabbles, etc., that appear on the police 
records. Merchants on “Deep Two,” as 
South Second street in Muskogee is 
called, are going together to advertise 
their wares and incidentally dispel some 
of the idea that people will get their 
throats cut every time they venture that 
way. Where one merchant by advertis- 
ing could not win back the good reputa- 
tion of the district, they believe twenty 
or thirty can. A campaign of education 
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a _ 
Win and hold BIG 
circulation with a 
Hollister Campaign! 


We made big gains for The 
Philadelphia Inquirer (twice), 
Los Angeles Times (twice), 
Washington Post, Cleveland 
Plain Dealer, and others. 


And now it’s the San Fran- 








cisco Chronicle. Write or 
wire for details. 
HOLLISTERS CIRCULATION 
ORGANIZATION 


bargest inthe Umted States 
300 MERRITT Bios. LOS AnGeLes,CaL. 








IV _ 











will do much, they delieve. The idea 
means more advertising for the paper 
and more money for the merchants. And 
it may open up many individual accounts 
as the idea gathers weight—E. H. J 





Under the above heading the advertis 
ing man of the Daily Leader at Great 
Falls, Montana, succeeded in rounding 
up a page of advertising on Friday, Janu- 
ary 13, consisting of thirteen ads. Three 
of the advertisers presented thirteen bar- 
gains; another offered thirteen per cent 
discount; a furniture dealer announced 
couches at $13 each; the bakery gave 
thirteen doughnuts for a dozen, ete. 
These ads being unusual undoubtedly at- 
tracted attention and incidentally brought 
good results to the advertisers. There 
will he another opportunity to work this 
hunch on Friday, October 13. Why not 
file away the idea and make use of it on 
that occasion? 





Town meeting day is one day in the 
year when you do not have to entice 
women from their homes to the center of 
the town. The vote does it. It should 
be comparatively easy then to put over 
an extra section on Election Day Bar- 
gains. In connection witli this event get 
up a special window banner which could 
read something like this: “Election Day 
Bargains,” or something equally short. 
Charge merchants at the rate of two for 
a quarter and apply the revenue towards 
the cost of special advertisements regard- 
ing the event. Get the editorial depart- 
ment to co-operate with you with a daily 
story regarding the event. This was 
tried out here last year for the first time. 
The results were satisfactory. This 
year, with election still three weeks away, 
we have space 
fill four extra pages. 


reservations enough to 


SW. 


A window display in a local store has 
proved recently effective advertising for 
the Concord (N. H.) Patriot. The dis- 
play showed a copy of the paper first 
issued as contrasted with the latest and, 
in addition, showed pictorially the num- 
ber of rolls of paper a year used, lines 
of advertising run and a complete pho- 
tographic story of the working of the 
paper. Although the display was con- 
nected particularly with the Patriot's 
anniversary, it may be used, with varia- 
tions, readily by other newspapers for 
creating good will and interest—J. M. M. 

Shoe repair shops, as a rule, advertise 
infrequently if at all, but you will find 
them accepting pro rata share of a half 
page “editorial” on the benefits of keep- 
ing the shoes repaired and of having 
repairs made before shoes are “too far 
gone.” The names of the shops, of 
course, are signed to the advertisement, 
which sometimes can be secured to run 
weekly for a year—B. A. T. 


TO REACH THE RICH 
TRADE OF KANSAS 


Topeka 
Baily Capital 


Sworn Government Report 
for 6 Months ending March 31, 1921 


35,472 


Its sales promotion department is 
at the service of advertisers. And 
it really promotes. 


Member A. B. C. Publisher. 








“Wwe know 


where you can get 
(exeleleetelebhatener-e 


: 
es Of paid ~~ 


idver tising, 


HER CO 


\ ™ 





(Over 140,000 daily) 
FIRST IN PAID ADVERTISING 
(National and local) 


FIRST IN RESULTS FROM ADS 


“Supreme in the evening field” 
Representatives 
New York 
H. W. Moloney 
604 Times Bldg. 





Chicago 
G. Logan Payne Co. 
432 Marquette Bidg. 








Pittsburg Press 


Daily and Sunday 


Has the Largest 


CIRCULATION 
IN PITTSBURG 


MEMBER A. B. C. 


Foreign Advertising Representatives 


Metropolitan Tower Wrigley Bidg. 
I. A. KLEIN JOHN GLASS 
New York Chicago 
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NEED WORLD’S GOLD TO 
BUY U. S. FARM GOODS 


Baltimore Ad Club Hears Many and 
Comforting Statistics at Its Annual 
Banquet from Dr. T. E. Green 
of Washington 





The annual banquet of the Advertis- 
ing Club of Baltimore last week, al- 
ways one of the snappiest affairs of 
the year in Baltimore because the 
members of the club are all alive to 


their finger tips, was voted the 
“peppiest banquet in the club’s his- 
tory.” 


For example, such things as a com- 
pany of dancing girls brought down 
from New York especially for the 
occasion, dancing against a_ back- 
ground of varied-colored balloons 
with a roar of jazz for accompaniment 
were mingled with such solid state- 
ments of the speakers as “The United 
States contains 47 per cent of the 
gold in the world,” “the farm prod- 
ucts of the United States last year 


Editor & Publisher 


amounted to $24,700,000,000, as much 


as the total product of the gold of the 
world for that year.” 

Dr. Thomas E. Green, of Washing- 
ton, was authority for these solid and 
comforting statements of fact. 
of the members of the club were so 
overjoyed to hear that we, here in 
this country, had raised so much on 
the farm that it would take all the 
gold all the other nations had pro- 
duced to buy it, that when the stage 
beauties and the jazz were brought on 
with the balloons, they touched their 
cigarettes to the balloons and for a 
time it sounded like the guns on the 
old Western Front. On behalf of the 
management of the hotel in which the 
dinner was held, the banqueters were 
begged to quit these attacks on the 
balloons. They did so after a group 
had descended to the street and 
brought up their auto horns so that 
they could continue form of 
noise. 

The dinner had its solid and serious 
side, however. Dr. Green’s address 
was crammed with information as to 
how great the United States was and 


Some 
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EQUIPMENT WANTED 





Wanted 

Used Potter or other four or eight page 
Rotary Press, suitable for printing a four 
page comic section. Teil us what you have 
and price. New Nonpareil Company, Council 
Bluffs, Iowa. 





R. HOE & CO. 


For One Hundred Years the Leading 

Designers and Manufacturers of News- 

paper Presses and Printing Machinery 
of All Kinds 


Quality First— 
Progress Always 


We always carry a full line of Press 
and Stereo-room supplies, including 
blankets of all kinds, knives, rubbers, 
cheek woods, matrix paper, imported 
and domestic tissue, paste, brushes, 
chemicals, counters, paper roll trucks, 
etc., all at the lowest prices consistent 
with Hoe high quality. 


504-520 GRAND STREET 


NEW YORK CITY 
No. 7 Water Street Tribune Building 
Boston, Mass, Chicago, Illinois 








For Prompt Service 


TYPE 
Printers Supplies 
Machinery 


In Stock for Immediate Shipment by 
Selling Houses conveniently located 





“American Type the Best in Any Case” 


AMERICAN 
TYPE FOUNDERS CO. 


Boston Pittsburgh Kansas City 
New York Cleveland Denver 
Philadelphia Detroit Los Angeles 
Baitimore Chicago San Francisco 
Richmond Cincinnati Portland 
Atlanta t. is Spokane 
Buffalo Minneapolis Winnipeg 


Printers’ Outfitters 

Printing Plants and Business bought and sold, 
American Typefounders’ products, printers 
and bookbinders machinery of every descrip- 
tion. Conner, Fendler & Co., 96 Beekman St., 
New York City. 


For Sale 

Goss Junior Straightline 16 page press, belt 
driven and electric control; with full stereo- 
type equipment and trucks and chases. Bar- 
gain for quick sale Call or address ‘The 
Gazette, Kalamazoo, Mich 

For Sale 

12-page Hoe Unique newspaper press_ with 
stereo. outfit, 4-6-8-10-12 pp.; 16-page Potter 
with stereo. outfit—both very low price for 
quick sale. Baker Sales Co., 200 Fifth Ave., 
New York. 

For Sale 

Having recently installed a larger press we 


have for sale a 24 page Goss press in good 
I Price reasonable. The Dispatch, 





for 


February 25, 1922 





as to the bright business prospects of 
the future. John Leitch told his 
audience that the greatest loss in the 
war “was not by the men who fought, 
but by those behind the 
lines.” 

“They,” he said, referring to the men 
who stayed at home “learned how to 
loaf.” They back to 
their old standards of intelligent and 
honest work for an honest day’s pay, 
said Mr. Leitch. 


Mr. Newspaper Map 


Would You 
Double Your 
Classified? 


Are you interested in a 
that will pull? 


E. J. CRAINE 


8431 120th Street 


who stayed 


needed to get 


Sefvice 

Con McCole told stories of men and 
incidents in the hardcoal mining fields 
about Wilkes-Barre. 


The banquet committee was com- 









posed of Daniel Derr, Frank J. Richmond Hill, New York ed Wi 
O’Brien, Jerome P. Fleishman, Harold ~~ lassified dopment 0 

< é , s issuing classified materia’ r 
H. Cone, Frank T. Ellis, John R. weekly, and semi-weekly ponent re years, © 


Ewell, Harry Lewy, Walter S. Ham- 
burger, William G. Horn, Joseph M. 


a reasonable rate. The copy is 
to individual needs of any cali aan 
is great for trade papers and journals 














Mann, John Lyons, Jacob G. Moses, Write for particulars, 
Norman M. Parrott. 

NE 
EDITOR & PUBLISHER RATE. CAD 





1. General Advertising 
a. Transient rate 50c per agate line (minimum 
space 14 lines—1 inch). 


b. PREFERRED POSITIONS, 








oS 672 agate lines $200.00 — 
oa. cig a - mp Front and back cover rates on application 
Quarter page ...... 168 “ - 60.00 Inside front 
Eighth page ....... 84 “ - 35.00 a ee 
Sixteenth page ..... 42 “ 7 20.00 All other positions 25% extra. 
2. Time Contracts 
Agate 6 insertions 12insertions 26 insertions 52 insertion 
A Lines within year within year within year within yer 
A eee 672 $188.00 $175.00 $150.00 $125.0 
Half page ......... 336 100.00 94.00 88.00 75.0 
Quarter page ...... 168 56.00° 50.00* 47.00* 44.00 
Eighth page ....... 84 30.00° 28.00° 25.00* 23.00 
Sixteenth page ..... 42 18.00* 15.00° 14,00* 13.0 


All 52 consecutive-insertion contracts (see last column above) are based on consecutiv s 
sertions within the year. Extra space is charged at the 52-insertion rate, but contract is credite! 
for one insertion only. 

Half pages and full pages on 6, 12 and 26-time contracts may be used at the option of te 
advertiser within the twelve-month period. 

“Quarter, eighth and sixteenth pages must be on definite copy schedule. 

b. Contract advertisers are accorded the privilege of same insertion rate for larger space. 
For example: an advertiser under contract for twenty-six (26) quarter-pages at $47 per insertia 
is accorded the privilege of half pages at $88 and full pages at $150, but such advertisement # 
to be credited on contract as but one insertion of contract space. 

c. Rate maker card—52 consecutive insertions—minimum space 28 agate lines—net rate %& 
per agate line. Extra space pro rata. 

d. All rebates earned by advertisers using more than contracted space within life of contac 
are paid in advertising space to be used within one month after expiration of contract. 





FOR SALE 
One Hoe one ton Metal Pot. 
One Flat Casting Box 11 Point 
yee <> 3 ae 
Address B-809, Editor & Publisher 








Established in 1912 


3. Classified Advertising. 4. 
hi: Re) Wve ndcecdénasanes -06 a word 


Reading Notices—(None.) 


BOE DUB. 6 x cs.cas 30s seg ncseses 06 a word S. Commissions. Allowed to recognized age 
Situations Wanted............ .03 a word cies on other than publishers’ advertising. 
Business Opportunities......... .06 a word 


b. All advertisements inserted on a strictly cash basis, 
except on orders from contract advertisers. 
ec. No discount for frequency of insertion. 








® Newspaper Plant Equipments a 





PECKHAM MACHINERY CO. 


MARBRIDGE BLDG, 34th & Bway 
NEW YORK CITY 





Exclusive Sale of Complete 
Newspaper Plant; 16 page press, 
Model B Intertype, 2 Model 5 
Linotypes, steel cabinet, new type; 
installed 8 months ago. Can ship 
and install immediately. Good 
terms. 


LIST 26, 16 Pages, For Publishers, NOW READY 


6. TERMS. 

a. All accounts payable net 30 days and subject to sight draft immediately thereafter. 

b. Two (2) per cent. cash discount allowed on current advertising bills paid on or before te 
tenth (10th), provided all previous bills are paid. 

c. Engravings, electrotypes, etc., are made at the expense of the advertiser and are not si 
ject to cash discount. 

d. Advertising copy will be prepared by the service department of EDITOR & PUBLISH® 
at an additional charge of 10%. 





7. Mechanical Requirements. 

Column width, 13 ems. 

9 x 12 inches. P 

Double center spread, 12 inches deep x 19 inches wide. Half tones used in advertisemes! 
should be 133 line screen. 


Column depth, 168 lines. Columns to page, 4. Size of m# 








8. Time Schedule and Miscell 9. Publishing Date—Saturday of each week 
All copy subject to publishers’ approval. b. Forms close Thursday night. 
Advertisements must be in office by Thursday for current week’s issue. 

Corrections on advertisements may be made up to Thursday, 5 P. M. 

EDITOR & PUBLISHER will not be responsible for errors in advertisements, due # 


eaoP 





FOR SALE 


Goss Pony Straight Line Press. Prints 
4, 6, 8, 10, 12 or 16 pages, seven or eight 
columns to page, length of page 22 
inches. 

Goss 4 Deck Straight Line Press, 
ready for immediate delivery. Capacity 
4, 6, 8, 10, 12, 14 or 16 pages, 24,000 per 
hour, 20, 24, 28 or 32 page papers 12,000 
per hour. Seven or eight columns to 
page. Length of page 22% inches. 


Which Press Interests You? Write. 


WALTER SCOTT & CO. 
PLAINFIELD, NEW JERSEY 


New York: 1457 Broadway 
Chicago: 1441 Monadnock Block 











failure to return proof in time to make corrections. : 
f. Failure to furnish new copy on definite insertion contracts will compel use of pre 
advertisement. 


display and position. d 
h. All cuts should accompany copy. i. All new cuts and art work made at expense 
advertiser. 


a 





10. Circulation. 
a. Member of A. B. C. 


b. Date of statement...... June 30, 1921 
ot. re year ending June 30, 1921 
CIN: vai. voawcosecade 4,700 





ll. Subscription Rates—Domestic $4.00. Canada $4.50. Foreign $5.00. 





12. Executive Personnel. 
James Wright Brown, publisher; John F. Redmond, managing editor. 





J. B. Keeney, advertising; Fenton Dowling, circulation. 
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Introduction to Employer and Employee 














sTUATION WANTED 
\ 4 WORD for advertisements under this 
iyssification. bh th order. For 
Poy ral (adv. not to 


wemployed 
- @ words) FREE. 





ising Manager, 
; > 

: n for position in or near Philadel- 
ag vr copy writer and solicitor. Eight 
= new: , s : Can 

; 5 r advertising experience. a 
pot wewsPee at once. Address Box B-821, 
ee ppiror & PUBLISHER. 


Solicitor 

» experience and demonstrated ability. Fully 
ook with classified specialization and de- 
eet of conservative space accounts. 
Fre as in present city. Original ideas in 
as and copy writing. Business College 
pre’ Thoroughly familiar with the theory 
x pctice of resultful advertising. Available 
March Ist. A, D. Vert, 2 Mclivin St., South 
achester, N. H. 


iesiness Manager 

jeertising Manager and circulation manager, 
neal years) experience in these departments 
P aties of from ten to twenty-five thousand 
oulation. Age 38, references good. Address 
N.Y, Bibs B87, care Editor & Publisher. 


rice 









ca 























































































































































>.) managing or news editor desires 
cenenced Ps : : . 
jon on afternoon paper in Ohio Valley. 
=e Bi. of recommendations. Work in medium 
xcty preferred. B-806, Editor & Publisher. 
Writer 
Pplicatin MEMss with 25 years’ newspaper experience seeks 
sition as editorial writer on Democratic news- 
% extn He iring high class work, heavy or light. 
Ries 3789, Editor & Publisher. 
— Manager 
‘ Business Manager available on one month's 
isertions vice, 13 years’ active experience in news- 
nin year wer work. Best of references. Have been 
125.0 sssiul and have a comfortable sum in- 
75.0 ei and laid by for the proverbial “rainy 
rn y.” A creator of advertising and builder 
= ieulation. Write B-815, care Editor & 
3.00 Pbisher. 
13.0 
ecutive ¢ Working Young Woman 
is credite ve trained, with three years’ successful 
ence as reporter and feature writer 
a job offering bigger opportunities. 
mee Pacific Coast. Address Box B-804, 
¢ & Publisher. 
rger space Editor 
er insert Biving to sale of leading daily paper in town 
rtisement # BB 130,000, managing editor is open for posi- 
s. Paper one of best paying in state and 
et rate 2% feet remarkable circulation gains during 
i managing editor was in charge. If 
of contac. ested will send recommendations verifying, 
ct iss B-823, Epiror & PUBLISHER. 
—— Manager 
s position where aggressive, experienced 
is needed, able to plan and work big 
P Bemigns of advertising and _ circulation. 
wis waty years’ experience building these de- 
eats on large and small papers gives 
mence, covering wide range, enabling 
© successfully cope with every condi- 
Good executive, worker, copywriter, 
man and general producer who sets pace 
encourages others to do their best, Con- 
mm desired where hard, intelligent work 
Ri produce results, Consider handling either 
after. musing or circulation on large paper or 
vr before he Mewtation on medium size paper. Address 
M3, care Editor & Publisher. 
are not sii, Manager, Asst. to Publisher 
UBLISHE has eight years’ experience would re- 


Some owner or publisher of all the 
ai work of his paper. Understands mod- 
«counting, advertising records, A. B. 
mords and has the ability to build up the 

morale of the business office. Has 
ved as circulation manager, classified ad- 
ung manager, office manager and pur- 
dvertisemes? ent. Member of International Cir- 
anagers’ Association. With present 
er five years. Am not a roamer. Now 
oyed, but would consider offer of $60 a 
, if there is a chance to grow. Inter- 


Awe be arranged. Box B-811, Editor & 
lisher, 


Editor 
metent editor who has spent number of 
st years specializing in study of people, 
pets in northwest, seeks opportunity 
we on experience and training and 
defintely. Age 35. Want opening where 
Swill be taken in part for share in news- 
T enterprise in promising field, daily paper 
Not afraid of work, profession absorbs 


——— 


Size of pat 


a 
each week 





nents, duet * 


of preview 






» insure go 


t expense # 


. imerest. Must be right proposition. 
+ good and will prove it. Am now 
4. t0 Make crowning effort. References. 


Fs, Editor & Publisher. 
See ee 
eeeeee® ted 





Pgng editorship of an afternoon paper in 
P wader 60,000, Rietaiens 1 year reporter 
.,J*ats copy desk on metropolitan paper; 
“8 Managing editor in city of 35,000; 2 
™ paper in city of 60,000 as city editor, 
o% desk, Sunday editor and editorial 
o At present head of desk on metro- 
eber. College man. Married. Age 
Address B-814, Editor & Publisher. 






















SITUATIONS WANTED—Continued 








Managing or News Editor 

Exceptionally capable executive, head writer, 
makeup, seeks change. Widely experienced 
New England's larger cities. Builder. Always 
produces high grade, newsy paper at mini- 
mum expense College man, 38 Married. 
Convincing references. Box B-805, care Editor 
& Publisher. 


HELP WANTED 
6c A WORD for advertisements under this 
classification. Cash with order. 





Copy Writer 


Evening paper, only daily in field, city of 


36,000, wants young man or young lady adept 
at writing copy for retail accounts. Write 
giving age, experience, samples of work and 
salary wanted to start. Address Box B-807, 


care Editor & Publisher. 





Editorial Position Open for Trained Man 
\ trained newspaperman for editorial position, 
preferably one who has had trade or technical 


journal experience. Applicants are requested 
to give their qualifications for a position of 
this kind, stating experience a expected 
salary. Address Box B-816, care Editor & 
Publisher. 





“Once to Every Man” 


Live Salesmen calling on Business or Adver- 
tising Managers of newspapers can make profit- 
able connection handling service every live 
publisher can use with profit. Service only 
one of kind, now serving 100 newspapers 
throughout States and Canada, Splendid op- 
portunity for business getter. Liberal com- 
mission and exclusive territory. Write, giving 
experience, present territory and qualifications. 
Address President, Box 260, G. P. O., New 
York. 


Wanted 


by New England evening newspaper an ener- 
getic, clear-headed reporter, young college man 
with some training and promise of future 
growth preferred. News sense and ability to 
write well required. Address Box B-793, Edi- 
tor & Publisher. 


Wanted An Editorial Writer 


High class conservative Democratic Iowa news 
paper has an opening for an editorial writer, in 
a city of 45,000 population. This is a real op 
portunity for a capable man who desires a 
permanent position. No others need apply. 
References exchanged. Address B-787, care 
Editor & Publisher. 











BUSINESS OPPORTUNITIES 
6c A WORD for advertisements under this 
classification. Cash with order. 





For Sale 


In third richest agricultural county of the 
United States, The Louisiana Sun, established 
32 years with but two prior ownership changes, 
is for sale. Gross income for past twenty 
months $21,874.88, averaging $1,093.74 per 
month, Gross expenses same period $11,618.10, 
averaging $580.90 per month. Net income for 
twenty months, $10,256.78, averaging $512.84 
per month. 2,050 subscribers at $2 the year. 
ads in circulation, prestige, and influence 
in home country and portions of two adjacent 
counties. Hammond, population 4,000, is in 
center of “strawberry bed of America,” which 
shipped 1,276 carloads berries in 1921, valued 


at $2,5 Bumper 1922 crop on way for 
April. Center dairy and truck section sup- 
plying New Orleans market, 52 miles away. 
Large lumber interest. The Sun is official 
organ for city and country school board. 
Equipment, Model K, new melting furnace, 


Reliance Babcock, 8x12 and 12x18 C, & Ps, 32 
inch paper cutter, 32 inch perforator, type, 
stones, etc. Reason for selling, present owner 
also heads large contest firm and finds work of 
handling crews on road, getting contracts, and 
handling newspaper more than one man can 





reasonably look after, No lease. Sale price, 
$6,000 cash, or $7,500 with terms. Address 
Louisiana Sun, Hammond, La. 

Large City Daily 

can be purchased by responsible party. This 


newspaper has been making rapid growth and 
has a big future ahead of it. The owner ha; 
just decided to sell on account of some verv 
recent developments outside of his present 
business. This proposition is paying better 
than 10% on the investment and if its present 
growth continues it will pay double this 
amount within a period of 5 years or less. 
This publisher has never considered a sale be 
fore and the plant is now offered exclusively 
through the National Newspaper Bureau, 
Mendota, Illinois. It can be bought for 
$500,000 on terms to responsible parties. 


Only Daily for Sale 

in progressive western city of over 10,000; 
gross income for 1921 over $100,000; no debts; 
no competition; job plant cennected; good 
will of community enjoyed; tangible assets 
over $30,000. Requires $18,000 cash to handle. 
Address F. M., 714 Brunswick Bldg., New 
York City. 








Wanted 


A going publication printing plant. 


J Box B-796, 
Eprror & PuBLISHER. 


Wanted 


A Good Reporter, Capable of 
Taking Charge of the Finan- 
cial Page of a Large and Im- 
portant Daily Newspaper in 
a Provincial City in the East. 
Must Have Had Some Experi- 
ence in Financial News and 
Be in Possession of Satisfac- 
tory Credentials as to Char- 
acter and Ability. Reply: 
B-800, Editor & Publisher. 








Leading Newspaper in Metro- 
politan Western City seeks 


CIRCULATION 
MANAGER 


with knowledge, initiative, and 
ability to work with organization. 
Sunday circulation now more 
than 100,000. Daily circulation 
also over 100,000 mark. Kindly 
state qualifications in first letter 
which will be regarded as con- 
fidential. Address Box B-808, 
Editor & Publisher. 











WIDER FIELD FOR WESTERNERS 


Four States Added to Advertising Man- 
agers’ Assn.—Sprague is President 


Advertising rates, co-operation ex- 
tended to national advertisers and agen- 
cies, methods of solicitation, the news- 
paper labor situation and special adver- 
tising features were discussed at the fifth 
annual meeting of the Mid-West News- 
paper Advertising Managers’ Association 
in Kansas City last week. Officers were 
elected as follows: President, H. A. 
Sprague, St. Joseph News-Press; vice- 
president, L. R. Wilson, Omaha World- 
Herald;  secretary-treasurer, W. B. 
Flowers, Topeka Capital; committee 
chairmen: membership, H. E. Dreier, 
Oklahoma City Oklahoman; program, 
B. P. Bartlett, Kansas City Kansan; 
grievance, F. O. Larson, Tulsa World. 

Territory embraced by the association 
was extended to Illinois, Wisconsin, Min- 
nesota and Colorado. The former states 
were Kansas, Iowa, Missouri, Oklahoma, 
Arkansas, Nebraska and Texas. 

The next regular meeting will be held 
in Omaha, probably in September, and 
it is expected that a called meeting will 
be held in June at the A. A. C. W. Mil- 
waukee convention. 


New Home for Daily States 

The New Orleans States is to erect a 
newspaper building at Camp and South 
streets, facing Lafayette square. A deal 
has been closed, it is stated, by which 
Col, Robert Ewing, proprietor of the 
States, obtains possession of the site, 
now occupied by the Christian Women’s 
Exchange, for twenty-five years at the 
rate of $5,000 net annually. The lease 
will not be operative for some months, 
and in the mean time plans for the build- 
ing will be completed. 





Came daily newspaper 
publisher can buy protected 
minority interest in prosperous 
leading daily of small middle west 
city. Holding has been returning 
owner for personal effort and in- 
vestment $800 to $1,000 a month. 
$40,000 cash required. 


Proposition X. G. 
Charles M. Palmer 
Newspaper Properties 
225 Fifth Ave. New York 








Unusual Opportunities 


Daily & Weekly 
NEWSPAPERS 


TRADE PAPERS 


HARWELL & CANNON 


Newspaper and Magazine 
Properties 
Times Building, New York 
Established 1910 











For Sale: 32-pp Hoe 


Rt. angle, two decks, four plates wide, 8 
cols. 12 ems, Kohler Control, type col. 
length is 22 in., tapeless folder, extra roller 
stecks and spindles, metal furnace, carved 
casting box, elevating table and double 
steam table. 


IMMEDIATE DELIVERY 


Southern-Publishers Exchange 


INCORPORATED 
Newspaper Propertics and Equipment 
No. 203, Carneal Building 
Richmond, Virginia 











WE CONNECT THE WIRES —_— 


















NEWSPAPER ADVERTIS- 
ING solicitor and copy 
writer wants eastern position 
at around $3000. Six years 
selling, including daily of 
50,000. “Accomplished a 

reat deal in developing new 

uSiness, running into large 
appropriations; leaves a good 
impression on customers.” 
Age 30 and growing. Men- 
tion 10616. No charge to 
employers. 







FERNALDS EXCHANGE, INC. 
THrmo Nari. Bioe.. SPRINGFIELD. Mass. 





Wanted 


A Well Equipped Man Fa- 
miliar with News to Take 
Charge of an Important 
Morgue with Four Subordi- 
nates in a Large Eastern 
City. Must be Acquainted 
with Library Methods and 
Be Willing to Work Hard in 
a Position That Will Create 
Fine Opportunities for Ad- 
vancement in Salary and 
Position. Address: B.801, 
Editor & Publisher. 
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ALL SELECTED # 
SECOND SERIAL } 
SHORT STORIES 3 


You get the best stories 
by the best known writers. 
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DID YOU EVER ¢ 
SEE A SECOND ¢ 
HAND DIAMOND? 3 


METROPOLITAN 
NEWSPAPER SERVICE 
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Associated Editors | 








They Forget 
the News— 


They Remember 
the Features. 








35 N. Dearborn St., Chicago 














America’s Best 
Magazine Pages 
Daily and Sunday 


Newspaper Feature Service 


241 WEST 58TH STREET 
New York City 








increase your business— 
you want it increased. 


You have thought of press clip- 
But let us tell you 
how press clippings can be made a 
business-builder for you. 


BURRELLE 


145 Lafayette St., N. Y. City 


Established a Quarter of a Century 








“The African World” 


“Cape-to-Cairo Express” 
every Saturday 


AMERICAN OFFICE 
No. 1 West Thirty-fourth St., 
NEW YORK CITY 


Telephone Fitz Roy 2969 
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Managing editors and city editors are always on the lookout for news and 


feature ideas that can be used locally. 


Epitor & PusiisHEr will pay $1 for 


each hunch published under this head. The fact that the hunch is now being 


worked successfully in your 


them and mail them in and receive 
hunches will not be returned. 


ACH Sunday the Chicago Herald and 


Examiner runs the portraits of two 
progressive ministers of the city with 
the caption “Is Either Your Pastor?” 
The names of the churches nor the min- 
isters are not given in the accompanying 
matter. Such information as the length 
of service, the membership of the church 
and Sunday schools, some of the leading 
activities (but not told too specifically) 
give clues. The answer is given the fol- 
lowing day IK H. M. 

\ short daily feature, casily obtain 


able from local business and professional 


men is the group of answers to questions 
put as follows: 
Name? 
Business ? 
Favorite Recreation— 
To play? 
To watch? 
avorite Novel? 
Poem ? 
Song ? 


IF 

lavorite 
favorite 
Pet Aversion ?—T 


The Buffalo Times each day prints a 
list of telephone numbers, and the num- 
bers appearing on current gas and elec- 
tric bills. The paper pays the bills the 
numbers of which correspond to those 
appearing in 


the paper R 


John Barleycorn may be legally dead 
hut he is still a lively topic of speech, 
thought and consideration. This fact was 
proved recently when the News-Sentinel 


ot our city ran a questionnaire headed 
“Are You In Favor of Prohibition?” 
The questionnaire was printed daily for 


two weeks and some 16,000 readers sent 
whether they were in 
favor of absolute prohibition, the return 
of the old the beer and 
wine the government delivered to the 
home, sale of any liquor in the origi- 
nal package by the government or the 
sale of liquors as therapeutic agents, ob 
tainable in drug on physicians’ 
prescriptions. These various points were 
set out in the questionnaire. In connec- 
tion with the questionnaire the News 
Sentinel ran an interesting contest 
offering cash prizes for the best estimate 
the outcome of the 
prohibition.—M., 


in answers telling 
saloon, sale of 
by 
the 


stores 


also 


on straw vote on 


The 
feature 


Kansas City Star makes a weekly 
of “Who’s Who in Kansas City.” 
\ brief sketch of a prominent man of the 
under heads: His- 
life, Boyhood ambitions, Clubs, 
Recreations, Ambition for Kan- 

Three one-column pictures are 
used, recent photograph, at 
about 20 or 25 years old, and one as a 


child.—O. A. 


city is given, these 
tory of 
Hobbies, 
sas City 


one a one 


The Massachusetts Minimum Wage 
Commission fixed $12 as the minimum 
for the living wages of a working girl 
in the Bay State. In my telegraph of 


recent date 


was a story of three Boston 

workers” who tried the 
of living on the allowance of 
per diem, for meals, assumed 
Commission in fixing the $12 wage 


social 
ment 
cents 
the 


They collapsed in from 24 hours to three 
dinners 


days, strong longings for course 
and lobster salads evidently contributing 


city does not bar it 
Address your contributions to the Huncn Epitor. 
payment by return mail. 


experi- 
78 


by 





from this department. 
When they ofrecer clip 
Unavailable 


to their failure to enjoy the experiment. 
I gave a hunch on this to one of our 
girl reporters to localize. She made a 
good story by interviewing working girls, 


citing restaurant prices, etc., in this city, 
and, also, by herself trying the experi- 
ment a few days.—A\. b 

The Springfield, [1l., State Register 


has aroused much interest among school 
students by an essay contest on city 
zoning and planning, Springfield’s city 


government now being engaged in de- 
veloping a zoning system.—L. G. S. 


successful street man makes it a 
point to become acquainted with the ele- 
vator operators in all the larger office 
buildings, and on his rounds, with a few 
resourceful inquiries, often gets wind of 
excellent stories. Most of the 
elevator men are acquainted with the 
tenants of their buildings as well as the 
prominent men who visit the offices and 
they quite often have information of vital 


One 


some 


importance. If you will take notice the 
next time you ride on an elevator, you 
will see that business men carry out 
conversations without noticing anyone 
else in the car. The operator cannot fail 
to get some big tips in his continuous 


trips up and down, therefore.—B. A. T 


used by the Des Moines 
connection with a Shriner 
can be adapted to many con- 
fraternal societies and other 


This idea, 
Register in 
convention, 
ventions of 


organizations. Pictures were advertised 
for: “Who is the oldest Shriner in the 
state? What family can claim the largest 


number of members in its immediate cir- 


cles—that is, father and sons or broth- 
ers? What family in the state can claim 
the most generations of Shriners?” 
Prizes or payment is seldom needed in 


M. 


contests of this sort.—F. H. 


A series of signed articles by country 
school teachers has been found by 
Ohio paper an effective means of stimu- 
lating interest among rural readers. The 
county superintendent assigns subjects to 
teachers he knows are best qualified to 
write on various phases of school life, 
and has the articles ready for publication 
cach Wednesday and Saturday. We is 
glad to do the work for the sake of a 
chance to have school facts presented to 
the paper’s subscribers. Typical subjects 
are “Hot Lunches in the One-Room 
Rural School:” “How I Organized a 
Parent-Teacher Club;” “A Circulating 
Library in a Country School;” “Play 
ground Games,” ete.—R. W. P. 


one 


The Des Moines Register is getting 
ready to start its second annual rat 
killing contest. Prizes are offered to 
individuals who kill the most rats, turn- 
ing in the tails as evidence of the de- 
struction. The plan this year has the 
hearty endorsement of the lowa Farm 


Bureau, which has recommended that all 
county agents co-operate and each act as 
the head of the campaign in his county. 
Local business firms and others thought 
so well of the plan last year that several 
hundreds of dollars in extra prizes were 


awarded in addition to the prizes offered 


Register.—E. P. S. 


V ‘The 
















Sir John Foster Fras 


is writing a weekly 


“London Letter” 


which is 





appearing in the 
Springfield Union 
Cincinnati Times Sta 
Indianapolis Star 
Wheeling News 
Vancouver Province 


other 





and representative papers 


Brilliant and Entertaining, 





Wire for Samples and Price | 
The McClure Newspaper Syndicat 
373 Fourth Avenue, New York City | 















Million 
Dollar 


Hearst 
Features 


The World’s Greatest Circulatiq 
Builders 
International 


Feature Service, Inc. 
New York 








All of the youngsters will bk 
interested in our 


LESSONS IN 
BASEBALL 


Service begins March 20th, 

THE INTERNATIONAL 
SYNDICATE 
BALTIMORE, MD. 








Offset Gravure 


A leading publisher writes: 


“It is the best pictorial supplemal 
we have ever issued. You are toh 
congratulated upon the excellence @ 
the work. 


“Most charming pictorial effects 


“An artistic quality distinctive {roe 
any other method of reproduction.” 


Offset Gravure Corp 
351 West 52nd St. New Yi 
Telephone Circle 7395 
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For Evening and Suny Newport 


International News Servic? 
World Building NewYork. 
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WHERE ADVERTISING PAYS 


Morning, evening and Sunday these Ohio newspapers swing over 
the State. They leave no section of the State untouched. 


Ohio is a State of great affluence, her total wealth reaching over 


$10,500,000,000 


= — 


Ot this enormous sum, each one of Ohio’s 5,759,368 inhabitants has 
a liberal share. 


The wealth of a community is after all the strongest argument 
that can be advanced in support of profitable advertising. 


It is the vitally necessary thing that contributes to the advertis- 
ers success. 

The power of a newspaper to influence trade and promote buying 
depends primarily on the monetary assets of its readers. 


There is no question about the wealth of Ohio, nor is there any 
question about the tremendous influence these Daily Ohio News- 
papers wield among their readers. 














Cireu- 2,500 10,000 Cireu- 2,500 10,000 — | 
lation Lines Lines lation Lines Lines 
Akron Beacon Journal..... (E) 32,587 085 085 Lima Republican-Gaz....(M&S) 11,736 035 035 
WR BOE civuddcs cakes (E) 17,432 06 06 “Marietta Times ..........<: (E) 5,982 025 025 | 
*Akron Sunday Times....... (S) 21,834 07 07 Middletown Journal ....... (E) 4,674 .025 025 | 
*Athens Messenger ......... (E) 9,199 03 03 Newark Amer.Tribune......(E) 6,550 025 025 
Bellefontaine Examiner.....(E) 4,264 0179 =.0179 Piqua Call and Press-Disp..(E) 6,132 025 025 
Cincinnati Enquirer...... (M-S) 72,294 17-35 .17-.35 Portsmouth Sun and | 
Cleveland Plain Dealer....(M) 182549 32 32 Times ........++++++: (M&E) 15,638 06 .06 
Cleveland Plain Dealer..... (S) 215,703 37 37 Portsmouth Sun-Times....... (S) 9,552 04 04 
Columbus Dispatch ........ (E) 68,234 15 iM Toledo Blade .............. (E) 87,519, 25 23 
Columbus Dispatch ........ (S) 73,369 15 14 7Toronto Tribune .......... (E) 1,092 O11 O11 
Conneaut News Herald..... (E) 3,080 017 0179 Warren Daily Chronicle....(E) 6461 025 025 
Dover Daily Reporter...... (E) 4,103 02 02 *Youngstown Vindicator..... (E) 24,587 .07 07 
*Hamilton Daily News...... (E) 7,123 03 03 *Youngstown Vindicator ....(S) 25,277 07 07 
Ironton Irontonian ........ (M) 3,150 0179 0179 c 
Kenton Democrat ......... (E) 2,400 014 014 Government Statement, October 1, 1921. 
©8 tess Wane onl *A. B. C. Publisher’s Statement, October 1, 1921. 
Times-Democrat ....... (E&S) 15,517 06 05 +Publisher’s Statement. 
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FIRST PLACE AMONG 
EVENING NEWSPAPERS 


The New York Globe 


In the composite judgment of sixteen well-known 
New York advertising agencies, who scored Jie Globe, 
Journal, Mail, Sun, Telegram and World, according 
to their opinion and experience, in a recent ref- 
| erendum, giving The Globe highest total rating 
for Newspaper Excellence and Medium Effectiveness. 


Reader Attitude 


Confidence and regard and esteem—because of reliability and fairness 
—considered trustworthy because neither partisan nor sensational— 
for the reason that it “keeps the faith’’ with its readers. 





Reader Reaction 


A constituency with buying power to gratify desire created by the 
advertising of all grades of merchandise from ‘‘popular-priced”’ to the 
| choicer and even expensive—with the habit of noticing and responding 
to the selling message. 





TE 


Votes Canvassed and Results Certified by Ernst & Ernst 


—_—_— 


It is therefore determined authoritatively that The Globe sur- 
passes all other New York evening newspapers in ability to 
contribute to the production of results for advertisers. 


A. B.C. THE NEW YORK GLOBE = 0" 
JASON ROGERS, Publisher 
Lorenzen & Thompson, Inc., Special Representatives 
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Space-Buyers’ Chart and Market Survey of the 


STATE OF WEST VIRGINIA | 
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WEST VIRGINIA—MOUNTAIN EMPIRE OF WEALTH 


Hills Underlaid With Mineral Wealth That is Greater in Value Than Mines of Gold, Tower Above Thriv- 











mong the better 
imwn institutions 
i higher educa- 
in are the Uni- 
nity of West 























Net Virginia is 
: square 
6. It is abund- 
ly watered and 
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of the State 
h estimated at 
Ore than 135 
late miles. 
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ing Modern Cities 


Mountain Em- dryness or mois 


Photo by Keystone. 





and Rich Valleys 











ys VIRGINIA, ture with the result that world than West Virginia boasts it Stat 1 the soil is par- 
pire of Wealth, is crossed with it is possible to carry on outdoor labor central, northern and Greenbrier se larly well adapted for fruit growing. 
file valleys and from hills above them without fear of seasonal interruption tions. pples, peaches and other fruits are 
lhere comes a steady stream of mineral Climatic conditions combined with There are in excess of 87,200 farms grown gene d find a ready market 
yalth that is richer and more lasting high fertility of soil make possible the in the State. West Virginia is famed distant citie 
fen mines of gold. No single large city widely diversified and abundant harvests particularly among agriculturists for her While Pennsylvania and Arizona, 
mth crowded tenements’ undesirable for which West Virginia is justly cele- wool, it having won the highest award only, exceed West Virginia m the value 
jyng conditions play any part in the brated. The annual value of the farm at the Paris Exposition. The live steck [ their annual production of mineral, 
pstrial and commercial’ life of this crops of the State is in excess of $112,- interests of the State are large and the it is doubtful if any State in the sister- 
prosperous commonwealth. Instead, we 845,000. State is well adapted to sheepraising. hood equals her in the wealth of her 
‘i the trading areas there more clearly In the valley of the Great Kanawha The annual wool clip is in excess of natural resources which have hardly 
ined with various sections centering River is found one of the finest grazing 2,500,000 pounds been scratched. 
lier business activities in medium-sized regions in America and no finer blue Wheat, rye. corn, oats, potatoes and all Almost all of the land area of West 
mgessive and modern cities that are grass farms are found anywhere in the general farm crops are grown in every Virginia lies within the section that is 
emounded by rich generally recog- 
cultural com- nized as the Alle- 
mites or rich gheny coal belt. 
ising or indus- This is the highest 
inal towns. grade bituminous 
The schools of coal found any- 
& State rank where in the world 
gong the best in and it has proven a 
i nation and 


big factor in cre- 
ating the present 
unusual buying 
power of the state. 
While it is true 
that thousands of 


minia, Bethany, tons of coal are 
t De Chantel, now being shipped 
vis & Elkins from West Vir- 
ti West Vir- ginia to the mar- 
rf Wesleyan. E kets of the world 
The land area of that demand the 


highest grade fuel, 
both by water and 
rail, new mines are 
being constantly 


$s many opened and it can 
rigable tribu- be truthfully said 
is to the Ohio that the mining in- 
iver, which dustry is still in its 
mids the State infancy. 

nthe west. The 


Fifty of the fif- 
ty-five counties of 
West Virginia have 
workable mines 
and the coal 


| 
} 
area 
The climate 5f of the state is 
ic { 
tt Virginia is | about one-thir- 
« Ss r 
; healthful and # teenth of the total 
y ‘ coal area of the 
S thousands i 
ss } entire country 
Wsitors  an- ce 
aly to itp | About 75,000 per- 
mountain re- er are me 
where life in | in the mines of the 


State, and normal 
production exceeds 


full, There Beauty, dignity and inviting a ager 4 are the outstanding characteristics of the West Virginia home and here and there where (Continued on 
® extre ; the mountains part to thrill the traveler with magnificence of her scenery they are sometimes found. Some are humble but modern ; at 
remes 0 while others, like that shown above, reach the estate of the mansion and blend oa the atmosphere of the South of another day with page IT) 
ture or of the wealth and power of the modern age. 
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Power to buy! 


No other expression could convey the 
mineral wealth ready for the markets of the world. 


importance of this scene of 


Here we have coal—thousands upon 


thousands of tons of it—extending as far as the eye can see and already on its way. 
Fuel minerals flow cut of West Virginia in a steady stream and gold—gold to spend for 
the things that make life worthwhile—flow back in. 





WEST VIRGINIA—MOUNTAIN 
EMPIRE OF WEALTH 


(Ce ntinued row Ie 











87,000,000 tons annually, 
production exceeds 3,000,000 tons 

One of the greatest salt 
tions of the United States is found in the 


high in th 


COKC 


while the 
producing sec- 


Kanawha valley and ranks 
mineral assets of the state 


West Virginia has long been noted for 





WEST VIRGINIA CROP 
FACTS 


Value 
Buckwheat ........... $1,092,000 
EE a kesu'cwsen Gaiebae 25,636,000 
Hay (Tame) .... 24,200,000 
PAD ncn ee bs Hber'seewew as 4,266,000 
eee. 9,234,000 
OD Sesinwhsaonaumeesen 264,000 
Sorghum Syrup 675.000 
Sweet Potatoes ........ 357,000 
PNOD ois soso xors fiw 2,600,000 
OE ose anus py copepaen 8,075,000 





Total value—all crops..$112,845.000 











supply of 
In some sec- 


its seemingly inexhaustible 
petroleum and natural gas. 

tions of the state natural gas is so plen- 
tiful that it is used almost to the ex- 
clusion of coal and an abundant supply 
remains for export by pipe lines in 
neighboring states. In the production 
of natural gas the state stands first in 
the union. The annual production is in 
excess of 300.000.000.000 cubic feet and 
than $50,000,000, ex- 


15 valued at more 


ceeding Pennsylvania’s output by $25,- 





000,000. 
West Virginia petroleum is of a high 
vrade for retining purposes and_ brings 
highest market prices. The annual 


for 


tion of 
are practically always taken 
earth on a royalty basis which assures a 


and the enrichment of the native. 
first, coal, calls for the employment of 
thousands of 





February 25, 1922 








minerals even distribu- 
others. Two 


from the 


assure a more 
wealth than any 


steady return to the owner of the land 
The 


and 
wages in 


men of experience 
training that commands high 
its mining. 

Some iron is mined in West Virginia 


and other minerals include cement, and 


grindstone, 
throughout 


sandstone and 
found generally 


limestone, 
which are 
the state. 
While little utilized there is probably 
no state in the east that exceeds West 
Virginia in the abundance of its water 
power. Practically all of its streams 
have a rapid descent and this, combined 
with an unlimited supply of coal 
and petroleum, has been one of the lead- 
ing factors in attracting thousands of 
new industrial enterprises to the state in 

the last ten years. 
The leading industries of West Vir- 
ginia include steel and iron in their vari- 
f flour, pulp, 


Ras, 


ous forms, wood 
queensware, porcelain, fire brick, leather, 
tobacco products, machinery and rubber 
products. So many industries have been 
added to the long list of the state in the 
last ten years that by their diversity they 
demand the employment. of kind 


glass, 


every 














West Virginia is justly proud of her public schools and displays that pride by the 
expenditure of millions of dollars annually in up-keep and improvements. The faith of 
her citizens in the future is probably displayed to better advantage in these huge in- 
vestments ‘in the mental welfare of the rising generation than in any of her other 


investment activities. 


production is in excess of 8,000,000 bar- 
rels. 

The three most minerals to 
industry—coal, petroleum and gas—com- 
prise more than .90 per cent of the state’s 
mineral output. When judged from the 
standpoint of representative buying 
power this places West Virginia high in 
the ranking of states because these three 


necessary 








There is no great dominating population center in West Virginia such as are found in 
other states of the east that are rich in natural resources with the result that there has 


been no congestion in industrial development. 


Plenty of light and air an2 general in 


all industrial plants and expans‘on has followed the I'nes of the small plant unit. 





ee 
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The wealth that has come from West 
ginia’s hills has been poured back into bet 
cities with the result that every on g¢ 
cities can boast of homes and temples of 
ness that are the equal of those of any 
state in the union. 


and class of work 
year. 

The mountains of West Virginia » 
well timbered, the forests being prixj 
pally composed of hardwood of the m 
valuable kinds. The products of 
state’s wealth add in excess of $15 
000 to the buying power of the s 
annually. 

In population West Virginia js 
an .\merican state. The total pops 
tion, according to the last census a 
1,463,701. Of these 1,135,329, or 99x 
cent, are native whites. It is also work 
of note that 84.2 per cent of the totd 
of native parentage 

West Virginia is justly proud of} 
educational facilities and the high 
centage of children that avail themeniill 
of the opportunities offered for mem 
improvement. The state spends milioiill 
of dollars annually on the developmeiim 
of her free schools and the total reg 
attendance of children between the a 
of 5 and 20 years exceeds 350,000. 

Transportation has kept pace wi 
West Virginia’s rapid industrial devel 
ment during the last ten years 
hundreds of miles of new railroad o 
struction reaching into new fields 
development have been built. Milo 
of dollars have also been spent on m 
building. 

See Page XIV. 


at all seasons 
















While West Virginia has spent millions in the improvement of her public schools | 
has not neglected her institutions of higher education. 
and colleges is well-known among educators. Above we have a glimpse of the 
of the University of West Virginia, at Morgantown, one of the best known of 
state’s several large educational institutions. 
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Sy HUNTINGTON, W. VA. 
> > SPACE BUYERS CHART ~ Bre, City Classed as Leading Industrial and Trading 


Center of Rich Coal Oil and Gas Section. 








Population Location Suburban and Farm Residents 
On the Ohio River, with packet service to Pittsburg Hluntington is the center of a large territory lying along 
. ind Cincinnati, en the Chesapeake & Ohio R. R., and the the south bank of Ms Gate a ang ng bs a * 6 
‘A B. C. City and Suburban.......... 70, Norfolk & Western. Ohio Valley electric lines run to | ™ “h canern farm settom of ( hio and oS Been: 
tember of Commerce, City.... | Ast land, Kentucky, and Ironton, Ohio. The towns in the vicinity of Huntington are: Ashland, 
“ommerce, City and Sut urban....... 140,000 | - Ky., 14,729; Catlettsburg, Ky., 4,183; Ceredo, 1,110 
é Industrial Workers «++ 20% | Keneova, 2,162; Logan, 2,998; Point Pleasant, 3,059 
Negroes 3% English Reading. .... .98% Principal Industries Williemsen, 6,819. 
t Home Owners (fam.).60 } 
Digtudents ....--++-+-- 5 Summer Residents 





Furniture, glass, railroad freight and passenger cars, 


Bonk fabricated iron work, electrical stores, mining machinery, 
anks : #0 
; brooms, tobacco, chain, fibre furniture, thermos bottles, : ea 
Savings .. Resources...... . gas engines, side boards, stoves, brick, spring beds, veneer Hardware 
ane 2, Jesot es 7 P 1 frut 1 Ire 
Trust —. Re sate : *"n02 OC clay, shingles, bluing, church furniture, overalls, bottles, ; , Purniter: 
jomal ...- +--+ ee eeese 0 : 179,77 , ; “onfee . 
my ee Aaa ‘ Resources...... 742,67 gas stoves, steel rails, bolts, spikes, hogsheads, mattre . Confectioner 
tate ..- ’ , ‘ : , he Citiod Shoes . Clothing 
monel metal and fiour D 1 
enta 
Schools 
> 24 . ° ° 
Pupils seve 7,63 Special Information 
igh . Pupils Sua 2 
> : at ‘ 
Junior “High Pupils. . . 2,05 One hundred and fifteen establishments employ normally 
Colleges ....---. Marshall |, ae P 83 : 


W Reheat Houses 


Retail Section 


10,00) workers The population of Huntington has in The retail section includes some of the finest stores in 
Theatres creased 165 per cent in the last decade. Cheap fuel, both West Virginia, varying from large department 
oi! and gas, have made Huntington the center of s well stocked specialty-shops. It covers about three-cighths 
Legitimate, F rer fo agp Ye = — picture an many industries. The excellent transpertation facilities of a mile on Ninth St., about three-cighths on Tenth St., 
vaudeville, 1. tal number of seats, 7,900, have been another faster te ita resid mrentl, ‘The wide about a half a mile on Third Ave., and a half a mile 
e c . eh orirth > 
Churches pam vs its mar pent erage a s - P osperity | irth Ave 
Independent oO any singie argce inatustry t ouses a . * 
senti - Baptist. 11: Cath 3: . . . " i 
Adventist, 1 ox 11; Catholic, 3; Christian. 4; | new $4,000,000 plant of the International Nickel Co., the | Residentiul Features 
Congregational, 1; Hebrew, 1; Lutheran, 1; Methodist 7 - . ; | 
Episcopal, 14; Presbyterian, 3; Protestant Episcopal, 1; large Chesapeake and Ohio R. R. shops and a Liggett & Mostly m 
Scientist, 1 Myers factory 


section 


stores to 





on 


dern one-family houses. No tenement or mill 


Retail Outlets for Nationally Advertised Products ' 
; ; . Trading Area 
Auto (Passe nger) = Confectioners .... 44 a Pe eee Hats and Caps. a ians - 


Auto (Truck)... Delicatessen ... ? Fruits .... lewelry . 1 Photographers ... 15 The trading area covers the rich farming section of 
Auto ore s) o- on ss Mekers..... 26 Furniture ........ 27 Ladies’ Tailors... 2 Piancs . wiéues Ohio and Kentucky and the rich coal oil and gas sec- 
o ( ¢) Ags Uxgists seeeee OO » arkets... staurants , Pees 
art oa “a =. Fi a Me at Markets. 4 Re ta ant: tions of West Virginia. It extends north along the Ohio 
‘ 18 Dry Goo Garages ~- 30 Men’s Furnishings 1. Shoe . saeee = 

Cigar Stores. . 12 Department Stores Grocers 260 Merchant Tailors Sporting Goods... 3| River, west to Ashland and Catlettsburg, Ky., south to 
Cloaks and Suits 3 Electrical : Hardwore ....... Milliners coeves Bf Stationers 4) Williamson 
BENG ccccrecce 29 





, east to Hurricane. 


; Newspaper. 
NOTE— Facts and figures were secured from H. E. Mathe secretary Chamber of Commerce, Superintendent of me 
Schor Png 


Merchants and bank statements. | Advertiser (Fve.). Herald-Dispatch (Mor.). 
id of & Advertiser (Sun.). Herald-Dispatch (Sun.). 
high pa 


4 CO-OPERATION— 
SERVICE 


[s mnilhed 
efficient circulation is what you get from this bang-up newspaper 




















along with a 95% 


Leads in the City of Huntington 


—Leads in Immediate Suburbs 


Offers the use of window for display purposes in the heart of the shopping district, supple- 
mented by personal letters to dealers and attractive two color posters. 


The only newspaper in West Virginia with a NEWSGRAVURE SECTION. 


THE HUNTINGTON ADVERTISER 


“Huntington's Oldest and Foremost Newspaper” HUNTINGTON, W. VA. 



































— SPACE BUYERS CHART ~ 



























| Population Location 
§ 
4 a ee ee Pere ie ee et tn re rere 22,354 Charleston 
I sia. ed wicks evbcgneanbeoudenet4sece 39,608 thus having a water route to Cincinnati, 
i TE RE te |e A ee a eae On eo 39,608 | other points on the Ohio River. 
BR: Cite ek SBR soi 6:8 dies ccs cvcncscas 116,000 main line of Chesapeake & Ohio R. R. and the Baltimore 
Chamber of Commerce, City........--.2++--00- 42,631 & Ohio R. R. and the Kanawha & Michigan R. R. 
Chamber of Commerce, City and Sub............ 100,000 It is known as the most northern of 
Native Whites .... 83.5% Industrial Workers... 33% the most southern of the northern, the most eastern of the | 
~ a eeee 8.5% English Reading..... 95% western and the most western of the eastern. 
Foreign born ...... 8.0% Home Owners (Fam- 
OED Sek kscers ess, ER 
Principal Industries 
Banks cones ston is the home cats the Government arr 
gun torging and pre jectile plants. 
DD “Sscadeyssessss Resources .....$10,746,280 | are steel, iron, window glass, bottles. 
ES  sacavosccees ee | Resources .... 487.574 | photographic glass, enamel, mine cars, 
wide variety, marine boilers, overalls, 
| furniture, axes, bricks, 
Schools ectta, acids, dyes, fibrated products 
Public Grade ......... 21 POE: cccstsxisccce Baad 













Charlest 
Dunbar, 1,000: 





Theatres 





| villages: 


Nitro, 









Moving pictures, 11; vaudeville, 1; miscellan s, 2 | 3.250: Cabin Creck, 500; 
under construction with 3,000 seating capacity each. | Montgomery, 2,136; Clendenin, 
Average number of seats, 400; total number of seats, 4,350 | St. Albans. 














reliable sources. 



















The Daily Mail, since its reorganization under new 
ownership nearly eight years ago, has attracted wide 
attention : 






BECAUSE of its general superiority, which is to 
be compared with that of the best newspapers pub- 
lished in cities at least five times as large as the city 
which is its place of publication. (Visitors to 
Charleston say: “Why, this isa METROPOLITAN 
newspaper! 







oe 








CHICAGO 








shoe polish, coal, oil, gas, 


on is surrounded by 


Institute, 175; 
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NY 
%¢ 





is sitvated en the Great Kanawha River, 


Pittsburgh and 


It is situated 


the southern cities, 


nor plate, 
The principal industries 
lamp chimneys, 
chemicals of a 
knit goods, paint, 
terra 


paper, pulp, 





Suburban and Farm Residents 


the following towns and 
10,500; South Charleston, 
Spring Hill, 146; 


Belle, 


SUPREME CIRCULATION 


In the Trade Area of Charleston: 


It is Yours if You Buy Space in the Pages of 


atleston Daily Mail 


Published Every Week-Day Evening and Sunday Morning 


on the | 


Kanawha City and | 


BECAUSE it is an INDEPENDENT newspaper, 





1922 


Survey in Two Parts—Part ] 


CHARLESTON, W. VA, 


City Classed as Industrial and Chemical 
Center. 





Special Information 
Charleston is one of the largest chemical centers in 
the United States, due not only to the nearness of fuel, 
both coal and gas, but to an evenness of barometric 
pressure, which enhances its value as a chemical center, 
| Within a radius of fifty miles 20,000,000 tons of coal 
100,000,000 cubic feet of gas and two 
millicn barrels produced annually. 
Retail business for 1921 amounted to over $25,000,009, 


| are mined yearly, 
} 
| amounted to $50,000,000 


wholesale business for 1921 
manufactured prodttcts 1921 amounted to $25,000,000. Ip 
this vicinity 15,000 miners are employed, 2,500 employed 
2,500 employed in glass 


| Bank clearances fer 1921, $229,000,000. The 


in chemical industry, industry, 


government 
armor plate gun forging and projectile plants are the mest 
modern and up-to-date in this line. 

In nearly every 


line Charleston has enjoyed an increase 


in business in 1921 over 1920. Enormous building opera 





tions are in progress both residential and business, 


A new state capitol to replace cone destroyed by fire is 


ahout to be erected at a cost from six to ten million 


dollars. 


Churches 





Te eee errr 1 Church of Christ 
oo dunvecstde-coe ae Episcopal 

REEEE  wued-imey 2 Lutheran coecene il 
Christian 2 pS eee 
Christian Science 2 Mormon . - l 
Hebrew 2 Presbyterian .......... 9 








NOTE—Feets and figures were secured from S. P. Puffer, Secretary of the Chamber of Commerce, Board of Education, bank statements and other 





possessed of the CHARACTER which can be built 
only on such independence. 


BECAUSE 


are So. 


its readers KNOW these things 


It is not surprising, therefore, that The Daily Mail 


goes into more 


“one-paper” homes than any other 


newspaper in this, the largest, county of the State. 


It thoroughly covers this rich trading territory. 


BRYANT, GRIFFITH & BRUNSON 


FOREIGN REPRESENTATIVES 
NEW YORK 


BOSTON 
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Editor 








Groceries ...----++- 5 Dey Goods .......5 5 
MAMAS oc cc ccccascce SO caccit wawecs 2 
BYERS... cccccccee 4. Hardware. <....:....8 
Ghoes ...c-cccccess 2 Confectioners ...... 3 | 
Residential Features 
Mostly one and two-family houses. Charles- 


ton isa city of homes. These are well kept and 
of brick and frame construction. The business 
center area in which are situated the leading 
stores and principal hotel is modern in every 
detail. 


& Publisher 





= 





Retail Section 


— 


for February 25, 


There are nearly eight miles of retail stores | 


on Capital, Virginia, State, Kanawha, Hale, 
Summer, Washington, Elizabeth and Charles- 
ton Streets and Bigley and Tennessee Avenues. 
Every variety of business is represented. The 
stores are commodious and well lighted and up 
to date in every particular. 


the city 


Scattered through- 


out are many neighborhood retail 


sections. 


| 





1922 





Survey in Two Parts—Part 2 


CHARLESTON, W. VA. 





Trading Area 


The Charleston trading area extends on the 
northeast to Clendenin, on the southeast to 
Thurmond, on the southwest to Clothier, on the 
northwest to Red House. This takes in a num- 
ber of good-sized towns whose business founda- 
tion is strongly laid for a period of prosperity 
that should endure and surpass any previous 
period. Besides these industrial towns, Charles- 


ton is surrounded with a fruit growing and agri- 
cultural section. 

Practically every line of business showed an 
increase in sales in 1921 over 1920. 











Retail Outlets for Nationally Advertised Products 


Auto (Passengers) ......... 37 CHES Rickndsdddanes 
Auto (Truck) .......-...... 17 Confectioners ........ 
Auto (Tires) Agys.......... 22 Delicatessen .... 

Auto (Parts) Agys......... 2: Dress makers ........ 
I ec cveesddidesedongence 12 BS si cndsccncess 
Cigar Staves .......0000006.. B Fy. GeeGe nccecicecece 
Cloaks and Suits.......... , 2 Department Stores ... 


Evening Newspapers 
Daily Mail 


natdaes 28 POEIENUEE  Saccccdecécsdassesse) fi WEEE Raavivssecscinssaas © B® asccteassasstteadkads 
Orr 54 BON ahd entantiiaticeue oe Hate and Cape...cccccccceess 4 ORCHERRB, cncccccccccocceoecsss S 

0 TE vaiiconactinciaae 16 WG Fak oos cavedvcknanedes 21 Photographers .........+.0+++ 9 
eddies ae Furniture .......-..000020000+ 14 Ladies’ Tailors .............. 3 ner: le ain se SAR = 
peabedd 30 UIE wacinicdingicasecunes 8 Wess BENG siccicccscinded (@ Shoe Dealers ....cccccocicce. 26 
peanens 18 GIN Ne singdcctscccscnascne On Men’s Furnishings .......... 26 Sporting Goods ... 3 
cheunws 6 Grocers . ivecsaneceuad aan Merchant Tailors ............ 12 NN civatcouisaddiadenne’. a 














Morning Newspapers 


Gazette 






Every Space Buyer Naturally Wants the 
Largest Circulation in West Virginia 





Sunday Newspapers 


Daily Mail Gazette 





and Just as Logically Does He Choose 


THE CHARLESTON GAZETTE 


“West Virginia’s Largest Newspaper” 


A.B.C. 


Literally blanketing the Cog City and radiating to even the remotest parts of the state, The 


Morning, Net Paid... . .17,692 


Sunday, Net Paid...... 20,471 
LINE RATE, .06 


A.B.C. 





Charleston Gazette offers national advertisers by far the most effective and productive 
medium for sales impetus in the entire state of West Virginia. @ Local advertisers at one 
cost concentrate their promotional efforts in The Gazette, which also enjoys practically three- 





fourths of the national accounts placed locally. 


REPRESENTATIVES: 


Eastern—GEORGE B. DAVID CO., 
171 Madison Ave., New York 


Western—A. R. KEATOR 
1411 Hartford Bldg., Chicago 








The Charleston Gazette Has 
No Circulation Records to Break But Its Own 
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Population 
PN RIE otic as ne cahemesang ee 9,201 
ORO SPN ics ss ncs damasecdesn scan 27,869 
i RRR ren iets gnletep 27,869 
, BX. City and Suburban... 80,000 
ear of Commerce, City........... 31,000 
Chamber of Commerce, City and 
RRETENIDD oo cin ok oe ccm ge biew ojkeis's 45,000 
Natives Whites . re English reading...94% 
oe ea 4% Home owners 


Foreign born ..... 8% 
Industrial Workers 30% 


Banks 


(families) ......28% 


National ........ 3  Resources.$14,024,405.00 
SO er 5 Resources. 7,159,401.06 
Schools 
Public grade ..... Ce AIDING 55:0 x0 cos OR 
High ... ee 1,152 
Parochial ‘schools. a re 430 
Business Colleges.. 1 Pupils ........... 124 


The suburbs of Clarksburg have a school en- 
rollment of 6,761. Harrison County has 13 
high schools, which is the largest number of 
any county in West Virginia. 

Theatres 

Legitimate, 2; moving pictures, 6; moving 

picture and vaudeville, 2, Largest theatre seats 


1,200 and 870. Has a Keith Circuit theatre. 
Total number of seats, 4,720. 





NOTE— Facts and figures were secured from Carl S. 


SPACE BUYERS CHART ~ 7 





34 


Principal Industries 


Window glass (seven factories), cathedral 


glass, bottles of all varieties from milk to drug- 
gists’ phials, tin plate, carbon sticks and plate 
opal ware, metal reducing, tin can, macaroni, 
marbles, sanitary pottery, caskets, bricks, coal, 
oil, natural gas, machinery, 


glass novelties. 


Special Information 


Clarksburg has the 


fourteen glass factories, 35 
brokerage houses, situated here. Has an as- 
sessed valuation of over $100,000,000. Its popu- 
lation has shown an increase of 202.9% in 
population between 1910 and 1920. The city 
has a city manager form of government. Over 
one million dollars has been spent on munici- 
pal improvements in the last four years. One 
hundred coal mines are in operation within 
eighteen miles of the city. Center of richest 
oil and gas region east of the Mississippi. The 
Akro Agate Co., the only exclusive marble 
factory in the world, sends these treasures of 
childhood to every section of the globe. 





Lawson, G. D. Theleen, secretary 


25, 


clothing, boxes and | 


largest production of 
window glass of any city in the world. Has | 
wholesale and | 


1922 


Survey in Two Parts—Part 1] 


CLARKSBURG, W. VA. 
The Fuel City 


——w 
City classed as trading and industrial center. 





Suburban and Farm Residents 
The 


surrounding towns include: 
5,701; Bridgeport, 1,346; 
Salem, 2,320; Shinnston, 
Lumberport, 900; 


1,088; 


Weston, 
Wilsonburg, 380; 
1,679; Wallace, 800; 
Enterprise, 128; Burnsville, 


Buckhannon, 3,785; Philippi, 1,543, 


Location 
Clarksburg is located on main line of the 
Baltimore & Ohio R. R., about half way be- 
Washington. Branch 


lines radiate in all directions, connecting with 





tween Cincinnati and 


Wheeling and points west, Richwood and 


Charleston to the south, and direct connections 


with Pittsburgh and the north and west. An 
electric line with 65 miles of track for a pack- 
age and fast passenger service connects Clarks- 
burg with Fairmont, Weston, Bridgeport, 
Wolf Summit, and other points. 
Churches 

EME Sosa eiwmen 7 Leathéran.:...4.0 1 
GOUMONG siccceeeee 4 Methodist Episcopal 17 
Christian ........... 4 Protestant Epis. .. 3 
Congregational ... 1 Presbyterian ...... 3 
FICDIOW site. secs 1 United Brethren... 4 





of Chamber of Commerce, Board of Educaticn, banks, merchants and manufacturers, 








Clarksburg’s Leading Newspaper 


For Sixty Years 


The Clarksburg Telegram 


EVENING AND SUNDAY 


The TELEGRAM is the great home newspaper of this rich 


trading territory. 


With two afternoon editions and a 


Sunday 


morning edition, the TELEGRAM covers central West Virginia 


completely. 


Its influence in civic and political matters is statewide. 


Charter Member Audit Bureau of Circulations 


PAID (Oct. 1921) { Daily, 7,542 


CIRCULATION 


TELEGRAM maintains a Service Department that is 


The 


Sunday, 9,469 


prepared to co-operate with advertisers in every reasonable way. 


Advertising Representative 
McQUOID AGENCY 
New York and Chicago 


Flat rate, 3¥%c an agate line 


CLARKSBURG 
WEST VIRGINIA 
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Survey in Two Parts—Part 2 


CLARKSBURG, W. VA. 








| WV holesale Houses | and shops carrying the widest variety of ne- Trading Area 

| cessities and luxuries. The retail section ex- | : 

Groceries 6 Drugs Clarksburg trading area takes in many towns 
SE Ok en st 4 Confectioners and villages from which it not only receives 


i 

tends about one mile on Main St., nearly one 
); | ae > tte... | business intermittently, but which also rely on 

i 


mile on Pike St., and well over a mile distrib- 


Shoes 1 Paper 1 | uted on a number of cross streets. | this city for their entire needs, in foodstuffs, 
Dry Goods 2 clothing and amusements. This fact is reflected 
7 ae eet a . , by the thirty-five brokerage a z 
Residential Features n : s ~ his af a mee at “ weatoeeme 

The brokerage houses and wholesalers of RONEES SESS CNY: 
Clarksburg distribute their products through- Mostly one and two-family nounes o bon de-| The trading area extends on the north as 
out West Virginia. : tached type, modern and equipped with all) far as Fairmont, on the east to Tunnelton, 


modern improvements. Judge Ben Lindsey, of | south to Richwood, and west to Pennsboro. 














a 
rad 2 < - 
2 
sh ite 
——— 
————————— 


e- : : 

Retail Section Denver, was so well impressed with Clarks- _ aa” ; ee ar 
ch ‘ ; : ; j ‘ : : There are many smaller towns lying’ within 
th | Clarksburg’s business and shopping center is | burg, he compares it with cities of 100,000 | this section, which, though small, contribute 
- metropolitan in aspect, with up-to-date stores people. largely to Clarksburg’s business. 
ns | . <= 
An | Retail Outlets for Nationally Advertised Products 
‘k- = 
cS ay, Eee ere, BOIL 0.4. oO ane oa eS Sd gone 4 WO Awaciswwess viidareuseahe a Merchant Tailers ..... 10 

ps Be, KEUMER) 66.65 ceecncine rere BI ooh on cna'sncbbae sicae 20 CREE Gkaaslae Sanees Wa daea recone, e Milliners ......... ‘ 13 
rt, Auto. (Tires) Agys..........scce0. 20 PEE ards wccuns setwminweceny 20 CIB cic ccccewevasatineangesic 125 Opticians ......cc-cceseees nody chen om 
CD oe” See rs 19 Se WE 14-55. abate sc tdanbesneenes 12 NG dic ahdasccitdcevendennen 8 PROUNIPOGINON 6 occ cee inten duuaes 7 
SSE Te eee ee oye ere TS 5 Depattinemt Steres ov cc.n. cc ccciccs 4 Tie Ova ss < caw recenceieans 2 | ee pee Chie deandaneees 4 
SN SEE 6. ide (a bscunecsseecéons 9 ONE acids eudiids cinnwaaneéon 9 WONG 6 ae cd vecc dines sc ridsheen cents 13 Restaurants ... 14000 eneean Oe 
Cleake and Swils. ......0i ccesecevces 7 WE Gs Sapahintcdadueneanneees 3 ge a PP ee Leer soe 3 Site Tae 66 og Fis oe eck BF 
1 NL BG Sés Cuba dbeS de dune dea wan 15 i eA OPE ee GR, meee 8 ae Te odd icc cdece vce cdabs 14 Ges ROE atic cccciacdcecsa S 
7 IED. 6c acinccPivsccoesesas 28 PONE awit evacavarenul haunt 9 Men’s Furnishings ............+..- 17 SUID i inics ccékuasveddendas 3 
3 = —E —EE — —— ——e — —_ —EE — — —— 
3 
4 Morning Newspapers Evening Newspapers Sunday Newspapers 
al Exponent Telegram | Exponent Belegram 
! 
rs. 1 








To Reach the Buyers of Central West Virginia It is 
! Absolutely Essential That Your List Includes 


Che Clarkshurg Exponent 


EVERY MORNING EXCEPT MONDAY—SUNDAY ISSUE AT REGULAR RATES 


! The only daily morning newspaper in the Third Congressional District con- 
sisting of Eleven Counties in the most prosperous part of West Virginia 


DISTINCTLY A MORNING NEWSPAPER FIELD 


The Exponent is read by well-to-do city and rural dwellers. It prints more human interest features than 
any paper in the state—comics, including “Jiggs”; has the full NEA service and full Associated Press tele- 
| graph, and uses them intelligently, resulting in a well-rounded newspaper that lives twenty-four hours a 
| day in the homes of the people who buy adv ertised products. It invites and gets the woman reader, domi- 
nates a rural field representing a group of prosperous people who read the paper they buy. 


Circulation: paiy'Averase | 8,251 crea divest to subscribers’ homes 


One edition daily—no duplication of sales, assuring to 

local and national advertisers 100% buying circulation. 
The Clarksburg Exponent offers to advertisers definite quality and quantity and a fair rate that absolutely 
is not deviated from. Sample copies and rate cards supplied on application. Write for a copy—its superior 
typographical make-up, its tone and quality are contributing factors in making The Exponent the most 
valuable medium for advertisers seeking favorable introduction in Central West Virginia. 


teers Nepevorn’”” THE CLARKSBURG EXPONENT — “Sosrn WPrunren” 


347 Fifth A 419 Marquette Bldg. ! 
New York Clarksburg, W. Va. Chicago, Ill. | ‘ 














SCRE gO TE 


en hl Ct A RINE ST: 





Vill Editor & Publisher for February 25, 1922 











Prosperous Trading Areas 
Surround the Cities of 
West Virginia where 

Daily Newspapers | . 
Are Published s 





DAILY NEWSPAPERS OF 
WEST VIRGINIA 


Bluefield Telegraph (M-S) 
Charleston Gazette (M-S) 
Charleston Mail (E-S) 
Clarksburg Exponent (M-S) 
Clarksburg Telegram (E-S) 
Elkins Inter-Mountain (FE) 
Fairmont Times (M-S) 
Fairmont West Virginian (E) 
Grafton Sentinel (E) 

Hinton News (E) 
Huntington Advertiser (E-S) 
Huntington Herald-Dispatch (M-S) 
Keyser Mineral News (E) 
Mannington Leader (FE) 
Martinsburg Journal (E) 
Morgantown New Dominion (M) 
Morgantown Post (E) 
Moundsville Echo (FE) 
Moundsville Journal (EF) 
Parkersburg News (M-S) 
Parkersburg Sentinel (E) 
Point Pleasant Register (E) 
Sistersville Review (E) 
Wellsburg Herald (E) 
Wheeling Intelligencer (M) 
Wheeling News (E-S) 
Wheeling Register (M-S) 
Wheeling Telegraph (FE) 
Williamson News (E) 
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Population 
Pe NORE oc wschu sense cinkwen sien 9,711 
OS. oCGc sc slsawancsnegaseneutes 17,851 
RSs. Ee Rat aad GOMALG...0.0:0's sscns'ews 54,571 
Chamber of Commerce, City...........- 20,000 
Ch. of Commerce, City and Suburban... 35,000 





| Native Whites..88.1% Industrial Work- 
i Negroes ........ 7.1% PG. .cowdeesat 3,000 
Foreign born... 4.8% English reading. . 95% 
Home Owners (Families) ............. 4,218 
Banks 
Mational 2... 0... 2 Resources. $10,455,522 
eee 4 Resources. 4,755,338 
Schools 
PabiteGerade ...c0.9 Papas ..25565...37P 
PC isciuawoocat | 473 
Theatres 





Three Motion Picture, seating 1,600. 


One Vaudeville and Musical Comedy theatre, 
seating 
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Location 


Fairmont is on the Baltimore & Ohio R. R. | 
and the Monongahela Railway (Pennsylvania | 
System branch line from Pittsburgh, Pa.) and | 
also is the center of the Monongahela Power 
& Railway Co. fast electric freight and pas- 
senger lines connecting with Mannington, 
Clarksburg and Weston, W. Va. 


It is about half way between Washington 
and Cincinnati and but fifteen hours from New 


York. Through trains connect Fairmont with | 


those points. 


Principal Industries 


The principal industries of Fairmont are the 
manufacture of glass bottles—two of the larg- 
est plants in the United States being located 
here—fibre board, fibre board and wood pack- 
ing boxes, building and paving bricks, mining 
machinery, coke and its by-products, ammonia, 
tar, benzol and chemicals. A very large brass 


| producing plant has recently been completed. 


Fairmont is also the heart of the northern 


| West Virginia coal mining region and busi- 
| ness of large proportions is transacted by coal 


NOTE— Sources from which facts and figures were secured: 


operators with headquarters here. Five hun- 
dred thousand steel mine ties are manufac- 
tured and shipped from this city annually. 





Member A.B.C. 













every four persons. 






The West Virginian. Further 















95) 


distribution! 





Published in a city of 17,851 population, The West 
Virginian enjoys a circulation of 4,810 (September, 
1921, A. B. C. Report) or better than one paper to 
It is generally understood that 
every person in the community who can read, reads 


A. B. C. Report shows that 95% of The West Vir- 
ginian’s daily distribution is to local and suburban 
homes the same evening issued—it goes into more 
than 3,000 of the 3,200 dwellings in Fairmont. 


direct to local and su- 
burban homes the same 
evening — no delayed 


25, 


1922 


Survey in Two Parts—Part 1 


FAIRMONT, W. VA. 


City Classed as Industrial and Mining Center 





Suburban and Farm Residents 


The following towns in the vicinity of Fair- 


mont contribute to her business: Grafton, 
8,517; Shinnston, 1,679; Farmington, 679; 
Monongah, 2,084; Mannington, 3,673; Morgan- 
town, 12,127; Fairview, Grant Town, Rives- 
ville and many other towns and villages along 
her three interurban lines. 


Special Information 


Five million tons of coal are shipped from 
Fairmont annually. New mines are, being 
opened continually, bringing additional popu- 
lation. 

A five million dollar by-product plant is lo- 
cated here. 

Nominally the Monongah Glass Co. and the 
Owens Bottle Co. employ over 2,000 workers. 
Four thousand carloads of glass are shipped 
annually. The United States census of 1920 
shows but 2.5 per cent of the populace are il- 
literates. There are 62 establishments engaged 
in manufacturing, with an annual output esti- 
mated at $17,500,000. The population of Marion 
county, of which Fairmont is the county seat, 
is 54,571. There are 3,200 dwelling houses in 


Fairmont. 
Churches 


5 Baptist, 3 Christian, 1 Episcopal, 8 Metho- 
dist Episcopal, 3 Protestant-Methodist, 2 Catho- 
lic, 2 Presbyterian, 1 Lutheran, 1 Hebrew, 1 
| United Brethren, 1 Free Methodist. 








T. D. Connell, Secretary of Chamber of Commerce; stores, theatres, Board of Education and 


In Fairmont, Advertisers Concentrate n— 


Che West Virginian 


—and Get RESULTS! 


Associated Press Full Leased Wire Service 


The West Virg 


region. 


analysis of the the wealth of p 


obtain results t 


ian’s columns y 


103 PARK AVE., 
A. R. KEATOR, Chicago 


inian is the only evening newspaper 


in Fairmont, Marion County, known as the heart of 
the important Northern West Virginia coal mining 
It dominates its field, giving exceptional 
coverage and precluding the possibility of reaching 


atronage here through other media. 


That is why the majority of national advertisers 
concentrate in The West Virginian—and why they 


hat keep them in The West Virgin- 
ear after year. 


MacQUOID AGENCY 


National Representative 


NEW YORK 
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GROCETIES .. 00000 @  Sentioner ...5. 6... 1 
Meats ......----+-- E ERMRGWOR® oc. 5.0505 1 
RAREST 4 Confectioners ..... 4 
NO Sad ssiews 1 


Clarksburg wholesalers also supply part of 
the needs of the Fairmont retailers though the 
Fairmont wholesalers supply a major portion 
of the city and surrounding territory. 


Retail Section 
The main retail section covers about 7 blocks 


| hela River in 1921 
veloped on the East Side which includes a large 


on Main St. and a number of stores on the streets | 


crossing Main. Since the opening of Fairmont’s 
mammoth concrete bridge across the Mononga- 


a new retail section has de 


bank 


department 
lishments. 


store, and many other estab- 

Fairmont stores are thoroughly modern as to 
equipment and merchandise, making it possible 
for the entire populace to do their entire buying 
at home. 


Residential Features 


Mostly one family modern houses, well kept 
and have all modern improvements. There are 
apartments and no mill or factory settle- 
ment. About 25 per cent of the homes are 


few 





Survey in Two Parts—Part 2 


FAIRMONT, W. VA. 





owned by the tenants. 
increased rapidly. 


Trading Area 


Fairmont has a comparatively large trading 


Property values have 


| area, taking in a rich coal and mining section. 


It extends as far on the northwest as Littleton; 
on the northeast to Morgantown; on the south- 


| east to Grafton and Philippi and on the south- 


west to Shinnston. 

In the immediate vicinity of Fairmont are 
many small towns whose trade’ comes exclu- 
sively to this city. A considerable portion of 
this suburban population is made up of miners who 
receive high wages and are large consumers of 
food and clothing. 


Retail Outlets for Nationally Advertised Products 


Auto. (Passenger). . oy ginwe Oe a Ee ee ee ae Furriers 

Auto. (Truck)............55. 15 NED vcs caceccss edades 18 Garages .. 

Auto. (Tires) Agencies............ 28 Druggists ........ 10 Grocers . 

Auto. (Parts) Agencies....... . 14 Be Geese ecvcccccusiveccedens 4 Hardware .... 
Dt ebigipans ssaecssusnansene 6 Department Stores...... ere eye ee Hats and Caps 
Smee SOOTOS. occ ccc ccccccccccccces 12 Electrical ... 3 Jewelry ...... ‘ 
Eee eee 7 Florists .... 5 Ladies’ Tailors ... 
DE Skog cCaeK Co eke RO sbeCaene” 16 DE dencduh Vecessn ads uaeteaee a Meat Markets .. 
) ¢iawiscadeacvateedeks OO PES cae cnc kcccandevibacetas Men’s Furnishings 


Morning Newspapers 


The Fairmont Times 


Evening Newspapers 


The West Virginian 


Merchant Tailors ......6...cce0. 4 

| BNO ck ccunsecaudbeouseuaees 7 
.139 Opticians . sceseenceguanea on 
ieacae 4 Photographers duuesadeéuan o 
caned 5 Pianos .... cetcashenener me 
5 OT ee 26 

8 See Sn 545.55 c wn texandendves 11 

15 A eee eee 2 

waned 13 Stationers .. cesceegocene & 


Sunday Newspapers 


The Fairmont Times 


THE FAIRMONT TIMES 


A MORNING NEWSPAPER IN A NATURAL MORNING FIELD 
MEMBER OF THE AUDIT BUREAU OF CIRCULATIONS 


The Times is growing 


Growing in popularity. 


Growing in advertising value. 


Growing in circulation. 


Use its advertising columns and grow with it 


EVERY RURAL FREE DELIVERY ROUTE LEADS TO MINES AND FACTORY 


PAYROLLS. 


FAIRMONT 


Is the County Seat of Marion 


FAIRMONT HAS 38,946 POPULATION WITHIN THE THREE MILE 
RADIUS—60,000 IN THE CIRCULATION RADIUS 


Fairmont has four railroads, five interborough lines “with 130 miles of traction lines,” 


tunning through the richest coal and agricultural section of West Virginia. 


A. E. CLAYDEN, 347 Fifth Ave., New York 
J. W. HUNTER, 419 Marquette Bldg., Chicago, Il. 


National Representatives 
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BLUEFIELD, W. VA, 


City Classed as Trading, Coal Distributing 
and Railroad Center. 





Population Location Churches 
PERE RMD, Siew iis aidan dint dso bebe chn 0b% don ann 15,282 | On N. & W. R. R. terminus of three divisions of this 4 Baptist, 1 Catholic, 1 Episcopal, 1 Hebrew, 1 Lutheran, 
oe ener ane t becen tense tees arane road. Trolley connection with Virginian at Princeton, | 4 Methodist, 1 Presbyterian, 1 Dunkard, 1 Christian, 
C. of Commerce, City and <page erat Ree. 260,000 | another connection at Rock. Electric road to Princeton 
Native Whites ..... 80.4% Industrial workers. 20% | and Graham, Va. Suburban and Farm Residents 
ND. chcccctedes 17.8% English reading. 95% 
Foreign born ...... 1.8% Home owners ..... 3,000 Towns surrounding Bluefield are Princeton, 6,224: 
Bramwell, 1,696; Montcalm, 100; —— 647; Oakvale, 
Principal Industries 381, and Graham and Pocahontas, 
Banks : 
ae F Flour, armatures, creamery, mine supply factory, railroad Wholesale H 
esionel ret eee ee ee ees . H anes bar gor} | shops, wood working, coal. The railroad yard and shop esate fouses 
ae ir igs ial eT | constitute one of the leading industries of Bluefield. Guoterins  ..<scicciock 3 Hardware .......... : 
ee Porte 2 i Ee 
Schools MOU oie svchessa soot 2 Mine supply ........., 2 
| - . GE Svicdcntasrsenes 1 Auto accessories ....,, 1 
Public Grade ......... 10 Pupils ............. 3,139 | Special Information 
ER. sntteanescos couse 1 i. Se ee ae 427 | im . : i - 
SE OOD BOONE TERDOOE  c ccnccsddbscsse sevcccse 279 | Largest coal shipping center in the state. Terminus of Retail Section 
Colleges—Concord Normal at —- ee , 597 | three divisions of Norfolk & Western R. R. employing Witaatinsiiinas wiltn in Wiliiiniia te 
Virginia Baptist Boys College under construction. 2,500 under normal conditions; 25,000,000 tons of coal se Blaeacid ae ne e Weed hea 
are shipped from this,point annually. Five million dollars’ and Raleigh. : 
Theatres worth of public and business blocks under construction. 
Oe ; 3 A new nillion dollar hotel is also under construction; 110 Residential Features 
RUMORS 50 so svahoe cuciecetwiees . 1,200 | miles of track in N. & W., electrified hump yard. The 
Total seats ....... -2,250 | first yard of this description in the country. One and two family houses. 
Retail Outlets for Nationally Advertised Products 
Auto. (Passenger) 22 Confectioners .... 7 Florists ......... 3 Hats and Caps.... 1 Opticians ........ i] Trading Area 
Auto. (Truck).... 8 Delicatessen ...... — Fruits ........... 5 Jewelry ..... 5 Photographers .... 4 Part of Mingo, all McDowell, part Wyoming and 
Auto. (Tires) Agcy 8 Dress Makers..... 18 Furniture ........ 6 Ladies’ Tailors. S FUMMOW ncccccies 1 | Raleigh, the Mercer and part Monroe counties. North 
Auto. (Parts) Agcy 9 Druggists ........ 16 Furriers -+++ — Meat Markets.. 7 Restaurants ...... 13 | along R. R., east on N. & W. to Walton Tunnel, north. 
ep eey eee 2 Dry Goods....... 7: SN S65%<hs00 9 Men’s Furnishings 9 Shoe Dealers peatee 6 west to Williamson, southwest to Norton, Va.; west to 
Cigar Stores...... 7 Department Stores 2 Grocers ...... - 36 Merchant Tailors.. 7 Sporting Goods... 3 Elkhorn City, Ky. 
Cloaks and Suits.. 4 Electrical ........ 3 Hardware ....... 5 Milliners ......0. 3 Stationers ....... 2 
Clothiers ........ 6 





NOTE— 


— and figures were secured from C. R. Wood, secretary of Chamber of Commerce, superintendent 
100ls, banks and other reliable sources. 











Newspapers 
Telegraph (Morning daily and Sunday except Monday) 





The Most Compelling. Appeal to this Matchless Trade Area is The 





BLUEFIELD DAILY TELEGRAPH 


BLUEFIELD, WEST 


VIRGINIA 





reach. 


Southern West Virginia’s 
Virginia’s Only Daily Paper in a radius of 
100 miles—covering a territory all its own, 
and one that no other medium can, or does 


“@he DAILY TELEGRAPH 


covers the wholesale and retail distribution 
zone and jobbing territory, especially in 
food products and mine supplies. 


and Southwest 


Lowest rate per thousand circulation of any 
paper in the middle. states. 


is the sole 


Tug River, 














he DAILY TELEGRAPH 


official information, merchants’ announce- 
ments, markets, ete., 


Eastern Kentucky Coal Fields. 
market two million and more tons per 
month, have no labor troubles, and have 
never felt depression. 


You cannot reach the great industrial em- 
pire of the Appalachian coal area unless 
you use the Bluefield Daily Telegraph. 


reliance for news, public and 


of the Pocahontas, 
Virginian, Clinch Valley and 
These fields 
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A E Cc. Sch ‘ai Suburban 
Chamber of Commerce, City 


Native Whites....... = 


Industrial Workers... .2 
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MARTINSBURG, W. VA. 


City classed as industrial center of rich farming, 
orchard and limestone section 





Location Suburban and Farm Residents 


Martinsburg is 75 miles from Washington on the \ rich farm territory surrounds Martinsburg, Among 
the larger towns are Berkeley Springs, 989; Hedgeville, 


Baltimore and Ohio R. R. and the Pennsylvania R. R. 379; Gerrardstown, 245; Sheperdstown, 1063; Charles- 
Excellent train service. | town, 7; Inweod, 135; Bunker Hill, 228; Harper’s 
| 
| 


$27 





ae : Ferry, 1,016. 
Principal Industries 


Martinsburg is the center of a rich limestone section 


Wholesale Houses 



















: , Grocerie eed 2 Tobace 
noted for its apples, and a busy textile section. | Pruits mw estedamecaess * Tobacco see seeerseee : 
OE dctudsceweddated ! 
The principal industries are flour. carriages, wagons, | . . Ps 
1 timber, knitting mills. hosier: en Martinsburg is served by a number of Washington 
colens, timber, knitting mills, hosiery, apple can and Baltimore wholesslere aud takers 
ning, quarrying, ladies’ garments, cold storage | s 
The limestone quarries in the vicinity of Martinsburg Retail Section 
have a capacity of 200 carloads a day. ae retail sectwn takes ir t miles on King 
St., Queen St., Burke St., and “Martin St. There are 
Special Information a number of neighborhood stores in other sections, It 
embraces stores of ev vari which can supply the 
$ bur nt | PY . ; : : aay : a 
In Martinsburg is situated the mills of the Interwoven population with all they desire in luxuries or necessities. 
Hosiery Co., the largest men’s hosiery mill in the United } d ss 
States employing throughout pis year. The annual Residential Features 
payroll ef this company in 1921 was $1,260,000. Mostly one-family houses. 





‘orty-eight establishments engaged in manufacturing Ch 

y-eig! urches 
t y 2,800 with an annua? output valued at $12,275,000. 
300,000 barrels of apples of the highest quality are | 





Baptist, 4; Reformed, 1; Christian, 2; Disciple, 1; Free 
Baptist, 1: Lutheran, 1; Methodist Episcopal, 3: Pres- 




















shipped yearly. | byterian, 1; Catholic, 1; United Brethren, 2. 
Retail Outlets for Nationally Advertised Products Trading Area 
B vccccncces 2 Hats and Caps 6 Opticians a The tra irea extends northwest to Williamsport, 
ceceees 5 Jewelry ......... 3 Photographers ... 3 | southeast to Summit Point, east to Harper’s Ferry, south 
S Ladies? Tailors .. 6 Plames ..ccccccce 2 | to Berryville, west to Rommey. This rich territery con- 
Auto. (Parts) Agys 19 2 Meat Markets ... 17 Restaurants ..... 10 | tributes a large business t Martinsburg. 
swededw a 16 Men’s Furnishings 9 Shoe Dealers. 9 
hwtietawes 33 Merchant Tailors. 4 Sporting Goods 1 | 
cee wens @) RG hcciccces, © FN ccceca Bi 
e secured from John Gustafson Jr.. Sec, Chamber of C:)mmerce, schoc} board. bank Ven Spapers 
- ’ Journal (Fve.) 
=== ——S— 








great section is the entire satisfaction given by the Journal.) 














There is only one daily newspaper 
published in eastern West Virginia 


THE MARTINSBURG EVENING JOURNAL 


MacQUOID SPECIAL AGENCY MAX VON SCHLEGELL 
Special Representative Owner and Publisher 


(The reason there is no other daily newspaper published in this 
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WEST VIRGINIA—MOUNTAIN EMPIRE OF WEALTH 

















Photo by Keystone 

West Virginia is dotted with busy prosperous communities such as the one shown above. 
Here we have neat homes, busy mines and every inidcation of the wealth that stands 
for power to buy. The ceal wealth of West Virginia has hardly been scratched as yet 
and there is no state for which the future holds more. 








*. 











Photo by Paul Thompson 

West Virginia is famed for its rugged mountain beauty but there is no spot that holds 
more enchantment than historic Harpers Ferry, scene of John Brown’s raid. Here the 
Shenandoah, sometimes cailed “fair daughter of the skies,” joins the Potomac in its 
sweep to the sea. 









West Virginia cities are modern and up-to-date and have an up-and-do-it attitude that 
is more western than is found either in the east or south. This picture of Huntington, 
made from an aeroplane, shows the careful planning that js generally followed in city 
development. 
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+ 1910 
~ Cha 
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Photo by Paul Thompsen a 
The scenic splendors and healthful climate of West Virginia attract thousands of lover, 
of the big outdoors to that state every year. As a result this state boasts of som 
of the finest mountain resort hotels in the country. oe 
ig’ 
U 
stud 
STATE BANKING RESOURCES 
RESOURCES a. 
June 30, 192] 
eee ee PPE OTe Ce ee re en Ar $150,617,886.68 | 
RE anos Gaede FaGwe a ease secewe Nedeeubenntiaaneuagwes 412,380.42 | T 
AT ONNINNDD 65 os cin baad aoe Kb 5 ¢h4% ce Ve yencensiveeeee 19,192,745.19 } Cat! 
sy eins CUMmOnGis Cie Wo Ge osc cc asenscasnececewes 13,352,454) | . 
NE NS sin daa cu y i was eueenekeRs mabaeKncaeemes 54703,139.6 | 
Pe UN RMN onc ods woke s suebancenee déadds car emus 1,270,684.) } 
SE EM SIUM. 65 cu-ceucststeneha cub aurcesancess 930,722. Aut 
NE nin 5 caer s od ew baemd taeda permet las uanea 19,732,850. Aut 
Cee Gs Meee Cat TROIS. os sow vccccvecdeevsiancéecens 447,085.48 | Aut 
Peemade Ser Cheating TRUS coke iicccccscccectccucieceses 927,613. _ 
Lawful Money Reserve in Bank ............cccccccccccecs 5, 732,222.65 Cz 
NE TPE n'ai ind paiva bake eRAbCs ake bese Ne kseVicueewees 733,01L% Clo 
a Ser sn eee en ene = 147,444 Co 


Resources other than above stated ................0000-005 136,489.45 





NE sii ct ercnensrtein $29,336,204. 
LIABILITIES 





San NG UN TUK: 9 s'00ds cp avg accees exameuontekedtieen $ 17,597,93245 
EEE ainie Sanka bap sucahachcarnwenpsecdaaee dhe CRs 11,047,238 
PE IME cca ddiccencadadsisvevastacccteaciasa ‘. 4673416 
III 0% oS ca bud kh ba mak eee ate ceaaeaewuene 4,808,379.0 
SN UE: CA fi cas nes aus a eeu eaamete seceded weenie 3,891,31471 

DEPOSITS, Viz: 
RU EE von cv un xuets audiacnsaawdiensacoule 92,947,8022 
SN GINO 6:00 2s 6.68 Cava eds cy eebescweacads 3,125,233. 
oS a ene ne 30,962,040. 
ET EEE n'ne gos < care ki vhs 6 bass is eecenkb ay 43,335,84737 
ID 05 cen se Sv ids Phd eunskiod th 4k askUeRamceaneds 194,731.39 
CTI eto ge 6 oe meetin ele eh pee en au on 999,113.14 
Notes and Bills Rediscounted...................cccccceeces 2,592,046. 
TET Sx dwn dclaiah 60s divetescnecesccecekeokueices 5,388,934. 
Sey eee SUNONENNNOING 6 Civ canicce acne deesésde sade 1,327,663. 
Reserve for Interest and Taxes ...............cccceccccces 447,979.28 
Ue EMSS ong const actrees ae on | eee ee ee 203,137.35 | 
MPEG. cbedyhunkeuadsbabiset einen cecadend $219,336,730.%6 


Note—National banks are not included in these figures. 
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Modern stores, well-kept streets, big payrolls and the desire of her people for the best 
in everything makes West Virginia one of the most desirable markets in the cout! 
teday for intensive newspaper cultivation. This street scene was made in 
























; | 


1921 | 
7,886.68 
2.38042 | 
2,745.19 | 
2,454.89 | 
3.13935 | 
0,684.47 | 
0,722.9 
2.85024 
7,085.48 
7,613.04 
2.22.05 
3,011.% 
7AM 
6.48945 





6,730.16. 


1,932.45 
1,231.8 
1,341.65 
B,3 79.0 
13140 


7,802.82 
5,233.61 
2,040.78 
5,847.37 
4,731.9 
9,113.4 
2,046.06 
B,934.% | 
7,663.23 | | 
1,979.8 

3,137 % | 


EE 


6,730.16 
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MORGANTOWN, W. VA. 


City Classed as Center of Mining Industry and 
Industrial and Trading Center 





Population Location Suburban and Farm Residents 


PECTS TTT ER TOOT ee TTT 12,127 | . ‘ 
ie ee ~ RS RS hp Rasen eet eee i vee oth ca net | On the Monongahela branch of the Penn. R. R. and 
> Chamber ie ENNOR: CNG. nv ccndcncndcadeseoden 17,000 N. Y¥. C. R. R., Morgantown & Kingwood, and Baltimore 
Chamber of Commerce, City and Suburban....... 25,000 | & On 


The following towns surround Morgantown: Jerome 
Park, Sturgis City, Westover, Riverside, Mona, Jimtown, 


> P 
o R. R Star City, Easton. 







Native Whites....... 90% {ndustrial workers... 19% 
Negroes ....-.---.-. 8% English reading...... 95% | 
Foreign born........ 2% Home owners.......- | 
2,25 1 | . . . 
Se ) Summer residents... 3 Wend Principal Industries 
ot Wholesale Houses 
Banks Tumblers, electric goods, table glassware, wire inserted 

giass,, polish plate glass, glass lamp shades, lamp chim A 
SS Bee 1 Resources...... $2.13 , * , Rs = , “ ' ns ‘ : om . CORON. «5 5k:5 co x6 woakote eObnd oe eeewesh aiedenanen 2 
fg reer 6 Resources...... nevs, gas globes, window glass, sheet tin and lumber. Fruit 2 


Schools 
Public Grade.......: tae. eee <ece el Special Information 
Bc oscccceccoccsess 2 i, ere ea 1,282 
University of West Virginia has an enrollment of 2.250 Home of State Univerity, American Sheet, Steel & Tin Retail Section 
students. Plate Co., employing 900; 10 glass factories, employing 
3,000 normally. One mile on High St., half mile on Walnut and Pleas 
Theatres : ant streets. 


This section cf the Monongahela Valley is one cf the 
aoe Lg —— and moticn picture metton picture; | richest in mineral wealth in the world. Has eight build- 
fal seats 2,150 


ing and loan asscciations, including largest in the State, 


Churches with capital of $3,900,006. ; . 
; j Residential Features 

Twe Baptist, 2 Christian, 5 Methodist, 2 Episcopal, 1 7,000 tons of coal shipped daily from mines within four 

Catholic, and five others of various denominations. miles of Mergantown. ’ Mostly one-family houses. 
Retail Outlets for Nationally Advertised Products Trading Area 
Auto. (P. assenger) 21 Confecticners 14 Florists .. -- 3 Hats and Caps.... 1 Opticians eceveses 1 Twelve miles north to Cheathaven, Pa.; east to Kings 
Auto. (Truck) 7 Delicatessen - —- Fruits . vaeTdn a TOWED wccucsese 7 Photographers ... 5 | , " “ > vs P 
Auto. (Tires) Ac 17 Dress Makers.... 9% Furniture . ose 8 Foie Fale... 2 Be ccccsccsss 2 | wood, W. Va., 20 miles; south to Blacksville, 20 miles; 
Auto. (Parts) Ags 14 Druggists’ ....... 6 Furriers -». — Meat Markets.... 9 Restaurants ..... 15 | ¥ est to Mt. Morris, Pa., 12 miles 
Bakers ....... 5 Dry Goods... . 11 Garages . -.+-. 14 Men’s Furnishings 11 Shoe Dealers..... 7 
Cigar Stores. 4 Department Stores 3 Grocers -. 60 Merchant Tailors. 2 Sporting Goods... 4 | 
Cloaks and Suits 3 Electrical ........ § Hias@were ...-c.. @ BRMBnGsS ccccccse 7 Stationers ....... 5 | 
Clothiers .... 6 \ 
NOTE— Sources from which facts and figures were secured: J. T. West, Supt. of School; A. C. Stewart, Secre- | Newspapers f New Dominion (Mer.). 
tary of Chamber of Commerce; banks, business men and other reliable sources. | U Post (Eve.). 


Where There Is Wealth There Are Returns 


for Progressive National Advertisers 


The Monongahela Valley is one of the 
richest in mineral wealth in the world. 


Che Morganimun Post 


(Evening) 


Net Paid Circulation 
4,500 


Circulation throughout the richest section of this wonderful valley and the 
response from all wide-awake advertising campaigns is quick and large. 


Progressive Advertisers use this progressive newspaper. The in- 
creased size (now 8-12 em columns) was made necessary because 
of increased demands for space in the publication that serves its 
readers and advertisers in every detail. 


Advertising Representatives: 


MacQUOID SPECIAL AGENCY 


103 Park Ave. Hartford Bldg. 
New York City Chicago 
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WHEELING, W. VA. 


Population—1920 Census 
1910 Census 
A. B. C. City and Suburban 
18 Banks, Resources, $58,759,393. 17 Schools, Pupils, 5,567. 
22 Theatres, seating 8,900. Trading Area—North to 
Wellsburg, east to Pennsylvania line, southwest to Sisters- 
ville, southeast to Littleton. Newspapers—News (E)—(S), 
Telegraph (E); Intelligencer (M), Register (M)—(S). 


56,208 
- 41,641 
150,000 


PARKERSBURG, W. VA. 


es oy CO i icancncudsensccsces 
ensus 
8 Ranke, Resources, $22,576,471. 
4 Theatres, seating 5,300. 
tersville, east to West Union 
Frost, Ohio. 
(E.). 


20,050 
17,842 
15 Schools, Pupils, 5,048. | 
Trading Area—North to Sis- 

, south to Ravenswood, west to 


Newspapers—News (M)—(S), Sentinel 


Auto. (Passenger) 
Auto. (Trucks)... 
Auto. (Tires) Agys 
Auto. (Parts) Agys 
Bakers 

Cigar Stores...... 
Cloaks and Suits. 
Clothiers 


Auto. (Passenger) 


Auto. (Trucks 

Auto. (Tires) Agys 

Auto. (Parts) a 
3akers oe 


| Cigar Stores.. 


Cloaks and 
Clothiers 


Editor & Publisher for February 25, 


27 
13 
26 
21 
18 
af 
27 


 - 


20 
15 
6 


1922 


Wheeling Retail Outlets 


Confectioners .... 71 
Delicatessen 5 
Dress Makers.... 
Druggists 32 
Dry Goods 
Department Stores 
Electrical 


Florists 
Fruits 
Furniture 
Furriers 
Garages 
Grocers 
Hardware 





Parkersburg Retail Outlets for Nationally 


Confectioners 
Delicatessen 

Dress Makers.... 
Druggists 

Dry Goods.. 
Department S 
Electrical 


Florists 
Fruits 
Furniture 
Furriers .. 
Garages 
Grocers 
Hardware 


for Nationally 


Advertised Products 


Hats and Caps.... 3 
ewel: 
adies’ Tailors... 
Meat Markets.... 41 
Men’s Furnishings 27 
Merchant Tailors. 16 
Milliners 


Advertised Products 


Hats and Caps... 
7 

adies’ 

Meat Markets.... 
Men’s Furnishings 
Merchant Tailors. 
Milliners 


et 
MPN OUWwWU 


Opticians .,.., 
Photograph 

ianos .., 

Restaurants "** 
Shoe Dealers, , 
Sporting 
Stationers 


tees 


Opticians , 
Photograph 
ianos ..:.cum 
Restaurants. 
Shoe Dealers., 
Sporting Goods, 


Stationers 


eee 











MOUNDSVILLE, W. VA. F 


Population—1920 Census 
1910 Census . 5 
6 Banks, Resources, $5,028 ‘969. 4 Schools, Pt upils, 
2 Theatres, seating 1,850. Trading Area—North 
McMechen, northez ast 15 miles, south 20 miles, west 3 miles. 
Newspapers—Journal (E.); Echo (E.). 





Auto. (Passenger) 
yo 2s KET) «dc 
uto. (Tires) Agys 

». (Parts) Agys 


7 
1 
8 
10 


Moundsville Retail Outlets for | 


Confectioners .... 6 
Delicatessen 

Dress Makers 
Druggists . 

Dry Goods... 
Department Stores — 
Electrical 


Florists 
Fruits 
Furniture 
Furriers 
Garages 
Grecers 
Hardware 


Advertised Products 


Hats and Caps... 
Jewelry 

Ladies’ Tailors... 2 
Meat Markets.... 6 
Men’s Furnishings 5 
Merchant Tailors. 1 
Milliners ..c.ccee 7a 


Opticians ., 
Photographe 
Pianos 
Restaurants 
Shoe Dealers, 
Sporting Goods.. 
Stationers 

















GRAFTON, W. VA. 


Population—1920 Census 
1910 Census 

4 Banks, Resources, $5,902,140. 7 Schools, Pupils, 
3 Theatres, seating 1,600. Trading Area—East to Galland, 
Md.; south to Buckhannon, west to Bridgeport, north to 
Bentons Ferry. Newspapers—Sentinel (E.). 


Auto. (Passenger) 
Auto. (Truck)... 
Auto. (Tires) Agys 
Auto. (Parts) Agys 
Bakers 

Cigar 

Cloaks and Suits. 
Clothiers 


20 
7 
14 
12 
4 


1 
9 


Grafton Retail Outlets for Nationally Advertised Products 


Florists 
Fruits 
Furniture 
Furriers 
Garages 
Grocers 


Confectioners .... 6 
Delicatessen 

Dress_ Makers.... 
Druggists 

Dry Goods....... 5 
Department Stores — 
Electrical 2 








ELKINS, W. VA. 


Population—1920 Census 
1910 Census 

3 Banks, Resources, $4,652,992. 
6 Schools, Pupils, 1,637. Trading Area—Northeast to Par- 
sons, south to Mingo, northwest to Belington, east to 
Harman. Newspapers—Inter Mountain (E.). 


3 Theatres, seating 2,000. 





KEYSER, W. VA. 


Populaticn—1920 Census 6, 

3 Banks, Resources, $3,065,411. 5 Schools, Pupils, 1,159. 2 
Theatres, seating 1,125. Trading Area—North to West- 
ernport, east to Romney, south to Petersburg, west to 
Bayrd. Newspapers—Mineral News (E.). 


WELLSBURG, W. VA. 


Population—1920 Census 4,918 
4 Banks, Resources, $3,585,206. 4 Schools, Pupils, 1,317. 2 
Theatres, seating 850. Trading Area—Radius of about 5 
miles. Newspapers—Herald (E.) 





Hats and Caps.... 
Jewelry 
Ladies’ Tailors... 
Meat Markets.... 6 
Men’s Furnishings 5 
Merchant Tailors. 4 
Milliners 


Opticians 

P eereghan 
Pianos .... 
Restaurants ... 
Shee Dealers 
Sporting Goods.. q 
Stationers 











Auto. (Passenger) 
Auto, (Truck)... 
Auto. (Tires) Agys 
Auto. (Parts) Agys 
Bakers 

Cigar Stores 
Cloaks and Suits. 
Clothiers ° 


Auto. (Passenger) 
Auto. (Truck).... 
Auto, (Tires) Agys 
Auto. (Parts) Agys 
Bakers 

Cigar 

Cloaks and Suits. 
Clothiers 


Auto. (Passenger). 
Auto. (Truck). 
Auto. (Tires) Agys 
Auto. (Parts) Agys 
Bakers 


Cloaks and Suits. . 
Clothiers 


18 
7 
6 
7 
2 


18 


11 
8 
1 


4 
3 


3 
1 
10 
4 
9 





Elkins Retail Outlets for Nationally 


Confectioners 5 
Delicatessen 1 Fruits 
Dress Makers.... 4 Furniture 
pues - 4 Furriers 
Dry d 4 Garages 
Dep artment Stores 2 Grocers 
Electrical 1 Hardware 


Florists 


Advertised Products 


Hats and Caps... 
Jewelry 

Ladies’ ee 
Meat Markets.... 
Men’s Furnishings 
Merchant Tailors. 
Milliners 








Keyser Retail Outlets for Nationally 


Confectioners .... 

Delicatessen 

Dress Makers. Furniture 

Druggists Furriers 
ry Garages 

Department Stores, Grocers 

Electrical ; 


Florists 
Fruits 


Wellsburg Retail Outlets for Nationally 


Confectioners 
Delicatessen 
Dress Makers Furniture 
Druggists ° Furriers 
Dry G Garages 
Department Stores Grocers 
Electrical Hardware 


Florists 
Fruits 





HINTON, W. VA. | 


Population—1920 Census 3,912 

2 Banks, Resources, $4,229,437. 7 Schools. a are 1,615. 
1 Theatre, seating 850. Trading Area—North to Clare- 
mont, east to Wolf Crossing, south to Neponset, west to 
Beckley. Newspapers—News (E.). 


MANNINGTON, W. VA. 


Populaticn—1920 Census 3,673 

3 Banks, Resources, $3,602,881. 4 Schools, Pupils, 1,579. 
2 Theatres, seating 950. Tradin  Area—Radius of about 
8 miles. Newspapers—Leader ( 


SISTERSVILLE, W. VA. 


Population—1920 Census 

4 Banks, Resources, $5,138,432. 
Theatres, seating 750. Trading Area—North to New 
Martinsville, east to Shirley, southwest to Raven Rock, 
west along Ohio River. Newspapers—Review (E.). 


4 Schools, i 830. 2 


| 
| 
POINT PLEASANT, W. VA. 


Population—-1920 Census 3,05 

2 Banks, Resources, $2,183,038. 4 Schools, Pupils, 627, 2 
Theatres, seating 1,800. Trading Area—North to Pomeroy, 
south to Red Heuse, west along Ohio River, east to 
Ripley. Newspapers—Register (E). 


Auto. (Passenger). 
Auto. (Trucks)... 
Auto, (Tires) Agys 
Auto. (Parts) Agys 
3akers 

Cigar Stores...... 
Cloaks and Suits. 
Clothiers 


Auto. 
Auto. (Truck).... 
Auto. (Tires) Agys 
Auto. (Parts) Agys 
Bakers 

Cigar Stores...... 
Cloaks and Suits.. 
Clothiers 


Auto. (Passenger). 
Auto.. (Truck).... 
Auto. (Tires) Agys 
Auto. (Parts) Agys 
Bakers 


Cleaks and Suits. 
Clothiers 


Auto. (Passenger). 
Auto. (Truck) 
Auto. (Tires) Agys 
Auto. (Parts) Agys 
Bakers 

Cigar Stores e 
Cleaks and Suits... 
Clothiers 


(Passenger). 1 


6 
2 
5 
7 
2 


5 
5 
14 
6 
2 


Advertised Products 


Hats and Caps.... — 
Jewelr 3 
Ladies’ Tailors... — 
Meat Markets.... 6 
Men’s Furnishings 3 
Merchant Tailors. 3 
Milliners 4 


Advertised Products 


Hats and Caps... 2 
Jewelry 

Ladies’ Tailors... 1 
Meat Markets... 2 
Men’s Furnishings 4 
Merchant Tailors. 2 
Milliners 


Hinton Retail Outlets for = Advertised Products 


Confectioners .... 2 
Delicatessen 

Dress Makers.... Furniture 
Druggists Furriers 
Dry Garages 
Department Stores — Grocers 
Electrical ....... 1 Hardware 


Florists 
Fruits 


Mannington Retail Outlets for Nationally 


Confectioners 
Delicatessen 
Dress Makers. Furniture 
Druggists’ . Furriers .. 
Dry G 4 Garages 
Department Stores — Grocers 
Electrical 1 Hardware 


Florists 
Fruits 


Hats and Caps... — 
ewelry 

dies’ Tailors... 1 
Meat Markets.... 2 
Men's Furnishings 4 
Merchant Tailors. 3 
Milliners 


Advertised Products 


Hats and Caps.... 
Pr | 


adies’ Tailors... — 
Meat Markets.... 9 
Men’s Furnishings 6 
Merchant Tailors. 2 
ee ne 


Sistersville Retail Outlets for Nationally Advertised Products 


Florists 
Fruits 


Confectioners 
Delicatessen 
Dress Makers.... Furniture 
Druggists ° A *urriers 
Dry .Goo Garages 
Department Grocers 
Electrical Hardware 


Hats and Caps.... 2 
ewelry 
dies’ Tailors... 2 
Meat Markets.... 4 
Men’s Furnishings 6 
Merchant i 2 
Milliners 


Tailors. 


Opticians 
Photographers 
Pianos 

Res aurants. 
Shoe Dealers 
Sporting Goods 
Stationers 


Opticians 
Photographers 
Din os 


Restaurants ... 
Shoe Dealers 

Sporting Goods 
Stationers 


Opticians .....e. 
saat . 
Pianos 
Restaurants 


Stationers 


Opticians ... 
Photographers 
Pianos ..... 
Restaurants 


Stationers ...- 


Opticians .. 
Photographers 
Pianos 
Restaurants 


Stationers ... 


Opticians ...-+++« 
Photographers «+« 


Shoe Dealers. ooes 
Sporting Goods..« 
Stationers ..+e+ 


Point Pleasant Retail Outlets for Nationally Advertised Products 


6 
2 
7 
7 


Florists 

Fruits 
Furniture 
Furriers ..... 
Garages 
Grocers 
Hardware 


Confectioners 
Delicatessen 
Dress Makers. 
Druggists 
Dry Goods 
Department 


Stores — 
Electrical 1 


Hats and Cape. —o— 
‘ewelry 

dies’ Tailors. . 
Meat Markets... 
Men’s Furnishings 
Merchant Tailors. 
Milliners 


Opticians ... 
Photographers . 
Pianos .. 
Restaurants .. 
Shoe. 
Sporting 
Stationers 











